HAPPY! 


with A grand, 
heartwarming 


comedy...alive 
with interest for 
every member 
of the family!’ 


DAILY FILM RENTER 


ceneé KELLY 
“THE HAPPY ROAD ™ 


with BARBARA LAAGE 
Brigitte Fossey * Bobby Clark 


micdac.e REDGRAVE 


A Thor Production * Produced and Directed by GENE KELLY 


OPENS SUNDAY AT LONDON’S 3,000-SEAT DOMINION 
RELEASED JULY 8 
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Twenty-Two and 
already a film star 
with an increasing 
international 
following, soon to 
be seen with 

John Gregson in 
Miracle In Soho, and 
later in the year in 
Dangerous Exile with 
Hollywood star 
Louis Jourdan ; she is 
green-eyed, blonde 
and beautiful . . . she 


is. 


CY’ 


JS. ARTHUR RANK FILM DISTRIBUTORS LTD 
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IT’S COOLER 
INSIDE WITH 


OrangeMaid 


“The drink ona stick” 


KINE ATOR? i 


LARGEST NET SALE: OVER 6,000 COPIES WEEKLY 


Certified by the Audit Bureau of Circulation 


BAMBOO 
SALTED NUTS 


The 
World's Best ! 
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333 per cent. Wage Increase 


as-patne's | Sought by ACTT 


ACTIVITIES | support FoR PROPOSED BAN ON 


No. 2,601 


Three Branches 
‘Support CEA on 
NATKE Wages 


LEEDS, Sheffield and S. Wales and 
Mon. branches, CEA, have agreed 
| the general council's recommendation 


REORGANISED 


THE activities of Associated 
British Pathe, Lid., are to be decen- 
tralised under a two-stage scheme of 
reorganisation announced yesterday. 

The Pathe Laboratory is to become 
a separate company. Pathe Labora- 
tories, Ltd, under the general 
managership of C. J. Phillips, with 
immediate effect. 

The second stage is to involve the 
transfer of Pathe’s production and 
newsreel activities lO a separate com- 
pany, details of which are to P 
announced later. 

C. J. Latta, managing director of 
Associated British Picture Corpora- 
tion, Ltd., explained that the new 
scheme was designed to give greate! 
scope to executives and closer liaison 


with the board. 


BRITISH ENTRY 
FOR VENICE 


THE BRITISH feature entry for 
this year’s Venice film festival is 
“The Story of Esther Costello.” 

The selection was made by a joint 
committee representing the BFPA 
and the Federation of British Film 
Makers. Sir David Griffiths, presi- 
dent of the KRS, presided. 

“The Story of Esther Costello,” is 
a David Miller production for Remus 
Films and Columbia world-wide 
distribution. 
with Rossano Brazzi, with Heather 
Sears playing the title role. David 
Miller directed. 


794 Want Relief 
or Exemption 


THE Board of Trade has received 
794 applications for relief or exemp- 
tion from quota for the quota yea! 
beginning October 1. This time last 
year the board had received 841. 

Exhibitors who plan to apply for 
relief or exemption for the coming 
quota year must return 
cations to the Board of Trade before 
June 30, applications received after 
this date will not be considered. 

The Board circulated some 3,709 
relief-exemption forms to exhibitors 
in early May. 


Joan Crawford co-stars | 


lee 
} seiect 


CERTAIN PRODUCTIONS AFTER JULY 1 


THE ACTT is to demand a 334 per cent. salary increase for all 


grades of studio workers. 


In addition, union members have agreed to 


support the executive’s recommendation for a total ban, from July 1, 
on all productions made here by companies not in membership of the 
BEPA, unless production personnel are British and :nion members, or 
the film has been sanctioned by the union. 

These decisions were made at a combined meeting of the feature 
branch and feature producer-director section of the union Jast Friday 


at Caxton Hall, London. 


It is understood that, so far, the 
BFPA has not officially been in- 
formed of the union’s wage claim, 
although it has received a formal 
notification of the intention to ban 
work on certain productions from 
July 1 

The union's” general — secretary, 


George Elvin, emphasised, however, 
that the claim for an_ all-round 
increase of 334 per cent. was pri- 
marily a basis on which to start 
negotlations. He was answering a 
suggestion from a member at the 
meeting that the demand seemed to 
be too high and unreasonable. 


(nother Way? 

KINE. understands, however, that 
union officials are now_ considering 
the possibility of seeking separate 


negotiations for certain grades. 

The general secretary said that all 
the other unions involved would be 
notified immediately of the ACTT’s 
decision to ban certain films. 

The voting for the imposition of 
the ban on non-BFPA member com- 
panies was 264 for, with 99 against. 

It was argued that if the American 
companies were willing to spend thei! 
frozen sterling in this country making 
films rather than spending it in othe: 
industries, they had every right to 
their own producers and 
directors. 

George Elvin said that the agrec- 


| ment with the BFPA and Ministry of 


| all 
their appli- | 


Labour had been an _ outstanding 
success, “But unfortunately,’ he 
said, “the BFPA does not represent 
production companies and the 
American companies, particularly, 


| are outside its ranks.” 
| 


added, while the 
producers have 


Therefore, he 
bulk of British 
worked under a formula which they 
themselves, the government and the 
union have agreed, other companies 


producing films in this country have 
not been similarly restricted 


He added 


that no progress had 
been made with negotiations with the 
Motion Picture Association — nor 
individual companies. An effort was 


made to meet them halfway and the 


union's policy was amended so that 
In most cases It Was possible oO 
accept a position whereby cither the 


director or producer could be foreign, 
provided the other key post was 
occupied by a British technician 

Meanwhile. the union has arranged 
talks with the Federation of British 
Film Makers for today (Thursday) 
The federation’s members include 
MGM, one of the American com- 
panies threatened by the union's 
action, 


British Films Win 


Foreign Awards 


THE ABPC-Mario Zampi_pro- 
duction * Now and Forever ™ 


collected four awards at the eighth 
Vichy film festival. 

It was rated the best love story 
and the second best foreign film 
while of the stars, Janette Scott was 
judged to have given the best per- 


formance by an actress, and Vernon 


Gray was listed second-best foreign 
actor. 
Belgian Prix Femina awards for 


1957 include the Golden Olive Branch 
for Otto Preminger’s “St. Joan” 
(UA), and the trophy for the best 
actor to Kenneth More for his por- 
traval of Douglas Bader in * Reach 
for the Sky” (JARFID). 

West German film critics chose 
Lilli Palmer best actress of 1956, for 
her performance in “ Is Anna Ander- 
son Anastasia ? * (Gala). She received 
the award at a Munich reception, 


| posals on 


that the negotiating committee’s pro 


the NATKE wage cliims 

| be accepted 
[he Sheffield branch acceptance 
however, is with the reservation that 


further consideration should be given 
to the proposals for C grade halls 


The South Wales and Mon 
branch, at a_ special meeting on 
Tuesday, resolved to accept the 
recommendations on the under 


standing that the increases applied to 
the basic wages and not actual wages 


Deputy chairman Harold 
Newbridge, said that it was under 
stood that acceptance of the pro 
posals would avoid application by 
NATKE for amendments in working 
conditions and for a shortened work 
ing week, as well as an immediate 
cost-of-living bonus, followed later 
by increases in wages. 

Details of the wage proposals hav. 
not been revealed, but Kine under 
stands the increases under considera 
tion are as follows: 


Jones 


House engineers and Ist projec 
tronists, AA,A—I4s, per week; Ist 
projectionists, B,;C—13s.; 2nd, AA,A 

l4s.; 2nd, B,C—13s trd, AA,A 

l2s. 6d.: 3rd. BA 10s 4th, 
AA.A 2s. 6d.: 4th, B.C 10s 

Probationers and apprentices 
AA,A,B,C  (starting)—Ss (after 42 
months)—7s. 6d. Other full-time male 
employees, AA,A,B.C—10s.; junior 
full-time—6s.; full-time cashiers and 
money takers (including secretary 
cashiers) AA,A,B,C—8s full-tim 
usherettes, 6s, 6d.; cleaners, 2d. pe 


hour 


Part-time | 


mal! 


employees af 
staff—Ss. 6d 


other than projection 
junior male staff—3s cashiers 
4s. 6d. usherettes—3s. 6d 


All increases for special grades and 
usherette-cleaners scheduled for 
CEA/NATKE branch discussion and 


settlement 


are 


Columbia Appointment 


WALTER SHENSON’S 
publicising British 
and Canada for Columbia is beir 
taken over, from July 1, by New 
York Daily News staff journalist Syd 
Mirkin. His official tithe will bh 
publicity co-ordinator, 

Shenson has resigned from 
Columbia and plans to go into pre 
duction. 


ob ol 
films im the U 
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PRINCIPLE 


TIYHE ACTT decision to ban 
work on films being made 
by producers who are not 
members of the BFPA, 
unless the production 
arrangements are approved 
by the union, raises questions 
of principle. 

From the nationalistic point of 
view it is desirable that 
British films should be made 
to the credit of the country 
and, as far as is possible, to 
the advantage of the British 
industry and the people em- 
ployed in it. 

American participation in 
British production is a matter 
of expediency; partly be- 
cause it provides a method 
of utilising frozen sterling, 
but, more importantly, be- 
cause it enables the Ameri- 
can companies to meet a 
marketing condition created 
by the operation of the 
British quota act. 


titled to participate in British 
production on the terms that 
they consider to be com- 
mercially desirable, so long 
as the films are made within 
the requirements of the law, 
as prescribed by the quota 
act. If this is not in the best 
interests of the British indus- 
try, then the existing law 
should be changed. 

It cannot be denied that dollar 
investment in British films 
has done much to _ help 
stabilise the British produc- 
tion industry, bringing bene- 
fits to ACTT members. On 
the other hand, it would not 
be in the national interest if 
the industry were dominated 
by American influence. 

The union's decision to impose 
the ban appears to have been 
precipitated by the Ameri- 
cans’ reluctance to negotiate 
with the union. There are, 
surely, no barriers to the 


cannot be removed by 
reasoned negotiations be- 
tween the two sides. 


The Americans are fully en- = 


solution of this problem that : 


AMERICAN EXPORT 


WELL TIMED e FR 


IT seems that the American film 
| industry, already hard-hit by 

domestic competition from tele- 
vision, is now meeting difficulties 
in the export market, too. 

Eric Johnston’s report on the 
1956 activities of the MPAA and 
MPEA talks of harder economic 
conditions and deterioration of 
international relationships, in spite 
of the fact that world markets have 
grown, He mentions’ especially 
India, where tariff action has caused 
a “deep crisis;"’ Japan: political 
upheavals in Asia; and the 
increasing impact of television in 
Europe as being among the reasons 
why America now finds it much 
harder to sell its product abroad. 

I am a little surprised that Mr. 
Johnston, normally a very acute 
observer of the international scene. 
did not mention specifically another 
factor that is probably as important 
as any. This is the rapid growth, 
in a large number of countries in 
Europe and Asia, of a determina- 
tion to establish their own native 
production industry. In many cases 
this ambition is being actively sup- 
ported by the government. 


I still remains true, however, 

that there is no slump that 
cannot be cured by a series of really 
good films, and, I am sure, the 
Americans will admit that quality 
has not always matched quantity in 
the past few years. 

It is interesting to note, there- 
fore, that, having issued his warn- 
ing on exports, Mr. Johnston is very 
optimistic about the output from 
American studios this year; it is 
expected that they will turn out 
at least 70 more features than they 
did last year; and most of the 
studios are preparing to spend more 
money on individual films. 

A higher budget does not, of 
course, automatically result in a 
better film, but freedom from want 
obviously helps a _ conscientious 
producer to do his job well. If 
this extra quantity of American 
films is married to a higher general 
quality, everyone will benefit. 


YHE decision of the ACTT to 
press for a 334 per cent. 
salary increase for all its grades, 
whatever may be its merits, has cer- 
tainly not been timed well. It has 
come almost on the heels of the 
warning by David Kingsley that 
salaries have been mainly respon- 
sible for an increase in production 
costs over the past two years. 

It is true that Mr. Kingsley jn- 
cluded artists and craft labour jn 
his figures, but the fact remains that 
the salaries of producers, directors 
and production units already ac- 
count for nearly 21 per cent. of the 
total cost of an average film. If 
we exclude the producers and direc- 


ANK HILL 
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DIFFICULTIES e NOT 


TO RETIRE 


tors, whose remuneration is usually 
a matter of mutual agreement above 
the minimum, we are left with 13 
per cent, of the total for production 
unit salaries. 


Thus the ACTT demand would 
mean an extra cost of about £4,300 
on a feature costing £100,000. 


ad additional 4 per cent. on 
+ the price of a costly film 
may not be a very serious matter, 
as the scope of such a project allows 
a cerlain amount of flexibility, but 
the NFFC report shows that nearly 
half the features made here last year 
had budgets below £75,000, and in 
that class of production the margin 
of expenditure is usually very close 
indeed; an extra £1,000 or so on 
the budget could mean that a pic- 
ture Never even gets as far as the 
studio floor. 

Perhaps the ACTT, in the familiar 
pattern of wage demands, is asking 
for more than it is prepared to ac- 
cept. Technicians, who cannot, of 
course, count on steady employment 
are, no doubt, entitled to sympa 
thetic consideration, but they should 
bear in mind that one cannot take 
out of the till more than is put in. 


HE decision of the executive 
council of the ACTT to ban 
work on any film made by a pro- 
duction company which is not a 
member of the BFPA after July 1}, 
unless all the production personnel 
are British and union members, or 
the film has been approved by the 
union, was supported by the 
majority of the rank and file attend- 
ing the mass meeting on Friday. 
No one can accuse the union of 
acting in haste. For eleven years 
its negotiators have been trying to 
reach agreement with American in 
terests on the question of employ- 
ment of American personnel. And 
the union claims that it has offered 
concessions but without success. 


PPE proposed action was in- 
evitable according to trade 
union practice. Nevertheless, at 
Friday's meeting there was a strong 
element of opinion which opposed 


the action, Indeed, 99 members 
voted against the proposal, most 
of them employed on pictures 


financed by American companies. 


Will the ban be put into effect? 
The union's general secretary, 
George Elvin, thinks that it is un- 
likely. He told members at the meet- 
ing that he believed that the meet- 
ing’s decision will force a satis- 
factory agreement before July 1. 
a at least 99 members are doubt- 


Meanwhile we must await the out- 
come of today’s meeting between 
the union representatives and 
officials of the Federation of British 
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Film Makers, which represen 
MGM, one of the American com 


panies involved in the dispute. 


wR TOM O'BRIEN was 
» expected back in London on 
Tuesday from South Africa, wher 
he has been attending the Inter- 
national Confederation of Fre 
Trade Unions. 

He did, I hear, manage to talk 
also with representatives of the 
SA Theatre Managers’ Association 
and officials of the theatre and 
cinema employees’ union there. 

No doubt he gave them plenty 
to think about. His first business 
in London will be to deal with the 
replies of the NATKE branches 
on the CEA wage offer. 


BCRANE HILL, secretary of 

the Kinematograph Renters’ 
Society, is to retire later in the year. 
He will be 70 on November 23 and 
feels that that is an appropriate 
time to make way for a younger 
man. 

His decision was conveyed to the 
KRS council meeting, last week. 

Silver-haired, immaculate, Frank 
Hill has never sought the limelight 
But his unfailing courtesy and in- 
tegrity have won for him a wide 
circle of friends in the business. His 
record of service with the KRS, 
which started in 1919, is something 
which he can regard with justifiable 
pride. 


PART from his KRS duties, 

a he is a governor of the BFI, 
honorary treasurer of the CTBF, 
director of the British Film Pro- 
duction Fund and of the Children’s 
Film Foundation and secretary of 
the Malta United Film Corpora- 
von. 

Many exhibitors, active in the 
early days of the trade, will recall 
that, prior to his association with 
the KRS, they experienced his skill 
as a negotiator when he was general 
manager and secretary of the Per- 
forming Right Society. 


I ERBERT WILCOX and 
Anna Neagle are in buoyant 
mood in consequence of their re- 
ception in the 

This cabled message from Her- 
bert reached me at the week-end: 
* Delighted inform you three pri- 
vate showings ‘ Dangerous Years’ 
to selected audiences, mostly teen- 


agers, outstanding ‘success an 
those — — to judge predict 
Frankie Vaughan will be as popu- 


lar over here as over there.’ 
We are pleased, very pleased. 


t ERBERT arrives from 

America with just enough 
time to spare to fly to Liverpool 
today (Thursday) for the first press 
show of * These Dangerous Years.’ 

The picture is being launched 
in a big way in Liverpool on Mon- 
day, but today a luncheon is being 
thrown for the Northern press boys. 

Attending with Herbert will be 
Anna and star Frankie Vaughan 
who, of course, hails from those 
parts. 


SIR ALEX KING tells me 
that he has been inundated 
with requests for copies of his 
cinema tax poster, which I men- 
tioned last week. 
Naturally, Sir Alex only ordered 
sufficient for his own use, but for- 
tunately further copies can be 
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obtained from the firm which sup- 
plied the poster. 

So inquiries should go to Rex 
Publicity Service, 131-134, New 
Bond Street, London, WI. (May- 
fair 7571). 

Incidentally, I note that the 
design of the poster appears on a 
Sticker that Sir Alex is attaching 
to his outgoing letters. 


N ARY FIELD, executive officer 
4 of the Children’s Film 
Foundation, is rather disturbed by 
my recent comment: “. . . that 
children’s clubs did a fine job in 
their way, but no one would claim 
that they did anything positive to 
develop critical faculties.” 

I was referring to what I believe 
to be true: that little is done by 
the industry to encourage the teach- 
ing of film appreciation. 


V ISS FIELD, quoting my 
+ comment, writes: “I feel 
that this is contradicted by your 
review (on page 15, Kine., June 6) 
where your critic says the film, 
‘The Kid From Canada,” has admir- 
able photography, delightful scenery 
and a straightforward plot. 

“Surely, providing children with 
films of such quality must help 
develop critical faculties and the 
money spent by the film industry 
on their production is hardly a 
‘lip service.’ which you say is all 
that is paid by the industry to the 
responsibility for building audiences 
of the future,” she adds. 


ERHAPS, Miss Field has 
misunderstood me.  Pro- 
perly run children’s cinema clubs 
do much to encourage the picture- 
going habit. And I have a great 
admiration for the work of the 
CFF. The films produced by the 
CFF are good, wholesome enter- 
tainment and, I am sure, play their 
part in helping to mould the 
—— into good citizens. 
first and foremost, the films 
are gp toro rnd Unfortunately, 
not enough are produced. Miss 
Field, I think, will agree with me 
on that score. 

However, whether they help to 
develop critical faculties or not is 
a matter for conjecture. And, so far 
as I am aware, the actual teaching 
of film appreciation is not part of 
the role of children’s clubs. 


Cy= person, at least, shares 
my view, H. R. Wills, a 
member of the Society of Film 
Teachers and editor of the society's 
magazine, Film Teacher. 

He writes: “As you so aptly 
remarked, the industry pays lip ser- 
vice to this concept but does little 
to encourage positive appreciation. 

“The same problem is engaging 
the attention of the industry in 
America and I would refer you to 
the following paragraph, which 
appeared on the editorial front 
page of the Motion Picture Herald 
(April 27): ‘ Exhibitors everywhere 
might try to follow the lead taken 
in Los Angeles by the Motion Pic- 
ture Industry Council in arranging 
with officials of the local high 
school system for a study of motion 
pictures in the regular curriculum. 
In the larger cities the education 
authorities might consider a com- 
prehensive course that would cover 
film history, appreciation and pro- 
duction techniques. In other areas 
a short lecture course might be 
appropriate!’ ”’ 


R. WILLS adds: “ Quite 
rightly you praise the work 
of the LCC and the BFI in 
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arranging lectures at the National 
Film Theatre. I would point out 
to you, however, that the Society 
of Film Teachers has been working 
in this field for the past seven 


* We now have about 450 mem- 
bers in this country and abroad, 
most of them classroom teachers 
who are concerned, to quote again 
from your column, *to encourage 
that appreciation of films that can 
bring real enjoyment to young pic- 
turegoers as they grow up. 

The SFT is a voluntary organisa- 
tion, Mr. Wills states, working on 
an extremely small budget. 


‘ROM Regent's Jimmy Wilson 

an invitation to meet two 

young French stars who appear in 

his “That Girl Elisa” which 

opened at the Cameo Royal last 
Friday. 

They are Mademoiselles Claude 
Godard and Anna Marie Mersen. 
The happiest man at the reception, 
judging by his face, was the com- 
pany’s sales manager, Arthur 
Joseph. 

Why so happy? ‘“ Wouldn't you 
be if you had a picture like this, 
with girls like these in it to sell? ” 
he asked. I haven't seen the picture 
yei. But he was right about the 
girls! 


' LETTER from BTH, refer- 

4 ring to our report on the 
Technirama demonstration, states: 

“It does seem to us, however, 
singularly unfortunate, if not a bit 
unfair to BTH, that the report of 
the demonstration so emphasises 
the GB-K equipment as to leave the 
impression that Technirama and 
GB-K projectors are integral and 
interdependent.” 

Frankly, I do not think that any 
person who has read our special 
Technirama supplement (May 30) 
could have gained that impression. 

Furthermore, our report in the 
June 6 issue, gave a factual account 
of the demonstration films and 
mentioned the GB-K_ machines 
because they were actually shown 
in the films. 


Bu points out that standard 
BTH Supa projectors are in- 
stalled at the Odeon, Leicester 
Square, and these were used ex- 
clusively for the demonstration, 
except for that part of the pro- 
gramme which demonstrated the 
double-frame print. 

That #s true. In fact, any stan- 
dard projector, fitted with the 
appropriate optical systems, can be 
used to screen the Technirama 
35-mm. standard and anamorphic 
prints. But special double-frame 
projectors are required to show 
Technirama double-frame prints. 

The Gaumont-Kalee machine 
described in our supplement and 
illustrated in the demonstration 
film, as we reported, has been 
specially developed for the double- 
frame type print. It was installed 
at the Odeon and used in the 
demonstration. 


LBERT LAMORISSE, | the 

4 creator of that delightful, 
award-winning film “ The 
Balloon,” is in London this week, 
accompanied by his wife and their 
son, Pascal, the winsome small boy 
in the film. 

On Wednesday the family were 
attending a private showing of the 
film at the French Institute to mark 
the publication in this country by 
George Allen and Unwin of the 
children’s book based on the film. 


THE WHOLE industry inaad 
joined in congratulations to J. 
Arthur Rank, on his elevation to 
the peerage. The official an- 
nouncement that he has been 
created a baron “ for public ser- 
vices” gives no clue as to the 
wide range of his work for the 
common weal, 

We in the trade knew him 
best as the head of a great film 
organisation; as the man who, 
more than any other single per- 
son, can claim to have saved the 
British industry from eXtinction 
in its darkest days; as a deeply 
sincere maker of fine religious 
films; and, typically, as the 
logical successor to the late 
Reggie Bromhead in the office 
of president of the CTBF. 

To the general public, Mr. 
Rank is also known as a miller, 
but it is less well known that 
Arthur Rank the businessman is 
also a great countryman. For 
years he has been a keen and 
successful breeder of gun dogs. 

In the same sphere but with a 
far wider impact has been his 
sponsorship of an organisation 
called the Animal Health Trust. 
Without any fanfares this trust 
has, over the past few years, 
done work of great national 
importance by research into 
animal diseases, the result of 
which, it is hoped, will improve 
the breed of livestock not only 
in this country, but, perhaps, 
all over the world. 

In all respects, Mr. Rank has 
well deserved his honour. 


*ss2.eee 


Young Pascal was to release 100 
red balloons all carrying a label 
which can be exchanged for a copy 
of the book. 

This stunt, no doubt, will appeal 
to enterprising showmen as a te- 
up between the book and the film. 

At Wednesday's party, the guests 
had an opportunity of studying the 
British Film Academy’s — special 
award for 1956, designed by Henry 
Moore, which was won by the film. 
It will be presented to Lamorisse 
at the BFA’s awards show next 
month. 


EE STIERLI, the young 

4 director of Britain's newest 
distributing company, Cross 
Channel Films, has just returned 
from France where she has lined 
up two more features which she 
believes will consolidate the success 
of “The Red Inn.” 

Meanwhile, with partner Brian 
Sammes, Miss Stierli 1s pushing for- 
ward with the company’s produc- 
tion plans and hopes to begin 
shooting an Anglo-American pic- 
ture in late August. The ultimate 
aim of the company is to produce 
three pictures a year. 

I mentioned the unusual spelling 
of her name. She confided that it 


was of Swiss origin and a literal 
meaning is Little Bull! 


\ YITHIN a period of ten days 

Variety Club raised a sum 
of £22,500 from a variety of events. 

This was revealed by Chief 
Barker Mike Frankovich at the 
annual ladies’ luncheon last week 
He received a cheque for £2,000, 
the proceeds from the opening of 
the Battersea Fun Fair. 

He told the assembled guests that 
the Tel-Aviv v. Gt. Britain boxing 
tournament at Harringay realised 
£6,000; the Columbia-Warwick 
“Fire Down Below” premiere 
£4,000, and the Derby sweepstake 
£10,000, In all, very satisfying. 


HE presence of the ladies in 
such large numbers made 
a delightful change from the 
monthly luncheons, which are virtu- 
ally stag parties. 

Jack Hawkins in the role of King 
for the Day welcomed the principal 
guests —- Lady Isobel Barnett, 
Jacqueline Mackenzie, Bill Boyd 
and Eddie Fisher. Debbie Reynolds 
was expected but, regrettably, was 
not able to be present. 

All were heartily received, 
especially Bill Boyd. Impressed by a 
visit to the St. Agnes Home at 
Thames Ditton, he has generously 
offered to provide a week's holiday 
for the children and staff. 


I ARDLY the weather to be 
thinking about premieres, 
but Mike Frankovich offers friendly 
advice to his friends. It is this: 
book now if you want to make sure 
of tickets for the premiere of the 
Olivier-Monroe picture “ The 
Prince and the Showgirl.” 


It is being held at the Warner, 


Leicester Square, next Tuesday, 
and is in aid of The Actors’ 
Orphanage and Variety Club's 


Heart Fund. 


The Variety Club and Arthur 
Abeles of Warner are collaborating 
to make this a “Sit with the 
Stars”’ premiere. In other words, 
the 60 or more screen and stage 
Stars expected to be present will sil 
in various parts of the auditorium 
among the audience. 

Sir Laurence will be there to wel- 
come the celebrities as they arrive 
at the Warner. Its going to be a 
highly entertaining evening as well 
as a bright social occasion. 


HE premiere of Otto 

Preminger’s “ Saint Joan” 

at the Leicester Square Theatre this 

(Thursday) evening is a sell out, I 
am told 

The premiere, which is in aid of 
the British Studio Workers’ 
Benevolent Funds, has attracted 
immense interest and, judging by 
the response, will prove to be a 
glittering occasion. 

Stars of stage and screen who 
have accepted invitations to be 
present include: John Gielgud, 
Richard Todd, Barry Jones, Felix 


Aylmer, Anton Walbrook, Pete: 
Haigh, Deborah Kerr, Edana 
Romney, Eva _ Bartok, Finlay 


Currie, and many others. 


Ambassadors, government _ per- 
sonalities and  notabilities from 
social spheres are supporting the 
occasion. oy Seberg who plays 
the role of “ Saint Joan” is flying 
from New York to be present. 


THE STROLLER 


Deborah Kerr, 


star of MGM's 
TEA AND SYMPATHY, and 
Charles Goldsmith, chairman and 
managing director of MGM 
Pictures, Ltd., chat together at 
Metro House where Miss Kerr last 
week met representatives of Britain's 
) magazine and film trade press. The 
) press had gathered to see a private 
screening of the film, which MGM 
will generally release in this country 
on September 23, following its West 

End premiere engagement { 


NEW FBFM POLICY 
COMMITTEE 


A SPECIAI 
policy on labour 
been set up by 
British Film 

The committce has been requested. 
inter alia, to consider whether any 
new approach to studio labour prob- 
lems can be suggested in order to 
avoid the minor disputes and over- 
time bans which frequently imped 
production. 

The committee 
people. including a 
federation has 
their names, 


to advise 

relationships, has 
the Federation of 
Makers 


commitice, 


comprises 
chairman 
declined to release 
A spokesman told 
Kine. that they” represented a 
“ variety of interest and experience 
n the film industry.” 


SIX 


T he 


Screen Advertising 


in Eurcpe 


GERARD HOLDSWORTH. 
aging director of Rank Screen 
Ltd., has been invited to ad 
dress the Annual Publicity Day of 
the Netherlands Advertising Associa- 
tion at Scheveningen this Friday, 
June 21. 

Mr. Holdsworth is expected to put 
forward his views on the future of 
cinema screen advertising in Europe, 
with particular to current 


British trends 


man- 
Ser 


vices 


reference 


KRS to Move 
on July 27 


Kinematograph 
to move into 


House, Dean 


Renters’ 
offices 


Wi. 


THI 
Soc ely s 
at Royalty 
on July 27 

Royalty House a 
structed office block. 
the old Royalty Theatre, which pre- 
viously occupied the on which 
the new premises are 


new 
Street, 


newly con- 


s named after 


Site 
built 


judges at this 


to include Bob 


BEAUTY contest 
year’s Soho Fair are 
Goldstein (who is giving a 20th 
Century-Fox screen test as first prize), 
Mario Zampi and Emeric Press- 
burger 


| Frank Goodwin and the 


| is the American entry, 
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Berlin Festival Preview by FRANCIS KOVAL Wage Increases 


Large Number of Films 
to be shown 


THE OPENING of the 7th Ber! 
coincide with the solemn 
exceedingly modern cinema building 


time on the historical spot where the 


The building actually contains two 
cinemas arranged one above the 
other: and it is in the bigger “ Zoo- 
Palast (seating 1,204) that this 


year’s festival screenings will be held. 
Although the chief complaint at last 
year’s festival was levelled against the 
number of films and multi- 
side-shows, of cultural and 
publicity character, continuously 
overlapping, the event again seems to 
assume marathon proportions, 


cXcessive 
farious 


11 Countries 


Even after the withdrawal of Chile 
and Luxemburg, no fewer than 41 
nations will be represented at Berlin 
Apart from over 60 shorts, in the ten 
days of the festival, 40 feature-length 
pictures will be screened, of which 
nine are full-length documentarics. 

Four of these documentaries, 19 
shorts and eight feature films will 
have their world premieres in Berlin. 

The British contribution consists 
of JARFID’s “The Spanish Gardener” 
and two productions not yet screened. 


British Lion's *Manuela” and 
ABPC’s “Woman in a_ Dressing 
Gown.” The latter will be shown on 
the closing night, July 2, and it is 
hoped that all the stars of the film 

Yvonne Mitchell, Anthony Quayle, 
Sylvia Syms and Carole Lesley, to- 


gether with Robert Clark, Ted Willis, 
director, J. 
Lee-Thompson, will attend. 


The stars of *“* Manuela” are Elsa 
Martinelli and Trevor Howard. 
| Also expected: Gary Cooper, Errol 


Flynn, Debbie 
Fonda (whose “* 


Reynolds and Henry 
Twelve Angry Men” 
together with 
MGM's Teahouse of the August 
Moon ") will represent America, and 
Italy will send Silvana Pampanini and 
Antonella Lauldi. Francoise Arnoul, 
Marina Vlady, Anouk Aimeé and 
Robert Hosscin will represent France. 


French Thriller 


The French selection includes the 
thriller *Les Aventures d’Arséne 
Lupin,” directed by Jacques Becker. 


* starring Fran- 


Comencini’s “ The 
Park,’ Monicelli’s 
and the feature- 
* The Last Para- 


“* The 


and * Sait-on jamais? 
coise Arnoul. 

Italy presents 
Window on Luna 
* Fathers and Sons,” 
length documentary 
dise.”” 

West Germany 
Last Will be the First.” with the 
Swedish actress Ulla Jacobsson, a 
long CinemaScope documentary, shot 
in India, * The Call of the Gods,” 
and the experimental film ‘“ Jonas,” 
defined as a * psycho-analytical 
study “ has been invited. 

On the Il-strong jury producer 
John Sutro represents this country. 
while Jay Carmody, the film critic of 
the Washington Evening Star, is the 
U.S delegate. There is no British or 
American member on the seven-strong 
jury for documentaries, but Canada 
is represented by Norman McLaren. 


has ente red 


inauguration of its new home 
that 
famous 


| months ago, 


n film festival this Friday will practically 
the brand new and | 


has been constructed in record 
“Ufa Palast ” once stood. 


Among the marginal events, such 
as a youth festival and conferences, 
there will be a. screening of an 
American film on Albert Schweitzer, 
with a commentary spoken by the 
doctor himself 

A number of lectures and public 
discussions has also been arranged, 
and I have been invited to speak on 


* Film—Yesterday and Tomorrow ° 
in the Technical University, and on 
“Cartoons and Avantgarde in the 
British centre. The latter lecture is 
illustrated = by several Norman 
McLaren and Halas and Batchelor 
animated cartoons, 
. . 
Obituaries 


E. V. TAYLOR 


E. V. TAYLOR, governing direc- 


tor of E. V. Taylor (Cinemas), Ltd., 
Builth Wells, died recently at his 
home in Shirley, Birmingham. Mr. 
Taylor lived in Builth Wells for a 
number of years and his company 
operated cinemas at Builth Wells, 
landovery, Llandrindod Wells, Wem 
and Much Wenlock. 
J. W. KEETON 
J. W. KEETON, director of the 


Park Picture Palace, 

died at the age of 86. 
He was a regular atiender at Shef- 

field CEA meetings until a few 


Sheffield, has 


man of the branch. 


Cc. F. DOCKER 

CYRIL F. 

the Warwick cinema, 
died in hospital. 

Mr. Docker had been manager at 
Warwick for the past seven 
years. Earlier he was with Associ- 
ated British Cinemas, Ltd. 


N. M. CAMERON 


NORMAN M. 


Warwick, has 


Cameron, late 
managing director of the Dominion 
Cinema, Edinburgh, died on June 9 
in the Edinburgh Royal Infirmary. 


Fast Work by Pathe 


PATHE NEWS cameramen were 
on the scene within five minutes of 
the Oxford Street bus crash last week, 
and got many exclusive shots of this 
tragic accident. 

Several national dailies were given 
permission to use clippings from the 


film for “blowing up” into front 
page pictures. 
THE NAME of the Automatic | 


Coil Winder end Electrical Equip- 
ment Co., Ltd., has been changed to 
AVO, Ltd. The address and tele- 
phone number remain the same. 


“Cannot Be 
Passed On’ 


THE ANNUAL total cost to exh 
| bitors of NATKE’s proposed wage 
increases, excluding additional pay 


; ments for overtime and Sunday pay 
based on the increase, would bi 


| £1,601,590. 


This is the view of J. M. Cannon 


immediate past chairman of the 
Birmingham and Midlands, CEA 
| branch 

*“T am not in agreement with the 
proposed increases at this time, but 
1 would have been in favour of ar 
agreed adjustment to the eight points 
cost-of-living bonus,” he says in a 


| letter 


to the KINe. 

Mr. Cannon expresses the view that 
the CEA negotiating sub-commitiec 
gave insufficient time and considera 
tion to the proposals—" and was not 
representative enough to carry the 


| final burden of these negotiations.’ 


and was a past chair- 


DOCKER, manager of | 


He continues: ‘ Not for 
ute would I begrudge the payment 
of this money to the staffs of our 
cinemas if I thought it could be 
passed on to the public and that the 
public would pay it. 

He adds the warning that unless 
exhibitors do increase prices it will 
not be long before they price them- 
selves out of business. 

In arriving at his estimated cost 
Mr. Cannon counts grades AA and 


one min 


A as A. Grade B as continuous; 
and grade C as part-time, except pro 
jectionist, doorman and manager. 
In the breakdown based on Board 
| of b ae returns he writes: 
| Grade A and AA 17 per cent. 
of 4,300 : 731 
| Grade B 47 per cent. of 
4.300 acy a jac ae 
Grade C 36 per cent. of 
4.300 1548 
4300 
Increases estimated (per week): 
AA and A £11 10s. Od. 
B £7 16s. 6d 
€ fs as re £4 Ss. Od. 
Mr. Cannon says that, if granted. 
these increases will put the heaviest 


| burden ever on the proprietor. * 


Pre- 
suming that 10 per cent. can be saved 
on the total economies that could be 
made, how can this heavy charge be 
borne at this period of falling ad- 
missions? " he asks. 


Further Reprieve for 


Largs Cinema 


A FURTHER reprieve has_ been 
granted to the George Cinema, Largs, 
by the burgh magistrates who have 
granted an extension to their provi- 
sional three-week licence. The licence 
was previously withdrawn because 
recommended improvements had not 
been carried out. 

The three-week licence was granted 
when improvement work was started 
and the burgh surveyor has reported 
that this work should be completed 
in a month's time. 


ORB’s “ Garden of Eden” has 
been granted an A certificate by the 
South Shields and Rotherham Cor- 
poration Watch Committees. 


eee re 
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News From U.S to You 


by Leonard Coulter | First-Ever X 


Eric Johnston Says U.S Industry's 
Foreign Markets ‘Harder to Tap' 


A SOMEWHAT doleful story is unfolded by 
of the Motion Picture Association of America, 


Eric Johnston, president 
n his annual reports cover- 


ing the 1956 activities of the MPAA and MPEA 


He appears to feel that the over- 
seas bonanza, which has done so 
much to sustain the U.S film industry 
during the recent lean domestic 
years, is getling harder to tap. 


World markets for American pic- 
lures have grown, he reports, but 
economic conditions and __ jnter- 
national relationships have deterio- 
rated. 

Business in Japan has declined 
slightly. Elsewhere in Asia up- 
heavals have struck hard at the film 


industry, and the tariff action in 
India has resulted in what Mr. John- 
ston calls a “ deep crisis.” 

Conditions in Central and South 
America are “precarious” and 
Europe is “spotted with hazards to 
our business.” 

Mr. Johnston notes that “ new 
attacks on the U.S industry have 
arisen in Britain and France, and he 
declines to predict whether during 
fd they can be successfully warded 
off. 


For the first time 1956 yielded in 
many European markets (notably 
the U.K) important—and accelerat- 
Ing—compettion from television. 


He adds: “In the long run, the 
experience of the United States has 
offered convincing proof that our 
business will not be destroyed by 
television, but it also has showed 
Jsic] that television creates new and 
difficult conditions of operation that 
must be met.” 


He notes that because foreign 
revenues NOW approximate to about 
half the U.S industry’s total. main- 


tenance of overseas markets has be- 


} come a Matter of serious concern to 


it, and the coming (i.e., present) year 
may prove to be “an especially 
critical one in foreign territories.” 

As to the domestic market, Mr 
Johnston produces figures showing 
that, due to the phenomenal birthrate 
of the 1940's, the U.S today has the 
biggest ‘teenage market the nation 
has ever known. Simultaneously that 
segment of America’s population 
over 65 years of age has rapidly in- 
creased 


Greater Potential 


The existence of these two groups 

the young enthusiast, and the | 
retired worker with plenty of leisure 

leads him to believe that the 
market potential for films is greater 
than ever. 

Parenthetically it may be 
observed that one of the problems 


of attracting teenage audiences to the 
cinema rs that those in the ten to 17 


year-old age group were “ 

habies:"" i.ec.. they were born after 
American television became = an 
established commercial factor, and 
have grown up to accept it as the 


primary form of miass_ entertain- 
ment. 
* rr 
ONE commentator here in New 
York “disclosed the other day 


that the J. Arthur Rank Distributing 
Corporation has been obliged to open 
some of its pictures in smaller cities 
than Manhattan, owing to the dis- 


| inevitably, that the number of 


| result 


public ty and sales office here 


appointing run of its 

* Reach for the Sky,” at 

Theatre. 
Admittedly, 


the Sutton 


* Reach for the Sky’ 
failed to attract favourable 
cither from the sophisticated New 
York public, or from local news- 
paper critics. But at no time—as I 
can testify—did Kenneth Hargreaves 
or his colleagues have any intention 
of opening every film in New York 


notice, 


Thus, there has been no “switch” in 
policy. 
The Rank boys here are learning, 


British 
film addicts in the U.S—people who 
see them all and can find no fault 
with any of them, even the in- 
different ones—is small. If, as a 
attention is paid to 
dialogue, cutting, titling, during 
the production British 
films, the lesson proved 
well worthwhile This, it seems to 
me, is an essential to the continued 
growth of the American market for 
JARO product, and could be under- 
taken without destroying the 
* Britishness * of any picture. 
Meantime, JARFID has already 
begun to make its mark on the U.S 
market to the point where other dis 
iributors of foreign pictures are eager 
to rope it into an independent dis- 
tributors’ association. Personally I 
can see no particular advantage in 
Rank thus helping to support a lot 
of relatively littk importers who 
work largely on an opportunistic 


closer 

a | a 

phases of 
will have 


Nor can I see JARFID benefiting 
from a suggestion by Herbert Wilcox, 
on his recent visit to New York, that 
the British film industry needed a 


Variety Club’s fourth annual ladies’ luncheon at the Savoy Hotel attracted 500 people, who paid tribute to and were 
entertained by guests of honour Lady Isobel Barnett and Jacqueline Mackenzie, singer Eddie Fisher and ‘*‘ Hopalong 
Cassidy *’ Bill Boyd. Chief Barker Mike Frankovich was chairman and the star quartet was introduced by King for 


the Day, Barker Jack Hawkins. 


Seen here are (I. to r.): ‘* Hopalong Cassidy,”’ 


Eddie Fisher and Mike Frankovich 


Lady Barnett, Jack Hawkins, 


Double Bill 
From JARFID 


THE 
pul 


Rank Organisation plans to 


out its first-ever X certificate 


first offering, | double bill on the entire Gaumont 


circuit next month, 

Films concerned are “ Monkey On 
My Back” and “The Bachelor 
Party.” The London general release 
begins on July 22 

Reason given is that both pictur 
are worth-while human stories of 


outstanding entertainment quality 

he organisation has not sent out 
an X film on general release sinc 
* The Man with the Golden Arm 
travelled the Odeon circuit early in 
1956 


United Artists’ “* Monkey On 
Back ” is based on the true-life story 
of Barney Ross, one-time boxing 
champion who becomes a drug addict 


My 


while recovering from malignant 
malaria 

* The Bachelor Party "—also from 
United Artists—was made by the 
writer-producer-director team Paddy 
Chayefsky. Harold Hecht and Del 
bert Mann, who made “ Marty.’ 
The story is of a young married 


Don Murray, star of 
heads the 


man’s last fling 
* Bus Stop : 


cast 


Orb to Release First 
by Vicar 


FIRST of the series of Anglo 
American co-productions to be mad 
by Nat Miller's newly formed Vicar 
Productions is “Death Over My 
Shoulder’ a_ thriller scripted by 
Norman Hudis from an original story 


by Alyce Canfield, which will star 
Keefe Brasselle and two other inter 
national stars. Shooting will tak 
place at Walton Studios. 

Director of the film will be Arthur 


Crabtree, and the producer Frank 


Bevis 

At least four more features a 
contemplated by Vicar Productions 
which have a production agreement 
with Randall Brasselle Productions 
of New York. 

* Death Over My Shoulder will 
be distributed in Britain and Europ 
by Orb Productions, Ltd., which Nat 
Miller recently formed in associition 


|} with Geoffrey Bernerd 


5.0 Extension Refused 


BOSTON Borough Magistrates 
have rejected an application by th 
|manager of the Odeon, Boston 
Henry Walter Pearce. for an altera 
tion of Sunday opening time from 
6 p.m. to 3.30 p.m 

It was submitted that with th 
earlier opening time, it would b 
possible for country people to s 
the programme through in comfort, 
without hurrying to catch buses 


before the end and also that it would 
be possible to show more up-to-da 
films. 

He explained that about 
people attended Sunday evening per 
formances, but the magistrates said 
they could not see a need for the 
extension of hours 


1.500 


Australian News 


by Frank O'Connell 


Active Press Campaign 
on Licensing System 


DRIVE-I+% heatres are 


because of a Vv 


Many readers are 
neither the cinema industry nor the 
government has replied to the many 
charges being made especially by the 
Sydney morning Daily Telegraph. 


One likely reason is that only the 
newspapers are likely to benefit from 
the publicity of a stimulated contro- 
versy 

Main char (a) 
issue of licences by the Films Com- 
mission “ protects’ existing theatre 
and keeps out independents, 
whose willingness to risk their own 
capital should their own business. 
(b) W. R. Harrop is not a good 
choice as chairman of the commis- 
sion, in view of his past and present 
on with interests concerned 
with applications for licences 


worous 


puzzied that 


That the 


Bes af©e 


interests 


associa 


Change of Policy 


(c) That while the big circuits, to- 
gether with some independents, have 
objected in the past to the building of 
drive-ins, they now control — six. 
Favourable regulations have been 
drafted by their own counsel and 
incorporated in legislation. (d) The 
political parties are unduly influenced 


by the big exhibitor interests, and 
there have been _ allegations of 
* crookedness.” While the Dail) 
Telegraph is confident that the Labour 


Government is the major offender, it 
is needling the Liberals for not active- 
ly opposing the “ drive-ins scandal.” 


There 


fromt pa 
press campaign 


ge Mews in 


Australia today, 


largely 
igainst the licensing system 


TV EXHIBITION 
FOR LONDON 


ALL ASPECTS of advertising and 
production will be featured in the 
first annual Television Exhibition to 
be held in the autumn at Park Lane 
House, London. 


he exhibition will be essentially 
the trade. Stands will be avail- 
able to advertising agencies, produc- 
tion companies, programme con- 
(ractors, artists’ agents, equipment 
manufacturers and service com- 
panies 


for 


Exhibitors are to be invited to pro- 
vide commercials for daily screening 
Agencies will be able to show their 
complete techniques from story-board 
to polished production. Studios will 
be able to demonstrate their facilities. 


It is planned to have closed circuit 
elevision shows and ful! projection 
facilities will be available. 


CORRECTION 
The telephone number in_ the 
W. H. Robinson and Company 
advertisement on the Palace Cinema, 
Urmston, to be offered for sale by 
auction on Tuesday, June 25, at 
2.30 p.m., appearing on page 27 of 
last week's issue, should have been 
Central 2281. 
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Political Crisis May 
Kill Cinema Subsidy 


by HENRY KAHN, ‘Kine.’ Paris correspondent 


FRENCH exhibitors are scared that the trade development fund, which 


was keeping the cinema industry 


latest political crisis. 


The sum of £900,000 is at stake 
the unpaid balance of the £1,500,000 
subsidy promised by  ex-premier 
Mollet. 


A Trichet, president of the 
exhibitors’ federation, is challenging 
the intentions of the new government 
more in desperation than in hope, 
since the Treasury is in no co-opera- 
tive mood. 


Death knell of the development 
fund was sounded when M. Mollet 
abolished the tax on all cinema seats 
costing the equivalent of three shil- 
lings or less 


Political Move 


Thjs was a political move to help 
keep down the rising cost of living 
and the attendant wage-increase 
demands. The government could 
afford it because the tax went, not to 
the treasury, but to the exhibitors’ 
development fund. 

Exhibitors roared their disgust. M. 
Mollet compromised by promising a 
government subsidy of £1,500,000 to 
make the 


good loss. This was 
accepted with misgivings. for the 
trade felt there would be strings 
attached. 
So far, only £600,000 of the sub- 


sidy has been paid. With the national 
budgct suffering from an unmanage- 
able deficit, the outlook is grim. 


the same time, the distributors 
are pushing up their rentals as high 


oul 


of the red, may 


be killed by the 


as 70 per cent. for three-hour films, 
with no compensating reduction for 
shorts. 

Some exhibitors = are 
attacking by suggesting 
butors should hire the 
show their own films. This would 
give distributors the opportunity of 
discovering for themselves why 
attendances are so low compared with 
other countries. 

Exhibitors want more freedom—to 
charge what they like, show what 
they like and change programmes as 
often as may be. They also want their 
development tax to be restored—or 
the subsidy to be paid. 


But these are pious hopes. ... 


counter- 
that distri- 
theatres and 


CinemaScope For 
Bundoran 


THE Grand Central cinema, 
Bundoran, Co. Donegal, has been 
equipped for CinemaScope presenta- 
tion. The conversion has been carried 
out by RCA, and includes a tubular 
steel screen frame 25 ft. by 19 ft. 6 in., 
magnascopic masking gear for two 
positions, and a Stableford plastic 
screen, 

In the projection room, RCA has 


fitted Vidoscope anamorphic and 
backing lenses which project a 
24 ft. 6 in. by 11 ft. 6 in. Cinema- 


Scope picture. 


U.S CINEMATOGRAPHIC DEVELOPMENT 


are rumours that controversy 
within the Labour Party may be aired 
at the coming annual conference 
Meantime, news has broken that 
Greater Union and Wollongong 
Theatre, Ltd., an important South 
coast circuit, is in a joint venture to | 
buy for a reported £50,000 the Fairy 
Meadow licence which triggered-off 
the whole controversy. 
An American, Al Rosen, first se- 
cured the licence, and sold out to 


Celebrity Artists Pty.. Ltd., 
£30,000 

With all the fuss going on in New 
South Wales, comes the ominous 
news from Victoria that two country- 
town drive-ins, at Wodonga and Bal- 
larat, have found it necessary to cut 
their twelve sessions per week to just 
three, at the week-ends 

A number of outer-suburban Mel- 
bourne drive-ins may have to follow 
suit—just as Metro opens its new 
drive-in in the Melbourne suburb of 
Clayton 


for 


LATE EXTRAS 
Thursday. June 20. 

10.30 am., Hammer. 

Mana" Anglo Ama 


2.40 p.m., Own. 
Ge” & unrbia) 


* The 


gamated) 


“The Young 


Key 
Don't 


Celluloid. 
Reaim 
CeDauloid. 
(DUK) 


p.m... ** Tiyneless 


2.” 


Passage ** 


p.m... 


(reissuc) 


* Canyon 


Friday, June 21. 
109 am., Own. 
Pa 


Three shorts (AB 


SAVES CONSIDERABLE TIME 


A NEW type of cinematography, 
called Memomotion, has been de- 
veloped recently in the U.S by the 
Dupont group for the analysis of 
processes and techniques in business 
and industry. This new application 
of time-lapse photography automati- 
cally records and condenses hours of 
office and plant procedure into a 
matter of minutes. 

In contrast with time-and-motion 
studies which involve continuous 
cinematography, with many expo- 
sures per second that produce the 
effect of slowing down the operation 
to be studied, Memomotion uses 
intermittent exposures to condense 
the action, and allow projection of 
the film either at normal speed, or 
frame by frame. 


A condensed photographic memo- 
randum is obtained by placing a 
motion picture camera at a key point 
and exposing the film at intervals 
ranging from one frame every 20 
minutes to one per second, depend- 
ing on the procedure to be studied. 
Once a unit is set up, it operates 
automatically for a period deter- 


mined by the camera's drive mechan- 
ism and film suppiy. 

The new technique emphasises im- 
portant steps rather than details of 
the process under study, permits its 
rapid visual analysis and makes sav- 
ing in cost of film over continuous 
or high-speed _ photography. 
photographed at the rate of one frame 


per second and projected at the 
normal speed of 16 frames per 
second, an hour-long operation can 


be reviewed in less than four min- 
utes. while a 15-minute film repre- 
sents more than four hours of elapsed 
time. For careful analysis, projec- 
tion may be slowed down or stopped 
as desired. 

Almost any motion picture camera 
can be adapted for film memo use 
and only a few minutes are necessary 
to set up the apparatus. The camera, 
necessary lenses, and exposure meter, 
a tripod, an electric timer, a variable 
speed projector, 
for less than $3,000 in the United 
States. 

Equipment being used by Du Pont 
engineers in their Memomotion units 


includes a 16-mm. motion picture 
camera, with 100-foot film chamber 
and variable speed drive; 25-mm. 
f/1.4 lens, a wide-angle lens (13-mm. 
f/1.5), a 102-mm. f/2.7 lens, each 
with the appropriate viewfinder: a 
universal exposure meter; elevator 


tripod with pan head; a set of viewer 
masks; a zoom director's finder: a 
timer control box, equipped with a 
solenoid mounting for the 16-mm. 
camera; and an analysis projector 
(16-mm.) with hand crank and frame 


| counter. 


| without special lighting. 


can all be obtained | 


The availability of fast motion pic- 
ture film, such as Du Pont’s Type 931 
high speed rapid reversal pan, 
allows a Memomotion unit to operate 
Motion pic- 
ture laboratories can process type 
931 film with standard equipment. 


Already this film is widely used in 
the States by professionals to photo- 
graph indoor and evening sports 
events, such as basketball, football, 
hockey and racing, and is particu- 
larly adapted to television news 
reporting. 
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Attracting Patrons 


‘The Cheapest Form of 


Entertainment’ 


ALL exhibitors in the Leeds area are to be invited by the district branch 
of the CEA to a discussion on the desirability of raising minimum prices 


of admission to cinemas. 


This followed a 
motion tabled by W. J. Brown at 
the June meeting of the Leeds and 
District branch, CEA, when he urged 
that the time was ripe for the Is. 
seat to go up to Is. 6d., and the 
Is. 10d. seat to 2s. 3d 

Such increases had already been 
adopted by Birmingham, he said, and 
a similar proposal! is to be considered 
by Sheffield. 

Wages of all grades of cinema 
staffs were bound to go up while the 


agreement to 


customers—who seemed ready enough | 


to lay out regular payments for TV 
sets—were already benefiting from 
recent wage rises, 


‘Cosy and Cool’ 


Even at the prices suggesied, the 
cinemas would still be providing the 
cheapest form of entertainment, in cosy 
warmth during the winter and in air- 
conditioned coolness in hot weather 

Star Cinemas (London), Ltd., had 
carried out experiments with seat prices 


in various areas, declared Mr. Brown, and 


it had found that increased prices had not | 


reduced audiences, neither 
prices increased patronage 

Star Cinemas was satisfied that cinema- 
goers were ready to pay slightly increased 
prices everywhere, whether in the sma!! 
town theatres or the suburban houses in 
cities provided the pictures shown were 
of good quality 

Notices of the meeting are being 
out to non-members as well as 
of the CEA in Leeds by the 
Gerry Hill. 


had lower 


sent 
members 
secretary, 


The problem of getting people back to | 


the cinema was raised by 
Jack X. Prendergast 


the 
They 


chairman, 
had to find 


ways and means of offering counter-attrac- 
tons to teevision,. 

He considered this to be one of ihe 
most vital problems facing the industry, 
and if no action was being taken from 
London on a national basis, Yorkshire | 
should take the lead 

7 — 

‘Fed Up 
In his opinion, a vast public was 


already getting fed up with the fare being 
effered on the home screen. and as hire- 
purchase payments came to an end people 
were tending to reconsider the cinema as 
a change from indifferent TV 

branches of our 
for those people 
TV,” added Mr 


‘I want to 
industry going all out 
who are wearying of 
Prendergast 


see all 


It was unanimously decided to send 
good wishes to J. Arthur Rank and his 
lady on his new distinction conferred 
him by the Queen in the Birthday 
Honours List 

Over an hour was spent by 
ing discussing and accepting the recom- 
mendations of the General Council re- 
garding the NATKE negotiations 


the meet- 


ABC Cinema Closed 


for Modernisation 


ABC's Golders Green Lido has 
been closed for approximately three 
months for modernisation and 
redecoration. 


on | 


CINEMAS TO BE 
| DANCE HALLS 


TWO of Kilmarnock’s six cinemas, 
both privately owned, are likely to 
become dance halls. John Jamieson, 
owner of the Forum in Tichfield 
Street has been granted a dance hall 
| licence for his premises by the Kil- 
marnock magistrates. He intends to 
spend £5,500 on the changeover. 


Plans for the Savoy in Union 
| Street, are not so advanced. Some 
| months ago the Savoy owner was 


refused permission by the town coun- | 


cil to change the use of the building 
because it was in a clearance area. 
An appeal against the council’s deci- 
sion was lodged by the owner and 
the council have now been told that 
the Secretary of State has upheld it. 
The position now is that the Savoy 
owner will have to apply for a dance 
hall licence if he intends to go ahead 
with the conversion. 


Ulster Notes 


Members Abstain 


Seat Price Increase is 


| Recommended 


ALTHOUGH many members refrained from voting. Sheffield CEA, at a 
meeting on Monday, passed a resolution recommending that cinemas in the 
city should introduce a minimum seat price of Is. 6d. and existing Is. 10d. 


seats should be increased to 2s. 
to be fixed. 

W. J. Brown, theatre controller of 
Star Cinemas, who proposed the 
resolution, said the Birmingham 
branch were operating on similat 
figures. Branches throughout the 
country were accepting the NATKE 
wage increase. 

He had a talk with an exccutive 
of a well-known circuit a few days 


ago and he had commented on the 
t64m. tax relief. Of that figure 
1.8m. would go in levy, a year’s 


film-hire would take care of another 


t2.2m., and the NATKE agreement 
t2.S5m which, added up, made 
t64m 

As a circuit. Star Cinemas felt that 
the public were ‘* geiiing away with it.’’ 


Entertainment was offered at the cheapest 
possible price as a public duty, but 
exhibaors owed a duty to themselves 
public had had its and charity for 
many years, but that charity was now fa 

ing on stony ground. Under present con- 
ditions Is. 6d. as a 


now 


love 


minimum price was 
not much to ask 

was realised that was a recom- 
mendation which should be adopted by 


by S. Gordon Duffield 


ANOTHER ATTEMPT TO CUT 


FREIGHT RATES 


THE Northern Ireland branch, CEA, is to re-investigate the possibility of 
getting a reduction in the freight rates on films. 


An approach was made 


to transport authorities some time ago in an effort to lessen the burden 


of the rates which have gone up from 200 to 300 per cemt 


few years. 


The matter was allowed to drop, 
however, because of the pressure of 
work put on CEA by the anti-enter- 
tainments tax campaign and_ the 
appeals following the recent re-valua- 
tion which came a year later in 
Ulster than in Great Britain. 

Also the statement last year by the 
Minister of Commerce, 
toran, that the government intends 
handing back road freight to private 
enterprise “in the not too distant 
future” promised, according 
many exhibitors, more competitive 
rates for film transportation. At the 
moment most films are carried by 
rail but there is no reason why—if 
the rates are brought down—they 
should not be taken by road. 

Now George Lodge, acting chair- 
man of the branch following Louis 
Hyman’s death, says a renewed cam- 
paign is to be started in an effort to 
get rates reduced. 

The increased cost is worrying ex- 
hibitors in remote districts. 

Re & * 

A RECOMMENDATION by the 
Belfast Police committee to the Cor- 
poration that permission be granted 


| for the public exhibition of ‘ Garden | 


of Eden ge 
amount of 
| generally 


yas greeted with a certain 
elief by the CEA. It is 
felt that the corporation 


Lord Glen- | 


to | 


over the past 


| has been unduly severe on a number 
| of films over the past few months. 
Councillor J. Dixon proposed that 
the reference in the minutes of the 
police committee to the showing of 
the film be referred back for further 


| consideration but there was no 
| seconder and the minutes were 
adopted. 


Councillor Dixon said that along 
with other members of the council 
he had attended a preview of the film 
} and he believed they had all come 
away feeling that it was a poor film. 

It was, he alleged, purely propa- 
ganda for an American nudist colony. 
Should they as a council play the 
role of agents for that sort of thing? 


| He felt it would be better if the 
police committee had adopted the 
| policy of the Board of Censors and 
“just tabooed this film in the 
| interests of the city.” 
6 a 

THE Northern Ireland entertain- 
ment industry suffered a loss last 
week-end with the death, at 74, of 


Guy L. Birch a former owner of the 
Royal Hippodrome. Belfast. 

Mr. Birch, who lived at Seacliffe 
Road, Bangor, sold out his interest 
in the theatre in 1950 but he was 
aclive in entertainment circles 
until only a couple of years ago. 


These figures to operate from a dat 


everybody and just a majority of 
meeting If there was not 
unanimity the whole thing fell by the way 

Seconding, Peter H. Blake said they 
were trying (O run a post-war industry on 


not the 


comp cte 


pre-war prices He thought the time was 
very repe to increase prices 

Sam Butchart supported the resolution 
on behalf of Essoldo 

J. E. O. Wadsworth said Star Cinemas 
were getting a first-run in districts and 
barring other people. He did act suppose 
hey were prepared to waive ‘heir bars 


‘Defer’ Suggestion 


A. G. Smeeton, chairman, said of tl 
were having to accept Star Cinemas’ 
eavings and having to show poorer pic 
tures then they were going to charge less 

Harold S. Gent suggested that the 
matter be deferred unti! such time as 
they knew the future regarding the levy 

Mr Blake said there were districts 
where independents felt to be on equal 
terms and could happily go up in prices 
with Star Cinemas Surely, in those dis 


tricts they could come to some agreement?’ 
He did not think the idea should be 
blanketed 
Herbert 
ivterfere in 
he did like unammity.”” He thought 
Star Cinemas had made exhibitors the 
sure prey of the renter regarding the rent- 


Oliver 
the 
was ° 


said he 


discussion 


loath to 
word 


was 


but one 


ing of films He would not be tied with 
the circuit 
J. Pickles said he thought the time had 


come to raise prices if itt was economically 
possible He would have no hesitafion if 
Star Cinemas would lower their bars 

Mr. Blake said they shou'd look at the 
matter on its merits He still felt he 
could compete on equal prices with Star 
Cinemas He was not saying this out of 
friendship, but out of realism 

Mr. Brown said they would be prepared 
for district negotiations, but he did feel 
that some of the members were a little 
hard on Star Cinemas An experiment 
' made by his circuit proved that patronage 
remained static 

Mr. Smecton said some wou'd need 
time to consult co-directors 

It was decided to discuss the date on 
which to increase prices at the next meet- 


up | 


ing 


NEW RANK COMPANY 
FOR PANAMA 


A NEWLY-FORMED § company 


will distribute The Rank Organisa- 
tion’s films in Panama and Central 
America—Rank Films de Panama SA. 


In charge of the new company will 
be Henry Darlington, who will be re- 
sponsible for distribution in Panama, 
Costa Rica, Nicaragua, Honduras, El 
Salvador, Guatemala and British 
Honduras. 

The Rank Organisation's distribut- 
ing company in Venezuela now plans 
to expand its activities to embrace 
Curacao and Aruba, two islands ef 
the Netherlands Antilles, off the Ven- 
zuelan coast. First Rank films will 
be shown jn the islands this month. 


Gillingham, Kent, Borough Council 
has allocated £285, received from 
the Sunday opening of cinemas 
during the last half-year, to 28 local 
organisations. 
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The Financial Angle 


RANK PRECISION 
PROFITS DOWN 


by V. J. Burtt. " Kine.’ 


city editor 
GROSS trading profits of Rank 


Precision Industries have dropped 4 
from £1,043,630 to  £478.080 
before tax. After tax the profits . 
ire £258,863 (£550,321). Dividend 4 
+ maintained at IS per cent 
despite the setback, which is 4 
generally thought to be due to 

the fact that most of the technical 4 
changes in cinema theatres have . 
been concluded 

A. Kershaw and Sons, which 4 
holds shares in Rank Precision, is 
paying 80 per cent. dividend 4 
(same) Profits £66.400 against 4 
£67,000 

In market generally dull and a 
despordent the Ss. ordinary 
shares of Associated British Pic- 7 
ture Corporation continue to 4 
creep up. Last week they rose 
44d. to 12s. 6d The market @ 
expected some good news for 
Shareholders, but was unable to 4 
define vr + 

Share Movements : 
Latest Week 4 
Price Change 
A B.P.C. Ord. (5/-) 12/6 4h 4 
6", Pref 126 : 
44", pre. pf. 96 * 
B. & D. Films 54% 
Pref. (17/-) 106 i 
Brit. Lion Studios 6 
Pref. (£1) 12 
Ord. (2/-) 2/6 4 
Cinema Television “B 4 

Ord. (-/6) ; 3 
Dufay Ord. (2/-) 19 4 
Gaumont British Ord 

(10/-) 10/3 
“A” Ord, (5/-) 49 4 
Si ist Pref 10 3 t 
i Debs £724 
Gen. Theatres Prefd 

(6/8) 7/3 ¢ 
Granada Theatres 4} 4 

ist Pref 10:6 
Humphries, G., & Co 4 

Ord. (5/-) 20 
Ilford Ord. (§/-) 146 6 4 
Kershaw, A. Ord. (1/-) 11/3 13 
Moss Empires Ord. (4/-) § « 
Odeon = Assoc 4}' 

Pref. (£1) 7 7 
34%, Debs £55 £4 
Odeon = Props 4) 
Pref. (£1) R3 4 
‘4 Debs £624 
PAA. Te “A” Pref 4 
(£1) 16 7 
10 Cum. Pref 
(£1) 14 
P.C.T. Con. 7°, Pref 4 
(£1) 14.6 1 
Rank Organisation 4 
Ord. (5)-) 96 4 
é 96 
6",, Pref. (£1) 143 4 
Rank Precision Indus- 

tries 5} Debs £92) 4 
Shipman & King § 

Ist Pref. (£1) 10/3 ; 4 
Stoll Theatres Ord. (4/-) , 2} 
Technicolor Ord.(5/-) 8 4 
Twentieth Cent. Ord 

(l-) 16 4 
8°, Pref. (10/-) 7/6 


AMAA 
IRVING STARR 
APPOINTMENT 


IRVING STARR has 
appointed production supervisor 
Great Britain of Screen Gems, Ltd 
the television divison of Columbia 
Pictures t 

Mr. Starr has set up offices at Film 
House, 142. Wardour Street, W 
(Gerrard 4321.) 


been 


for 


by Hollywood This Year 


KINEMATOGRAPH WEEKLY: JUNE 20, 1957 


Forecast of 365 Films |48-hour Week 


ERIC JOHNSTON, president of the MPAA, has stated that a resurgence 
of film production in Hollywood unlike any that has been seen in recent 


years has started 

” So far this year, the output of the 
American studios, supplemented by 
the contributions of independent pro- 
rs. is running 25 per cem. above 
that of 1956. 

If production continues at th's rate, 
and all signs indicate that it will, the 
American film studios will be turning 
out at least 70 more feature pictures 
n 1957 than they did in 1956. 

According to the best estimates. 
U.S producers should have 365 or 
more pictures to show for their cur- 
rent 12-month efforts, compared with 
296 in 1956, and 286 in 1955. 

This figure represents the highest 
picture total for the American com- 
panies mm five years. 

Twentieth Century-Fox is planning 
to release, within the next 12 months, 
some 60 feature films, nearly double 
the number it made available last 
year. 


Twelve Ready 


MGM, with 12 pictures now ready 
for release, has scheduled 36 more 
films for 1957-58, a 20 per cent. in- 
crease in output over the previous 
year. A similar spurt in production 
activity will also bring Paramount's 
annual total to 36, nine pictures 
ahead of its 1956-57 pace. 

At least 48 pictures will be pro- 
duced or distributed by Columbia 
this and Warner Bros. will 
account for 35, representing substan- 


year, 


tial product gains for both com- 
panies. 
Universal-International will main- 


tain its feature film level for the year 
at about 36, and a similar quantity 
can be expected from Allied Artists. 
United Artists, the only major film 
company which relies exclusively on 
the product of independent film pro- 
ducers, will match its 1956 release 
schedule with 48 pictures. 
Most of the studios are backing up 
their productions with record-break- 
ing budgets. One film industry source 
estimates that pictures made or to be 
made for release in the mext 12 
months will involve an aggregate ex- 
penditure of over 400 milllon dollars. 
This is an all-time record investment 
in the product of any single season 


One a Week 


Typical comments and statements 
on these programmes are: 


Spyros Skouras, president of the 
20th Century-Fox, states that his 
company is now im a position to 


supply theatres with at least one top- 
quality motion picture for every week 
n the year. 

Alfred E. Daff. vice-president of 
Universal-International, says his com- 
pany’s product “will exceed in 
quality and entertainment value ~ 
anything ever before released by his 
studio. 

Jack Warner has stated that his 
company will spend an unprecedented 
85 million dollars for 35 theatrical 
pictures during the coming months 
‘Il was never more certain,” he 
added, “that filmdom’s greatest era 
les ahead ig 

Celumbia Pictures describes its 
| future releases as “ the most impres- 


sive blueprint in the company’s his- 
tory 

Arthur B. Krim, president of 
United Artists, declares that in_ his 
line-up of 48 p‘ctures there will be 
considerably greater accent on 
* blockbusters.” 


MIDNIGHT PARTY 
TO FOLLOW TODD 
FILM PREMIERE 


AT MIDNIGHT on Tuesday, 
July 2. immediately following the 
Royal London premiere of “* Around 
the World in Eighty Days,” Michael 
Todd will tike over the Festival 
Gardens at Battersea for a private 
party to which he will invite 1,500 
people 

Guests attending the premiere will 
travel by bus to Charing Cross pier, 
where they will embark on river- 
steamers Which will take them to the 
Pleasure Gardens landing-stage. 

The gardens will be floodlit and 
illuminated for the occasion and the 
fun fair will be in full swing for the 
benefit of the guests. 

There will be military bands, danc- 
ing by the lake and firework displays 
International stars and celebrities 
I present. 


will be 


RCA Leicester 
Conversion 


THE Melbourne Cinema, Leicester, 
has been modernised and equipped 
for CinemaScope presentation. 

The conversion ‘was 

RCA and included a_ curved 
tubular steel screen frame 38 ft. 6 in. 
by 16 ft. 6 in. fitted with bracing 
tubes and wall brackets, electrically 
operated magnascopic masking gear 


by 


for two positions giving picture 
sizes, 33 ft. 6 in. by 14 ft. 6 in. for 
CinemaScope and 25 ft. 6 in. by 
14 ft. 6 in. for wide screen. 

In the \projection room Peerless 
Magnarcs have been installed and 


the projectors have Vidoscope ana- | 


morphic and backing lenses fitted. 

RCA also supplied redesigned 
screen curtains and side legs, together 
with a specially constructed pelmet 
barrel 43 ft. in length. 


Sidney Franklin 
to Assist Thau 


SIDNEY FRANKLIN has been 
appointed associate to Benjamin Thau 
in MGM's production activities. 

Mr. Franklin, prominent producer- 
director and a winner of the 1942 
Irving Thalberg Award, has been 
associated with many of MGM's 
most successful films. 


carried out | 


Proposed for 
Dutch Ginemas 


REGULATIONS proposed by the 
Dutch government limiting working 
hours in cinemas to 48 a week, with 
a maximum of 8} on any one day, 
have been accepted in principle by 
a sub-committee of the Social- 
Economic Council, 

The council represents 
| general, and includes 


industry in 


representatives 


of employers, workers and th 
Crown, 
The committee supports some of 


the objections raised by the Dutch 
cinemas uassociation—the Nederlandse 
Bioscoop-Bond—to the ban on Sun 
day working for apprentices. 

It points out that many apprentice 
operators work in cinemas that open 
only at week-ends, and the ban would 
make it impossible for them to get 
in the 800 hours practical experience 
needed for the technical certificate 
of the recognised Training Institute 

The commitice also — suggests 
j}amending the regulation that all 
cinema workers over 18 should have 
an uninterrupted 36-hour rest each 
week, to include at least 13 Sundays 
cach year. 

An extra evening off for each 
Sunday worked is proposed instead 
of the “13 Sundays” clause. 

The Bioscoop-Bond disagrees with 
the proposed three-year term of the 
new regulations as being too short 
a time in which to make such radical 
changes in employment conditions, 
especially in regard to Sunday work. 
and asks that week-end only cinemas 
should be given an extra three years’ 
exemption. 


British Production 
Personnel Increase 


THE NUMBER of | personne! 
employed by British feature produc- 
tion companies for the quarter ended 
March 31 was the highest since the 
summer of 1950. 

In all, a total of 4,287 people were 
employed during the quarter, an in- 
crease of 294 on _ the previous 
quarter and 726 on the figures for the 
Same period of last year. 

These figures are given in a survey 


by the Joint Production Advisory 
Committee for the production § in- 
dustry. The record figure of 4,287 
is comprised of 3,547 males: 681 
females; and 59 apprentices and 
trainees. 


New Spools Standard 


_ AN ENTIRELY new design of pro- 
jector spool for 16-mm. film is speci- 
fied in the new Eritish Standard 
BS2014. 
_ The design facilitates the jnterlock- 
ing of bottoms and lids when the con- 
tainmers are stacked, irrespective of the 
source of supply. 
Containers are not yet being manu 
factured in conformity with the new 
| design and it may be some time before 
they are available. The standard pro- 
vides for seven sizes of container, 
ranging from 50 ft. to 2,000 ft. 
Users are warned that they should 
not place the body of the container 
| within its upturned lid, as there will 
then be a danger of the two parts 
interlocking. 


KINEMATOGRAPH WEERKI Y 
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YOU ARE 
INVITED 


presenting 

the new 

look in 

motion picture 
achievement 
dedicated to 
the 

prosperity 

of exhibitors 
everywhere ! 


A COMPLETE FEATURE-LENGTH ATTRACTION ! 


COLOUR by DE LUXE 


CINEmaScoPE 


KINEMATOGRAPH WEEE 


EXHIBITORS EVERYWHERE ! 
PLAN TO ATTEND THE 
DEMONSTRATION NEAREST YOU 


highlights of the 
great future product 
from 20th Century-Fox 
... the great parade. of 
the blockbusters for 
1957/58 ...the greatest 
array of the leading 
stars of today and to- 
morrow...the outstand- 
ing properties ever to 
reach the screen... 


You'll see your own won- 
derful future spelled out 
on the screen when you 


LONDON 


Carlton, Haymarket, Friday, June 28th 
AT 1030 AM. PROMPT 


CARDIFF 


Park Hall, Wednesday, July 3rd 
AT 1045 AM. PROMPT 


DUBLIN 


Ambassador, Thursday, July 4th 
AT 1030 AM. PROMPT 


BIRMINGHAM 


Futurist, Friday, July 5th 
AT 10.30 A.M. PROMPT 


GLASGOW 


La Scala, Monday, July 8th 
AT 1030 AM. PROMPT 


NEWCASTLE 


Essoldo, Tuesday, July 9th 
AT 1030 A.M. PROMPT 


LEEDS 


The Tower, Wednesday, July 10th 
AT 10.30 A.M. PROMPT 


MANCHESTER 


Deansgate, Thursday, July 11th 
AT 1030 AM. PROMPT 


LIVERPOOL 


Futurist, Friday, July 12th 
AT 10.30 A.M. PROMPT 


If you have not had your 
invitation, contact your nearest 


20th office! 


CinemaScoPpe 
REGD T DE 


RA MARK OF 


20th CENTURY FOX FILM CORPN 


GRAND NATIONAL PICTURES PRESENT 


GRIFFITH JONES 
LISA GASTONI 
VINCENT BALL 


~7 4 = a peg —_ ‘ 
: Aaiee aaa 
*. weeds e. . * ~- . P oe ? ‘ 
ee Ve: “6 he i ~ SS bvMeeyad. + 45 Seen “é Si eet 


-FACEINTHE 


Z EDDIE BYRNE a i : -_ 
VICTOR MADDERN | : 

| ) CLIFFORD EVANS 
JOAN MILLER 
LESLIEDWYER 

LEONARD SACHS 


ie a KIN 
( Hf Mate) 4 
be PICTURES 


DIRECTED BY LANCE COMFORT 


REGD TRADE MARK. OF 
20th CENTURY FOX FILM CORPN 
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OUR FILMS 


<ks A Billings 


UP WEST 


Seasonal 


Slump in 


Receipts Continues 


BY AND LARGE. business was 
well above normal over Whitsun. On 
the Saturday takings were good, on 
the Sunday very good, and on the 
Monday, thanks to rain, records were 
broken in many halls. Receipts have 
slumped badly during the last few 
days, but the cause is seasonal. 

ao oe 

THE biggest attraction in the West 
End was “Gone With the Wind” 
(MGM—Metroscope). It had a 
marvellous run at the Gaumont, 
Haymarket, which reluctantly left 
last Wednesday. The mighty reissue 
is now generally released and on 
current form it’s bound click. 
whatever the weather. 

a a a 

AB-PATHE’S * War and Peace ” 
(VistaVision) has returned to its old 
home, the Plaza, Lower Regent 
Street. Conditions are less propitious 
than when it opened at the end of 
last year, but I understand the 
demand for seats is Most encouraging 


lo 


I'm not surprised, for everybody 
should make a point of sceing the 
film. 
we a 
COLUMBIA’S “The Admirable 


Crichton” (British) is attracting all 
types to the Odeon, Leicester Square. 
It didn’t get a particularly good press, 
but I've a feeling that when it goes 
out it will confound the critics. True, 
it’s a period comedy, but the sea 
breezes that sweep across the tropi- 
cal island, where most of its action 
takes place, blow the cobwebs away. 


a & iB 
TWENTIETH - FOX’S = * Heaven 
Knows, Mr. Allison’ (CinemaScope 


British) has settled down nicely at 
the Carlton, Haymarket. It, too, un- 
folds on a desert island, but poses a 
more delicate problem. Faultlessly 
acted by Deborah Kerr and Robert 
Mitchum, and cleverly directed by 
John Huston, it’s fully entitled to 
box-office success. 

* x eB 

COLUMBIA'S “Fire Down Be- 
low’ (CinemaScope—British) con- 
tinues to earn its keep at the Odeon, 


Marble Arch. Colourful adventure 
fare, it sets its sights squarely at the 
mass target. Incidentally, its star 
values are considerable. 
a i B 
ANGLO'S “The Tommy Steele 


Story ” (British) finishes its run at the 


Rialto, Coventry Stree today. 
Tommy Steele, who “appears in 
person,”’ proves that he can act, as 
well as put over ock ‘n° roll num- 
be He’s been no mean draw 
& i a 
MGM'S “The Teahouse of the 
August Moon” (CinemaScope) is 
thumbing its nose at the weather. It 
got off to a flyer the Empire, 
following its gala premiere, and has 
never looked back. Here's gilt- 
edged investment if ever there was 
one. Mr. Leo’s tail’s right up. 
* s te 
BRITISH LION’S “* Yangtse In- 
cident” (British) has moved into the 
Ritz, but, like ** War and Peace,” it 
was successfully launched at the 
Plaza It seems that Paramount's 
shop window is lucky, though nonc 
can deny that both “War and 
Peace * and * Yangtse Incident ” are 
scoring on merit 
LJ Le 


WARNER'S “The Rising of the 
Moon,” a three-in-one Irish comedy 
melodrama produced by John Ford, 
is filling the breach at the Warner 
Theatre until “ The Prince and the 
Showgirl ” (Warner—British) arrives 
on the 25th. The American and 
British trade press raved over the 
latter, and not without reason. Mari- 
lyn Monroe and Laurence Olivier are 
marvellous in the leading roles. The 
premiere, sponsored by the Variety 
Club, should be a sell-out. 


a & * 
RKO RADIO'S double bill, ‘ The 
Unholy Wife” and “The Young 


Stranger,”’ did steady business at the 


Leicester Square Theatre. I under- 
stand that “The Young Stranger,” 
which introduces James MacArthur 
to the screen, came in for much 
praise. To my mind, it definitely 
earned top billing, and I’m not alone 
in this opinion. 
& 2 Be 

“QUATERMASS II” (United 
Artists—British) paid off handsomely 
at the London Pavilion Lizzie * 


(MGM—Metroscope), another X 
certificate offering, is now in posses- 
sion, but more about it next week. 


e a =z 
DISNEY’S “ Fantasia ” ended in 
a blaze of glory at Studio One. 


Oxford Street. It is, of course, age- 
less. and you can bet your boots it'll 
be back. 


ON RELEASE 


AND NOW ffor a quick run 
through the general releases. Most 


played to capacity on Whit Monday, 
but the takings of quite a few have 
since been melted by the sun. The 
best of the new arrivals is “* Design- 
ing Woman ” (MGM—CinemaScope). 
It slipped into top gear at the start 


and by al! accounts had a profitable 
first week 
* a * 


* STAMPEDED ” 
been holding up well 
for that matter, 
an Alan 


(Warner) has 
Few kids or, 
gI Ow n-ups, 
Ladd western. 
a 6 
PARAMOUNT'S “Funny Face ” 
(VistaVision) found the going uneven. 
Better-class audiences revelled in it, 
but the industrialites and the younger 
element did not give it a fair chance. 
How often a good film falters because 


can 
resist 


it's judged unseen. All who saw 
“Funny Face” liked = it, who 
wouldn't? 
© . a 
APROPOS my remarks last week 


on the folly of successful teams dis- 
integrating, the Eros reissue, “ At 
War with the Army” (Dean Martin 
and Jerry Lewis), co-featuring with 
* Submarine Command” (William 
Holden), is really clicking 


a & J 
FINALLY, a correction. In my 
review of * Fire Down Below ” (Co! 


umbia—Cinema Scope 
advertently * re-christened " the 
producer. I should have written 
Ronald, not Robert, Kinnoch. Sorry, 
Ronny! 


British) 1 in- 


“Island in the 
Sun’ a Success 


in America 


BEFORE a distinguished audience 
at the Roxy, New York, Darryl I 
Zanuck’s first independent British 


production, the CinemaScope film ot 


Alec Waugh’'s “ Island in the Sun,’ 
which Princess Margaret will see a 
its London premiere at the Carlton 


on July 25, was given a tumultuous 


welcome at its world premiere las 
week. 
A cable from 20th Century-Fox’s 


New York office 


* The world premiere of * Island in 
the Sun’ last night at the Roxy, New 
York, was an auspicious theatrical 
event, eclipsed by today’s box-offic 
returns topping * Anastasia,” * Man 
in the Grey Flannel Suit,” * Heaven 
Knows, Mr. Allison’ and * Boy on 
a Dolphin,’ ” 

Here are extr: 
the reviews. 

Herald Tribune: Moviegoers will 
enjoy it. It caught the rhythm of 
Caribbean life. Extravagantly beaut 
ful. 

N.Y. Daily News: Outstanding 
actors give splendid performances of 
breathtaking beauty. 

N.Y. Daily Mirro) 
panoramas. Sumptuous 
social splendour. 


read : 


cts from 


some ol 


Stunning 
of 


ispects 


N.Y. Times: Beholder longing to 
go where this ambitious picture wa’s 
filmed, scenically clear and magnifi- 
cent, 

N.Y. Journal American: Contains 
enough for  half-a-dozen pictures. 
The principal roles effectively cast! 

N.Y. World Telegram: A joy to 
the eye; an explosion for the mind 
emotions towering the seething 
drama. 

Wie. Post: Follows the novel 
better than customary fidelity. 
Special emphasis on Zanuck’'s 
courage! 

“Island in the Sun,” which was 


directed by Robert 
of 14 stars. 


Rossen has a cast 


MARLA 


ENCLISH 


IRELAND - 


HELL’S 
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Columbia's “The four British Features 
y e Don't Cry’ a) ° 
oun EY From Grand National 


GRAND NATIONAL’S future rele 


Trade Show 


se schedul s headed by ICU new 


THE Philip A. Waxman produc British features 
( im I Young Don The first is “At the Stroke of 
Cry ' , c Sa Ning which has been booked for a duct ! cast waded by Donald 
Min Jan Wh and J comp ¢ ABC circuit release starting H ‘ Adr e corr ing Lyndon 
( \ ' " " | how lulv 1 B 6 1 wa produced 4, laries 
d Thursday, « 2.30 p.m. in Starring Patricia Dainton, Stephen ! i aS al A, - ot Bas 4 9 rhs , . a 
C olumb Priv I} ‘ 142 Murr y P ck Barr and Dermo he in opera under 1 
W dou S Wi Walsh he film, a Tower Production, flu trink ae « from t hos 
B { } » novel by was directed by Lance Comfort and pita | ts uf private practice 
Richard J i } ih and | produced by Harry Booth, Michacl \ inaesthetist who was present a 
n of an orphan wh Deeley, and Jon Penington perat begins blackma 
d had woul 0 fast i The film deals with the disappear- “4 | i s driv murder 
| n his digs rainst | nee of a g newspaper reporte! who Ny “ st “ Pret ' 
rf ’ big vuy around kidnapped and held captive in ¢ i i inp ‘ird ‘ 
It w directed by Alfred | cellar by a man who plans to murd¢ i , yo Ww , 
W dp duced b Ph p A wer. k inally t a traf 
Waxman The second is “ Face in the Night I fourth picture is “* Sail into Da 
irring Griffith Jones, Lisa Gastoni, #&** which the final cutting stag 


Vincent Ball, Eddie Byrne and Vic- . “ty Dent O'Keet Kat! ' ayes 


or Maddert It is produced by Pe ee s 
GENE KELLY-VIGM ‘Le a — Soc WHR Cen 


eds and directed by Lance Barc 


FILM AT DOMINION Comfort. I story dea with the attempts of 


A Gibraltar production, it also has 7") gr Pe dbs e! tn a 
be t ed to ABC fo ymplet "i Soot Mebonra or 
GENE KELLY’S independent p DEEN HOOKS Ke a oe bstit t with a rep 
1C PK C ~ c i vith ¢ ca 
for MGM \ th Thor pro- Feurl Feican starting of July 15 Produced by Charles Leeds 1 directed 
duction “ The Happy Road which | !t & lls the tense and actionful story Of by Kenneth Hume. * Sail into Dane 
-produced, dir d and in which | “+ young 2 rl who is terrorised into a Patria production and w be ready 
I Cc c ! c . fne trad ' yout | 
he irs. will hav ts West End pre- | silence after accidentally witnessing ! tra show in about six weeks 
Vv 4 ! : ins ure t f 1 st ‘r 
miere on June 23 at the huge | the hold up of a mail van contain- |, Pla wo Britis adva oe jor a 
! ; at ( gC oa. 5 saiiccean dets ritish productions ai: ial 
Dominion. Tottenham Court Road ig £2 0.000 in so led banknotes OM | yin will have veal eth centage 
heir way to destruction. The company has also secured the 
The urd pic ur s The Surgeon s gh f a most unusual colour feature 
ANGLO’S new British short, * The | Knife S. Serene Sens St ntitled ** Nature's Magic,"’ which deals 
Awakening Hour commences an | Will, be ready ade show in a few with many fascinating aspects of bird 
; , weeks ind insect fe never before shown ot 
ndefinite West End run at the Rialto It is the biggest subject to be made , reer An Ope aan r ‘it “ i 
C inems Coventry Stree today, inder Grand National's production-distr be ready for trade show within the next 
Thursday bution arrangement with Gibraltar Pro nonth 
— rs In addition, Grand National has secured 
the representation rights f a group of 


pictures formerly distributed by Columbia 
of which the first two Coroner Creek 
n colour, starring Randolph Scott. and 
Shockproof.”” starring Cornel Wilde 
oe ind Patricia Knight, will be trade shown 
n th ext few weeks 
* i e ry” > r - 
Fy /a JACK 0] Py Anglo’s *The Key 
ns Sete 


= ~~ “e . ry” 
PTATION and TER Wg SE PING, uf Man’ for Trade... 
Tem ROR! y . PAY ANGLO’'S latest British feature, 
, ‘ pee “The Key Man.” will be trade 
‘ shown at the Hammer Theatre, War- 
9 ~ dour Street, today, Thursday, at 
‘ 10.30 a.m 
“The Key Man ™ stars Lee Patter- 
son and Hy Hazell, and is the first 
of Anglo’s one-hour features specially 
designed to pack as much drama and 
excitement as possible in a handy 
length 
Lee Patterson plays a newspape! 
reporter involved in a_ fight-to-the- 
death quest for a fortune in stolen 
bank notes 
“The Key Man™ was produced 
by Alec C. Snowden, and directed by 
Montgomery Tully, from a screen- 
play by J. MacLaren-Ross. 


...And One by JARFID 


A WARM-HEARTED story set 
against the cosmopolitan background 


e , 


Soho” is to be trade shown by 
| Square, tomorrow, Friday, at 10.30 
a.m. 

Belinda Lee, John Gregson and 


— aa QOUR i NGLISH:- CONWAY Cyril Cusack star in the film, which 
EASTMANC \\ TOUCH was written and produced by Emeric 
\" 


Pressburger and directed, in Eastman 
3 4" Color, by Julian Amyes, 

It opens at the Odeon, Leicester 
Square, on July 11. 


CONNORS 


ANGLO AMALGAMATED FILM DISTRIBUTORS LTD. 


‘Raintree County’ 
Costliest MGM 


American Film 
e. AINTREI COUNTY,” ti 


costiest production ever made in 
America by MGM, will be launched 
with two-a-day, reserved-seat _ per- 
formances in major American cities 
n the early autumn, 

This, the first picture produced in 
he new Camera 65 system starring 
Monigomery Clift, Elizabeth Taylo 
ind Eva Marie Saint, was an- 
nounced by Joseph R. Vogel, presi- 
dent of Loew’s Inc., at the first con- 
ference of trade press representatives 
called by him since he assumed the 
duties of the presidency seven months 


\!lso present at the luncheon we 

vice-president and general sales 
manager Charles M. Reagan: 
lant general sales managers John P 
Byrne and Robert Mochrie; Edward 
M. Saunders: Mike Simons, director 


d'sS1S- 


of custome! relations; Silas’ F. 
Sead!ler, advertising manage and 


Dan S. Terrell, publicity manager. 


‘Faith in Future’ 


Mr. Vogel said * * Raintree 


County" is the best demonstration 
we can provide of the faith we feel 
in the future This picture has had 


the attention of our studio for ten 


The five elements of greatness in 
“Raintree County,’ according to Mr. 
Vogel, are the cast, the story, the 
background, MGM's new Camera 
65 and the production values. Cast- 
ing had to await the availability of 
exactly the right people. “ but with 
Montgomery Clift, Elizabeth Taylor 
and Eva Marie Saint, we were able 
finally to cast the leading roles to 
our satisfaction,” he said. 

A record total number of 119 
speaking roles are included in the 
cast and the screen is peopled by 
thousands of extras. 


Camera 65 


MGM's Camera 65—The Window 
of the World—was used for the first 
time in the filming of “ Raintree 
County.” “This we call our own 
Forward Look,” Vogel commented, 
adding. ““We had two strokes of 
good fortune in simultaneously cast- 
ing the picture successfully and per- 
fecting our new 65-mm. camera tech- 


| nique. 


Camera crews travelled more than 
10,000 miles in Kentucky, Tennessee 
and Mississippi to film the back- 
ground. There were 72 original sets 


| and 34 location sites—the biggest job 


of design and construction in the 
studio’s history. 

“Since the selection of Danville, 
Kentucky, for major location shoot- 
ing created tremendous local interest, 
we hope to give the picture its world 


| premiere in near-by Louisville,” Mr. 
| Vogel announced. 


of London’s Soho, “ Miracle in | 


Raintree County” runs_ three 


| hours and five minutes. Nigel 


JARFID at the Odeon, Leicester | 


Patrick, Lee Marvin, Rod Taylor, 
Agnes Moorehead, Walter Abel, 
Jarma Lewis, Tom Drake and 
Myrna Hansen are players in key 
roles. They were directed by 
Edward Dmytryk in this David 
Lewis production. Millard Kaufmas 
wrote the screenplay and = was 
associate producer. The picture was 
made in Metrocolor. 


| 
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REVIEWS FOR SHOWMEN 


YOUR 


R.T. and 
Title and Renter Certificate 


*At the Stroke of Nine 72 min. (A) 
(Grand National)—British 


Bride is Too Beautiful, 93 min. (A) 
The Kenan 
(Renown)—French 


Calling Homicide 61 min. (U) 
(AB-Pathe)—U.S 

*Face in the Night 78 min. (A) 
(Grand National) 
—British 

Happy Road, The . 100 min. (U) 
(MGM)—U.S 

Hot Shots re 61 min. (U) 
(AB-Pathe)—U.S 

*How to Murder a Rich 79 min. (U) 


Uncle 
(Columbia)—British 


Incredible Shrinking Man, 78 min. (A) 
The 
(JARFID)—U.S 


*Rising of the Moon, The 80 min. (U) 
(Warner)—tIrish 


*Saint Joan wi ... TEE min. (A) 
(United Artists)—British 


{Tall T, The ue 78 min. (U) 
(Columbia)—U.S 
tWestward Ho, The 88 min. (U) 


Wagons ! 
(Disney)—U.S 


Five Clues to Fortune 


... Eight eps. (U) 
(British Lion-CFF) 


(C) SUITABLE FOR CHILDREN. 


JUNE 20, 1957 


Stars 


Patricia Dainton, 
Stephen Murray, 
Patrick Barr 


Brigitte Bardot, 
Louis Jourdan, 
Micheline Presle 


Bill Elliott, 
Kathleen Case, 
Lyle Talbot 


Griffith Jones, 
Lisa Gasteni, 
Vincent Ball 


Gene Kelly, 
Barbara Laage, 
Michael Redgrave 


Huntz Hall, 
Stanley Clements, 
Joi Lansing 

Nigel Patrick, 
Charles Coburn, 
Wendy Hiller 


Grant Williams, 
Randy Stuart, 
April Kent 


Noel Purcell, 
Jimmy O'Dea, 
Frank Lawton 


Jean Seberg, 
Richard Widmark, 
Richard Todd 


Randolph Scott, 
Richard Boone, 
Maureen O'Sullivan 


Fess Parker, 


Kathleen Crowley, _ 


Jeff York 


NEW FILMS 


EDITED BY 


JOSH BILLINGS 


AT A GLANCE 


Remarks 


Crime melodrama about an inhibited pianist who 
contemplates murder to settle a grudge against 
the press. Acting and direction competent, 
settings appropriate and nick-of-time climax 
exciting 

Romantic comedy, made in France, but given 
English sub-titles, concerning alluring cover 
girl’s captivation of boss. Tale slightly pro- 
tracted, but Brigitte Bardot provocative and 
sex angle shrewdly plugged 

Who-dunnit centring on police chief who busts 
baby adoption racket while solving double 
murder mystery. Story threads firmly tied, 
star resourceful and denouement thrilling 

Romantic crime melodrama dealing with girl 
harassed by police and crooks after witnessing 
mail van robbery. Characters clearly drawn, 
action brisk and finale rugged 

Metroscope romantic comedy, set in France, 
telling of the adventures of two young 
fugitives from a Swiss school. Story engaging, 
adult and juvenile players clever, sentiment 
appealing, satirical approach wide and atmo- 
sphere authentic 

Breezy extravaganza showing how Bowery Boys 
protect interests of precocious TV star. Players 
tireless, pace lively and basic gags evergreen 

Black-and-white CinemaScope comedy melodrama 
about a down-at-heel baronet who plots to kill 
wealthy uncle, but falls into his own trap 
Characterisation clever, humour quixotic, not 
so stately English home backgrounds effective, 
and climax ironic 

Clinical melodrama concerning a young man who 
becomes microscopic, following contact with 
radioactive cloud. Story both human and eerie, 
direction resourceful and camera work and 
soundtrack brilliant 

Three-in-one comedy melodrama unfolded in the 
Emerald Isle. Items suitably varied and players 
well-known, but heavy Irish flavour definitely 
an acquired taste. Quota ticket main booking 
angle 

Historical melodrama based on George Bernard 
Shaw's famous play. Jean Seberg disarming in 
demanding name part, co-stars and supporting 
players brilliant, Graham Greene's script theatric- 
ally effective, dialogue profound and staging 
colourful 

Technicolor outdoor melodrama about lone 
rancher and young woman who find romance 
while held captive by bandits. Interplay of 
character rugged, final stages gripping and 
scenery superb 

CinemaScope and Technicolor western describing 
a husky sawbones’ successful intervention in 
war between whites and Redskins. Juvenile 
interest appealing, highlights exciting, songs 
catchy and backgrounds magnificent 


CHAPTER PLAY 


John Rogers, 
Roberta Paterson, 
David Cameron, 
Peter Welch 


(CC) EXCELLENT FOR CHILDREN. 


Well-knit and quick-moving treasure hunt set in 
Woburn Abbey. A natural for youngsters 


+ IN COLOUR. 


REVIEWS ON PAGE 20 


Box-Office Angle 


Good British crime fare 
(C) 


Good star Continental for 
commercial and art 
houses (C) 


Reliable second (C) 
Good British crime stuff 


(C) 


Capital light booking (CC) 


Reliable series second (C) 


Very good British 


light 
booking (C) 


First-rate novelty booking 
(C) 


Offering principally for 
Irish element (C) 


Outstanding British pres- 


tige picture (C) 


Very good western (C) 


Capital outdoors (CC) 


Ideal juvenile offering (CC) 


* BRITISH QUOTA PICTURE 
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REVIEWS FOR SHOWMEN 


continued from page 17 


SAINT JOAN 
United Artists British (A). Featuring Jean 
Seberg, Richard Widmark and Richard Todd. 
Produced and directed by Otto Preminger. 
Screenplay by Graham Greene. Director of 
photography, Georges Perinal. Musical direc- 
tor, Mischa Spoliansky. 9,900 feet approx. 
Release September 9. 1957 

HISTORICAL melodrama, based on George 
Bernard Shaw's classic Scripted by Graham 
Greene, it recreates the circumstances that led to 
the Maid of Orleans being burned at the stake by 
the English, and clears the air in a typical 
Shavian epi logue. Jean Seberg, who won the 
leading role in an international talent-spottung 
campaign, falls a trifle short of demands, but the 
highly experienced supporting players, mainly 
recruited from the stage, cleverly cloak her 
limited acting ability and sublly amplify its com- 
pelling emotional highlights. There is very little 
spectacle, but its terrific, yet strongly disciplined, 
verbosity steadily lifts it to sublime heights. It 
may have some difficulty in attracting the indus- 
trial ninepennies, but should certainly wheedle 
many from the legitimate theatre. Outstanding 
British prestige picture 

Story.-Joan, a peasant maid, arrives in 
Vaucouleurs Castle in 1429 and swears that she 
is sent by God to raise the siege of Orleans, beat 
the English and see that Charles, the Dauphin, 
virtually an idiot, is crowned king. Few believe 
her, but Dunois, the French military leader, 
accepts her at her own value and hands his baton 
over to her Joan defeats the English, but 
Charles neglects her. Joan then makes a bid for 
Compeigne, but is captured by the Burgundians, 
the Ear! of Warwick's allies. Warwick pays six- 
teen thousand pounds for Joan, whose downfal! 
he considers a political necessity, and then art- 
fully delivers her to the Church. She is eventu- 
ally tried for heresy and witchcraft and finally 
meets her death at the stake. In an epilogue, 
the leading characters return and discuss past 
events 

Production.—The picture, told in flashback, 
uses part of the epilogue as a preface and the 
device proves quite effective. There are no really 
big crowd sequences, apart from the burning of 
Joan in the market place, but the most is made 
of the trial scene. Jean Seberg’s performance and 
her American voice range lack depth, but her 
youth and obvious sincerity enable her to conform 
to the more popular conception of Joan. Richard 
Widmark, although clever as the Dauphin, too, 
has a very nasal accent, but Richard Todd, John 
Gielgud, Felix Aylmer, Barry Jones, Finlay 
Currie and Kenneth Haigh are magnificent. Theit 
acting is worth going a long way to see. The 
camera work impresses, and so does — 
Spoliansky’s music. All things considered, “* Saint 
Joan is a brave experiment and one that fully 
deserves to pass the box-office acid test 

Points of Appeal.—Title, widely publicised new 
star, established stars, brilliant dialogue, thought- 
ful and dramatic theme, and tremendous exploita- 
ton angles 


WESTWARD HO, THE WAGONS! 


Disney. American (U). CinemaScope. Photo- 
graphed in Technicolor. Directed by William 
Beaudine. Featuring Fess Parker. Kathleen 
Crowley and Jeff York. 8.001 feet. Release not 
fixed 

RIP-ROARING CinemaScope and Technicolor 
western. Unadulterated Boys’ Own Paper, it con- 
cerns a rugged sawbones who temporarily turns 
frontiersman and, aided by courageous young- 
sters, puts paid to war between harassed settlers 
and irate Redskins. The cast, composed of ex- 
perienced adults and eager juveniles, sets about 
its task with tremendous gusto and sees that the 
feathers fly in the box-office’s direction. More- 
over, there are songs for good measure and much 
scenic splendour. Capital eutdoors. 

Story.John Grayson, a partly-trained medico, 
acts as scout for a wagon train of pioneers 
heading for Oregon. The outfit includes Laura 
Thompson, an attractive wench, and Dan and 


Myra, her young brother and sister. During an 
encounter with Indians, Dan saves them by al- 
lowing himself to be kidnapped. John rescues 
him, but big scale fighting follows. Eventually, 
the party reaches Fort Laramie, but is forced to 
remain because superstitious Sioux want to adopt 
Myra. Later, the chief's son has an accident and 
the pioneers are blamed for the disaster. Luckily 
John carries out a successful operation on the 
boy and the Indians reward John by giving the 
whites safe passage for the rest of their journey. 

Production.—The picture, set in the middle of 
the last century, opens with Dan’s breathless 
escape from the Indians and thrills steadily pile 
up until John wins the warring chief's gratitude. 
There is, however, time for romance and song. 
Fess Parker contributes a full blooded portrayal 
and is in fine voice as John, Kathleen Crowley 
makes a spirited Laura, and Jeff York, David 
Stollery, Sebastian Cabot and George Reeves 
share the supporting honours. The scenery, beau- 
tifully photographed in CinemaScope and Tech- 
nicolor, is really superb and appropriately gar- 
nishes the whole. Nipper and greybeard alike 
will answer this call to the West. 

Points of Appeal.—-Action-packed yarn, popu- 
lar Stars, spectacular highlights, tuneful numbers, 
rousing title, magnificent backgrounds, Cinema- 
Scope, Technicolor and U certificate. 


HOW TO MURDER A RICH UNCLE 


Columbia. British (U). CinemaScope. Featuring 

Nigel Patrick, Charles Coburn and Wendy Hiller. 

Produced by Ronald Kinnoch. Directed by Nigel 

Patrick. Screenplay by John Paxton. Director of 

photography, Ted Moore. 7,151 feet. Release Jul) 
15, 1957 


MACABRE romp, set in one of England's not 
so stately homes and presented in black and 
white CinemaScope. It concerns an impoverished 
baronet who, together with his wife and son, 
plans to bump off a wealthy uncle, but has the 
tables turned on him. It’s skilfully acted and 
directed and subtle tongue-in-the-cheek treatment 
enables it to bask on the funny side of homicide. 
The majority of audiences should find it highly 
diverting. Very good British light booking. 

Story.—Sir Henry Clitterburn, owner of a fast 
decaying country mansion, needs money badly. 
He decides to liquidate his rich old Uncle George, 
due from America, and his wife, Edith, and nitwit 
son, Albert, collaborate. Henry’s sister, Marjorie, 
is killed in error, and so are Grannie, Henry's 
mother-in-law, Edith and Albert. Henry then 
falls into his own trap. Meanwhile, Edward, 
criminologist fiance of Henry's daughter, Con- 
stance, becomes suspicious and calls the police. 
Circumstantial evidence points to Uncle George, 
but Aunt Alice, another member of the family, 
clears him. Uncle George and Aunt Alice marry, 
but on the boat back to America Aunt Alice 
slips something into Uncle George’s drink—for 
his heartburn? 

Production.—The picture, not unlike “ Kind 
Hearts and Coronets,” neatly parodies life in an 
English upper middle class family while engaged 
in wholesale murder, logically introduces a note 
of irony and ends in showmanlike fashion with 
a question mark. Nigel Patrick cleverly steers 
the middle course between the serious and the 
ridiculous as the scheming, unabashed Henry, 
Charles Coburn has his moments as Uncle 
George, Wendy Hiller, Katie Johnson and Athene 
Seyler are just right as Edith, Aunt Alice and 
Grannie, and Anthony Newley scores fluent 
the inquisitive Edward. The detail is Pcie Ae 
good, and the same goes for the dialogue. And 
lastly a word of praise for the censor for giving 
the crepe-covered rib-tickler a U certificate. 

Points of Appeal.—Eerie and amusing story, 
popular and competent team, resourceful direc- 
tion, promising title and U certificate. 


THE HAPPY BROAD 


MGM. American (U). Metroscope, Directed by 

Gene Kelly. Featuring Gene Kelly, Barbara 

Laage and Michael Redgrave. 8,991 feet. Re- 
lease July 8, 1957 


OUT-OF-THE-RUT comedy drama, enacted 
by an international cast. It closely follows the 
adventures of two children, the son of an 
American widower and the daughter of a French 
divorcee, who, by running off from a Swiss 
school, foster romance between their parents. 
The adults figure with equal prominence in the 
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tale and give the over-all a sly touch of sophistica- 
tion. Bright, witty and beguiling, it’s real 
escapist entertainment. Capital light booking. 

Story.—Mike Andrews, an American go-getter 
about to establish an office in Paris, learns that 
his motherless ten-year-old son, Danny, has run 
away from a school in Switzerland. Janine 
daughter of Suzanne Duval, an attractive divorcee, 
joins Danny, but when Mike and Suzanne meet 
at the school each blames the other’s child. 
Meanwhile, Danny and Janine gain a good start. 
Mike and Suzanne chase the kids, but they 
manage to keep a town ahead. Later, a NATO 
security force, commanded by General Med- 
worth, an old school tie Englishman, takes on 
the job of searching for Janine and Danny, but 
bungles things. During all this, the children are 
helped by other youngsters and finally get a lift 
to Paris by claiming that their father is competing 
in a cross-country bicycle race. Mike and 
Suzanne eventually contact them, and find them- 
selves in love. 

Production,—The picture, which begins with a 
song by Maurice Chevalier, cleverly satirises the 
French and American ways of life, brass hats, 
NATO and French cycle racing, and leasing 
sentiment and piquant romance _ effectively 
punctuate its sallies. Barbara Laage "makes a 
charming Suzanne, Gene Kelly. resisting any 
urge to dance, is just right as the brash Mike, 
Michael Redgrave contributes an amusing cari- 
cature as the fussy General Medworth, and 
Brigitte Fossey and Bobby Clark are delightful 
as Janine and Danny. Charming exteriors 
appropriately round off the palatable confection. 

oints of Appeal.—Engaging story, popular 
Stars, strong family angle and healthy atmosphere. 


THE INCREDIBLE SHRINKING 


2 . 


JARFID-Universal. American (A). Directed by 
Jack Arnold. Featuring Grant Williams, Randy) 
Stuart and April Kent. 7.016 feet. Release 
June 24, 1957 

THRILLING and _ thought-provoking clinical 
melodrama, inspired by fact. It concerns a young 
married man who starts to shrink physically after 
running into a radioactive mist and eventually 
becomes microscopic. The acting and direction 
are extremely good, but it is the brilliant camera 
work and clever soundtrack that get its strange 
tale over and invest it with strong human 
interest and suspense. All classes should find it 
fascinating. First-rate novelty booking. 

Story.—While Scott Carey, a six-footer, and 
his wife, Louise, are holiday- -making in the Pacific, 
Scott is suddenly enveloped in a sea mist. Six 
months later his body shrinks and he is soon 
down to thirty-six inches. An antidote stops the 
wasting for a time and Scott finds companion- 
ship in Clarice, a fun fair midget, but the 
shrinking begins again. Louise installs Scott in 
a doll’s house in their home, but he is scared by 
the cat, now gargantuan in his eyes, falls into 
the cellar and takes shelter in a matchbox. Louise 
fails to trace him, but after he wins a battle with 
a spider his own size, he discovers a fresh 
philosophy of life. 

oduction.—The picture's direction is as com- 

petent as its acting, but, as already stated, it is 
the superlative trick photography and sensitive 
soundtrack that create essential atmosphere and 
enable its story to move and thrill in turn, Grant 
Williams displays genuine feeling as the fast 
dim‘nishing, but mentally alert, ott. Randy 
Stuart is a sympathetic and understanding Louise, 
and April Kent scintillates for a few moments as 
Clarice. The encounter between Scott and the 
cat and his fight with the spider are vividly 
realistic, while fe stoical acceptance of his fate 
lends dignity to the climax. 
concept a execution. 

Points of Appeal.—Unusual and engrossing 
tale, capable cast, outstanding technical presenta- 
tion and box-office title. 


It’s truly Wellsian in 


THE TALL T 


Columbia. American (U). Photographed in 

Technicolor. Directed by Budd_ Boetticher. 

Featuring Randolph Scott, Richard Boone and 

Maureen O’Sullivan. a. feet. Release July 
’ 7 

HUSKY outdoor melodrama, finely photo- 

graphed in Technicolor. It deals with a lone 
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A tray full of 


nPat 


TOP SELLERS 


and everybody's happy! 


When Sun-Pat’s in the tray, your salesgirls are busy. Your customers are satisfied. 
And no wonder! People KNOW Sun-Pat products. Their quality never varies. 
Sun-Pat service takes some beating, too. It’s speedy and efficient. You try it! 


Look at this big, top-selling range 


Salted Peanuts - Salted Cashew Nuts - Salted Mixed Nuts - Selected Mixed Nuts 
Selected Hazel Nuts - Mixed Nuts and Raisins - Milk Chocolate Coated Raisins 
Milk Chocolate Coconut Squares - Assorted Fruit Jellies - Melody Mix 
Choc-o-Toffees - Kiddie Chocs - Popcorn - Milk Chocolate Roasted Peanuts 
Milk Chocolate ‘ Noddy’ - Mint Thinsies - Peanut Brittle 
Nut & Fruit Assortment. 

And special 3d. lines for your matinee: 
Matinee Mix, Rainbow Mix, Jelly Drops 
and Choc-o-Toffees. 


Also sole supphers to the Cinema Trade for Elizabeth 
Shaw, Helm Royal and Rogall’s Candyland 
Confectionery — all nationally-known lines. 


FOR SAMPLE RANGE APPLY: 

L. G. Hutchinson - Sales Manager - Cinema Division 

H. S. Whiteside & Co, Ltd - London - SE5 

Phone Rodney 5432 (15 lines) mentioning Kine Weekly 


re Kine Sales and Catering Review Supplement to KINEMATOGRAPH WEEKLY June 20, 1957 
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Sell the best... 
for the best results 


ELDORADO CINEMA SALES SERVICE 


Devon Creamery, Stamford Street, London, S.E.1 = WATERLOO 682! 


June 20, 1957 
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Restaurant Management 


PARTY BUSINESS 
FOR PROFIT 


by W. H. EMERY, FRSA, MHCI 


are catering for either banquet or party 

yusiness, or both. This is a profitable side- 
line to the normal business of day-to-day catering, 
for there is money in it—plus the advertising value 
to your restaurant. 

More and more people are having parties, 
wedding breakfasts and business luncheons in 
restaurants. Some of the reasons for this increase 
are: many homes do not have spacious dining 
space to accommodate 20 or more people; there 
is more money in circulation, especially for a 
“special event ’’; some restaurants do a very 
good job of their party business; and there are 
no dishes to be washed up at home. 

In order to be successful in this rather 
specialised side of our profession, it is necessary 
to avoid the pitfalls that spell disaster to the 
occasion. 

One of the most common and devastating 
mistakes of party business is the unbalanced 
attention given to different-priced parties. For 
the customer to receive very good service when 
he pays 15s. or more per head, and mediocre or 
even poor service when he pays 6s. 6d. or less per 
head is not good business. The fundamentals of 
good service, the courtesies and the warmth and 
friendliness, should be the same to all, regardless 
of how much or how little is paid for the meal. 

Whatever the price paid by the customer, every 
party should have good-looking orders, standard 
portions and neat and complete table lay-ups. 

Everything that is dished up or placed upon 
a plate should be done in a neat manner, with 


Tc an increasing number of restaurants 


** Personal service and supervision . . .”’ 


no messed up orders. Employees tend to be more 
careful when dishing or preparing an expensive 
meal; and to get them to give each and every 
order the same exacting care when there are 50 
or 250 orders is not easy; however, by inspiring 
the right attitude through supervision, this feat 
can be accomplished. 


Some catering managers have the peculiar idea 


that it is good business to accept bookings for 
parties or banquets at a price which shows them 
a ridiculously small margin of profit. They accept 
this type of booking because they think that the 
publicity value is full recompense. It is folly to 
take any kind of booking at any kind of low 
price purely for the sake of its advertising value. 
Many unforeseen problems occur, and what is 
more, a precedent for a low price has been estab- 
lished which in itself can become an embarass- 
ment, especially when the restaurant operates in 
a small community, when everybody knows every- 
one’s business. 

No booking should be accepted unless there is 
a reasonable cash profit for the house in the deal. 

On cinema screens throughout the country, we 
find the restaurant service of the cinema given 
prominent advertising. Facilities for parties and 
banquets are also mentioned. Now this advertis- 
ing costs money. Yet how often do we find that 
after spending this money, plus time and trouble 
in discussing menus, seating arrangements, price 
and other details of booking the function, the 
manager turns this business over to employees, 
who perhaps do not know or care how to make 
the function a “ good ” function. 


Far too many of our hotel and restaurant em- 
ployees, yes—and managements too—look at this 
party business as just another day’s work. There 
is too little enthusiasm. When Mrs, Blank spends 
time and money and has her one big party of 
the year, the employees treat the whole affair as 
** just another party—we have them all the time.” 


No one wants her party to be of the assembly 
line variety. Both the hostess and the guests feel 
that this party is something “ super-special,”’ and 
it is very disappointing to find that the food and 
service is no better than (and often not as good as) 
they can get in the main dining-room for Jess 
money. The attitude of both management and 
employees has much to do with the success of any 
party or banquet. 

Remember also, that, although the normal 
luncheon customer does not expect the special 
attention of the manager, any type of party is a 
** special event’’ for the hostess. She expects 
personal service and supervision fom the 
manager. It boosts her morale, gives her added 
iniportance in the eyes of her guests, and, further- 
more, she is quite willing to pay for it. 

Because of all the fanfare, excitement and im- 
portance of the occasion, the majority of people 
attending a party look for, and expect, something 
different ; something more thrilling and better in 
many ways than an ordinary meal in the same 
restaurant or hotel. All managers who intend 
to go in for party business, should give this some 
thought, for after all, it is what the customer is 
thinking. The very first step in taking care of 
party business is to take a page from the Boy 
Scout book, “ Be Prepared.”” So many times the 
person who books the party, from the manage- 
ment side, leaves too many things to be taken 
care of later—they do not get taken care of— 
then it is too late. 

The best time to start preparing for party busi- 
ness is long before the first booking. Get your 
house in order; be ready. This means that the 
proper equipment should be on hand, in good 
order and properly stored. When the manager has 
checked and is sure that the necessary number 
of dishes, silver, glasses, etc., the pots, pans and 
other equipment to handle a party is in proper 
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repair and ready for use, then he has taken an 
important step towards efficient operation. All 
this equipment represents money, and it is up to 
the manager to have proper storage facilities and 
maintenance at all times in order to realise a 
profit from this investment. 


The next step is to persuade the staff to believe, 
just like the management, that each customer is 
entitled to good, attentive service. They should be 
sure that their table lay-ups are neat and com- 
plete; that the tablecloths are clean and straight, 
with no holes or stains; that the cruets are full, 
and the ashtrays are washed and polished. It is 
the little things that go far in building a success- 
ful party, and from there to a successful party 
business. 

Remember that the table arrangements are the 
first thing that the guests see when attending a 
party, and first impressions go a long way. 

Some establishments do a large party business 
all the year round; others only cater for occa- 
sional functions. Regardless of how many or how 
few parties are booked, there should be a “ func- 
tion sheet’ ready to fill out when the party is 
originally booked. More detailed information can 
be filled in later, but there must be a foundation 
to work on. The function sheet can be quite 


** Attention to timing .. .”’ 


a simple document, and should contain spaces 
for the following information: Day and date of 
function; for whom; address of customer; tele- 
phone number; type of function; number of 
covers; table lay-out plan; details of floral 
arrangements; incidental requirements, such as 
cigars, cigarettes, etc. ; finally, details of the menu 
to be provided and the beverages required. 

All these details should be on one sheet or 
card, and these records should be kept on file 
for three years. This record will go the 
manager promotion prospects for the following 
year, and also it may be used as a reference 
when someone wants a menu like Mrs. So-and- 
so had on such-and-such a date. 

Each line of the function sheet should be filled 
in, and the details should be written clearly and 
legibly. Each blank space must be filled in. For 
example, if no flowers are required for the func- 
tion the apprepriate space should not be left 
blank or even filled with a dash; the information 
that no flowers are required should be reeorded. 

Using a sheet of this kind is a complete git 
for the person booking the party to get all the 
necessary information, at the earliest possible 
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Restaurant Management 


PARTY BUSINESS 
FOR PROFIT 


by W. H. EMERY, FRSA, MHCI 


ODAY, an increasing number of restaurants 

l are catering for either banquet or party 

business, or both. This is a profitable side- 
line to the normal business of day-to-day catering, 
for there is money in it—plus the advertising value 
to your restaurant, 

More and more people are having parties, 
wedding breakfasts and business luncheons in 
restaurants. Some of the reasons for this increase 
are: many homes do not have spacious dining 
space to accommodate 20 or more people: there 
s more money in circulation, especially for a 
‘special event’; some restaurants do a very 
good job of their party business; and there are 
no dishes to be washed up at home. 

In order to be successful in this) rather 
specialised side of our profession, it is necessary 
to avoid the pitfalls that spell disaster to the 
occasion, 

One of the most common and devastating 
mistakes of party business is the unbalanced 
attention given to different-priced parties. For 
the customer to receive very good service when 
he pays ISs. or more per head, and mediocre or 
even poor service when he pays 6s. 6d. or less per 
head is not good business. The fundamentals of 
good service, the courtesies and the warmth and 
friendliness, should be the same to all, regardless 
of how much or how little is paid for the meal. 

Whatever the price paid by the customer, every 
party should have good-looking orders, standard 
portions and neat and complete table lay-ups 

Everything that is dished up or placed upon 
a plate should be done in a neat manner, with 


** Personal service and supervision . . 


no messed up orders. Employees tend to be more 
careful when dishing or preparing an expensive 
meal: and to get them to give each and every 
order the same exacting care when there are 50 
or 250 orders is not easy: however, by inspiring 
the right attitude through supervision, this feat 
can be accomplished. 


Some catering managers have the peculiar idea 


that it is good business to accept bookings for 
parties or banquets at a price which shows them 
a ridiculously small margin of profit. They accept 
this type of booking because they think that the 
publicity value is full recompense. It is folly to 
take any kind of booking at any kind of low 
price purely for the sake of its advertising value 
Many unforeseen problems occur, and what is 
more, a precedent for a low price has been estab- 
lished which in itself can become an embarass- 
ment, especially when the restaurant operates in 
a small community, when everybody knows every- 


one’s business 


No booking should be accepted unless there is 
a reasonable cash profit for the house in the deal 

On cinema screens throughout the country, we 
find the restaurant service of the cinema given 
prominent advertising. Facilities for parties and 
banquets are also mentioned. Now this advertis- 
ing costs money. Yet how often do we find that 
after spending this money, plus time and trouble 
in discussing menus, seating arrangements, price 
and other details of booking the function, the 
manager turns this business over to employees, 
who perhaps do not know or care how to make 
the function a “ good” function 

Far too many of our hotel and restaurant em- 
ployees, yes—and managements too—look at this 
party business as just another day’s work. Ther« 
iS too little enthusiasm. When Mrs, Blank spends 
time and money and has her one big party of 
the year, the employees treat the whole affair as 
* yust another party—we have them all the time.’ 

No one wants her party to be of the assembly 
line variety. Both the hostess and the guests feel 
that this party is something “ super-special,’’ and 
it is very disappointing to find that the food and 
service is no better than (and often not as good as) 
they can get in the main dining-room for less 
money. The attitude of both management and 
employees has much to do with the 
party or banquet. 

Remember also, that, although the normal 
luncheon customer does not expect the special 
attention of the manager, any type of party is a 
* special event” for the hostess. She expects 
personal service and supervision f.om the 
manager. It boosts her morale, gives her added 
importance in the eyes of her guests, and, further- 
more, she is quite willing to pay for 1 

Because of all the fanfare, excitement and im- 
portance of the occasion, the majority of people 
attending a party look for, and expect, something 
different; something more thrilling and better in 
many ways than an ordinary meal in the same 
restaurant or hotel All managers who intend 
to go in for party business, should give this some 
thought, for after all, it is what the customer is 
thinking. The very first step in taking care of 
party business is to take a page from the Boy 
Scout book, * Be Prepared.”” So many times the 
person who books the party, from the manage- 
ment side, leaves too many things to be taken 
care of later—they do not get taken care of— 
then it is too late 


success Of any 


The best time to start preparing for party busi- 
ness is lone before the first booking. Get your 
house in order; be ready. This means that the 
proper equipment should be on hand, in good 
order and properly stored. When the manager has 
checked and is sure that the necessary number 
of dishes, silver, glasses, etc., the pots, pans and 
other equipment to handle a party is in proper 
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repair and ready for use, then he has taken an 
important step towards efficient operation. All 
this equipment represents money, and it is up to 
the manager to have proper storage facilities and 
maintenance at all times in order to realise a 
profit from this investment. 


The next step is to persuade the staff to believe, 
just like the management, that each customer ts 
entitled to good, attentive service. They should be 
sure that their table lay-ups are neat and com 
plete; that the tablecloths are clean and straight, 
with no holes or stains; that the cruets are full, 
ind the ashtrays are washed and polished. It is 
the little things that go far in building a success- 
ful party, and from there to a successful party 
business 

Remember that the table arrangements are the 
first thing that the guests see when attending a 
party, and first impressions go a long way. 

Some establishments do a large party business 
all the year round; others only cater for occa- 
sional functions. Regardless of how many or how 
few parties are booked. there should be a “ func- 
tion sheet" ready to fill out when the party. is 
originally booked. More detailed information can 
be filled in later. but there must be a foundation 


to work on. The function sheet can be quite 


** Attention to timing . . .”’ 


a simple document, and should contain 
for the following information 
function; for whom 


spaces 
Day and date of 
address of customer; tele- 


phone number: type of function; number of 
covers; table lay-out plan: details of floral 
arrangements; incidental requirements, such as 


cigars, cigarettes, etc. ; finally, details of the menu 
to be provided and the beverages required. 

All these details 
card, and these 
for three 
manager 


should be on one sheet or 
records should be kept on file 

years This record will give the 
promotion prospects for the following 
year, and also it may be used as a reference 
when someone wants a menu like Mrs. So-and- 
so had on such-and-such a date 

Each line of the function sheet should be filled 
in. and the details should be written clearly and 
legibly. Each blank space must be filled in. For 
example, if no flowers are required for the func- 
tion the appropriate space should not be left 
blank or even filled with a dash; the information 
that no flowers are required should be reeorded. 

Using a sheet of this kind is a complete guide 
for the person booking the party to get all the 
necessary information, at the earliest possible 


continued on page vi 
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Quick and Easy! 
WELGH’S 6d. and 1/- PACKETS 
ARE RIGHT FOR THE 
CINEMA 


Here’s the variety your patrons 
want and the ease of selling 
you must have ! 

You can now sell 18 varieties of 
sixpenny packets together with 
Chocolate Eclairs, Windsor Eight, 
Fruit Tangoes and Sherbet 
Tangoes in the big new | /- packets. 
Let Welch’s help you to give 

your patrons the variety they 


prefer—at the price they prefer ! 


FLCH > Makers of the biggest selection of 
. — packeted sweets in the country. 


WELCH & SONS LTD. 


WEST CHIRTON, TYNEMOUTH, 
NORTHUMBERLAND 


La aK’ ’ Pack 


<x wet) + 
ee) MINTED “ - 


a Y e /% it i nl , — — 
gaia hel b's oy MAI SUAS ee ie 


Se a PACKET eu } 
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The Sales 
Front at 


Gleneagles 


@ The sales side of the industry was well 
represented at the CEA conference at 
Gleneagle: The service, entertainment 
and hospitality provided by various com- 
panies contributed much to the success 
of the conference. 


— 


Right: Bill Berriman receiving from Mrs. 

Green third prize in the competition arranged 

by the Eldorado Ice Cream Co. in aid of the 

CTBF. On the right is B. B. R. Harold, 
Eldorado sales executive 


eee ee 


Once again Lyons’ La Gala was a 
popular rendezvous for the delegates 
and their guests. Left: Some of the 
large sales force from Lyons that at 
tended the conference: W. Taylor, 
of Birmingham and Nottingham ; 
K. Yould, South Wales: R. Watkyn, 
Perth ; Stanley Van Gelderen in charge 
of sales promotion ; George K. Arnold, 
cinema sales manager; I. Macleod, 
Scotland ; a. Stuart, Yorkshire ; 
R. Pooley, London; T. Goldsmith, 
Lancashire ; and R. Boorer, Kent and 
Sussex 


Above : Dr. F. Oppenheimer, managing director 
of Solo Laboratories, Ltd., and Mrs. 
Oppenheimer 


Right : In the Wall’s Suite at Perth, Mr. and 

Mrs. George Singleton, with Wall’s Scottish 

executives, L. S. Muir, divisional manager, and 
A. R. Boyle, sales manager 
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Personality Profile 


S the extensive sale of ice cream in 
cinemas is a comparatively young trade, 
it is quite appropriate to find a compara- 

tively young man responsible for sales by one 
of the largest companies concerned in the busi- 
ness. 

W. L. McCarthy is one of the new generation 
of young executives, friendly but incisive, open- 
minded to opposing points of view, but always 
confident of turning them. 

ere can be few exhibitors who have never 

been fascinated and, surely, swayed, by his 
enthusiastic flow of argument, exposition and 
persuasion. 

Actually, Bill McCarthy came into the business 
in 1938, when the famous “ stop-me-and-buy- 
one" tricycles introduced by Wall's in 1922 had 
grown into a nationally known fleet of over 
8,000, and had helped to complete the first phase 
of creating the modern British ice cream industry. 

Young McCarthy’s first job on leaving school 
was with the Food Group of Unilever Ltd. He 
started to learn the trade as a very junior junior 
in the sales office, and was just beginning to feel 
that he had learnt enough of the basic require- 
ments of the job to make definite plans for his 
future, when the war broke out. On his 
eighteenth birthday he volunteered for the Royal 
Air Force, and, for the next four to five years, 
found that flying left him little time to think 
of a career as a civilian. 

It was not until 1946 that he returned to Uni- 
lever and joined the Wall's ice cream organisation 
as a sales representative. From the first he was 
attracted to the cinema side of the organisation. 
As a retail organisation up until the war Wall's 
knew the shop trade inside out, but although 
the company had extensive cinema business be- 
fore 1939, it was obvious to Bill McCarthy, 
among others, that the market had altered and 
expanded considerably. Mac, therefore, began 
to study the cinema business in detail. 

As everyone will remember, those immediate 
post-war years were a period of great difficulty 
and frustration for suppliers and retailers of ice 
cream. The public had been denied the 
delicacy for years and there was a fantastic 
boom, a demand that could not be met because 
production was still limited. 

It was a sellers’ market that could not be 
satisfied. What could be done, however, was to 


William McCarthy 


Multiple Sales Manager, Wall's (Ice Cream) Ltd. 


prepare for the day when supplies would once 
more march with demand. It was in this period 
that Mac was formulating plans and evolving 
theories on the best techniques for building ice 
cream sales in cinemas. That was really the 
genesis of the Wall’s Theatre Sales Service which 
Mac introduced at a later stage in his career. 

He discussed his ideas with patrons, and, fol- 
lowing the wise precept that a successful sales- 
man should have a working knowledge of his 
customers’ business, he accepted a suggestion by 
the Granada Group that he should serve a train- 
ing period with Granada to learn something 
about every facet of the complicated industry 
of cinema exhibition. 

Out of this evolved the philosophy that an 
ice cream salesman was only doing half his job 
in selling to a cinema if he was not satisfied that 
the cinema was doing an efficient job in selling 
ice cream to the patron. 

Typically, Mac is fond of quoting the following 
example: “ Take two similar size cinemas in the 
same area, with similar attendances, and, 
roughly, using the same amount of staff. In one 
case you might find ice cream sales of threepence 
a head and, in the other only a penny a head. 
Assuming the brand is right, and sales as a 
whole show a similar trend, it is long odds on 
the reason being that the general sales operation 
is faulty.” 

Hence the Theatre Sales Service, free to cus- 
tomers and designed to help them in developing 
the sales market. Hence, also, Mac's pretty 
nae promotion in the company. He was a 
sales representative for only three years, and 
then became assistant to the divisional manager. 
In 1950 he moved to the head office as assistant 
to the multiple sales manager, and became 
multiple sales manager himself in 1955. 


Like all efficient salesman he is genuinely 
enthusiastic not only about his product, but 
about the future of the cinema market. He is, 


however, a realist, accepting the imminence of 
radical changes in the conduct of the cinema in- 
dustry in this country; accepting the depressing 
prospect that abolition of entertainments tax is 
never likely; and that this means that a large 
number of cinemas must close. 

He believes that a dominating factor in the 
future will be sweeping changes in the pattern of 
film exhibition, allied to a spreading of interests 


Restaurant 
Management—contd. 


time, and it also ensures that each person working 
on the party will know what to do and when 
to do it. 

When the room is ready to receive the 
the complete lay-out should be inspected 
manager. Leave nothing to chance. 

Now a word about timing. When a party, 
especially a large party is set for 12 noon—the 
doors should be opened at cng mid-day. I've 
seen the banquet manager open the doors fifteen 
minutes early, just because some of the guests 
were in a hurry to get in. At other times, I've 
seen the doors opened 20 minutes early because 
the manager was ready to go. Precise timing is 
important. To open the doors late is telling the 
customer that the organisation is not streamlined 
and efficient; it causes them to confidence 
in the food and service from the very beginning. 
The customer reasons that since the house started 
off with one mistake, there will probably be more. 

Similar organisation is necessary in kitchen. 


uests, 
y the 


In the first place, if your party business is grow- 
ing in volume, it is necessary that there should 
be separate equipment for party work, and it 
should be used only for that purpose. 

The service time of the various courses should 
present no difficulty, and is only a matter of 
liaison with the service staff. Generally speaking, 
it is a good plan to allow six minutes from the 
time the last guest has been served, for the first 
course ; soup or appetiser; twelve minutes for the 
main course ; and six minutes for the sweet. after 
which the coffee is served. This timing is, of 
course, for a simple meal. If however, wines are 
being served with the main course or in fact 
with any of the courses, if the meal consists of 
more than three courses, allow a further four 
minutes for each course. 


It can be taken, that the more simple the 
meal, the faster should the service 


These approximate times help the kitchen in 
plating the meal, as it gives them a rough idea 
when to start dishing up. In this way, there 
should be no cold food. 

Another advantage of using approximate serv- 


ing times is that it helps to give a smooth ser- 
vice. 
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by influential groups, and that this will inevitably 
create a tenser struggle for economic survival. 

He is confident, however, that this will mean 
a greater realisation by exhibitors of the need to 
exploit their sales potential still more. 


How can that be done? 
subject. He will point out that the standard 
arrangement of cinema _ seating means that 
something like a third of the potential sales area 
is never reached, even by the most efficient 
Organisation of sales girls. It is an acknow- 
ledged fact that a very high percentage of 
auditorium sales is made to patrons seated not 
farther than four chairs (reasonable reaching 
distance) from the gangways. 

In nearly every cinema a simple rearrangement 
of seating could be made to provide an extra 
gangway, thus increasing the sales potential, 
without decreasing the number of seats. It is 
an idea, and Mac believes that the capital outlay 
would bring a profitable reward. 

There would remain, however, that unreach- 
able patronage in the centre of the blocks. 
Could their custom be encouraged by the issue 
of sixpenny and shilling sales tokens at the box- 
Office? It is an idea. Mac does not advance 
it as heaven-sent inspiration, but it is obviously 
worth considering: any practical idea that might 
boost sales is worth considering. 

Mac is known throughout the industry for his 
brisk, business-like methods: when one meets a 
man in the way of business, however, one is too 
often content to think of him only as a business- 
man; but, of course, even multiple sales 
managers have private lives. Mac is a family 
man with two daughters, and his wide range of 
interests includes, especially, sport: in common 
with many Londoners associated with show 
business he is often to be seen at the Fulham 
FC ground. 


Mac has ideas on the 


People in the News 


‘ NEW member of the sales staff of the Eldo- 
4% rado Ice Cream Co., Ltd., is E. N. Banner. 
He has joined the company as cinema sales super- 
visor for the Liverpool and North Wales area. 
Mr. Banner is well acquainted with the film trade, 
as he was, himself, a cinema manager for several 
years before taking up his present post. 

ALTERATIONS have been made in the sales 
staff of Edward Sharp and Sons, Ltd. 

E, F. Vince has now succeeded S. G. Robinson 
as the home trade sales manager; and A. 
Capes is now the national cinema representative. 

IN ADDITION to the existing sales staff of 
George W. Horner and Co., Ltd., A. Yarwood 
has now returned to the company to take over as 
area sales manager for Lancashire and the West 
Midlands. 


THREE changes have taken place in the sales 
force of Welch and Sons, Ltd. 

R. Fines, of 27, The Cross, Beith, Ayrshire, 
has joined the force and will be looking after 
the Glasgow and Lanarkshire urea; N. Carling, 
of Broadway, Uplyme, Lyme Regis, now repre- 
sents the company in Devon and Cornwall; aad 
D. Collier Roberts, of Enterprise Agencies, 20, 
Hurford Street, Maesycoed, Pontypridd, has 
taken over the South Wales area. 
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There’s the goodness of REAL BANANAS. and CREAM in. 7 


Wall’s “Bananas-and-cream” ice cream! 
~~ foa— 5 
real demand! Experience has shown that > meets this demand—it ts someth ng 
thére_is areal demand amongst cinema completely new! if 
patrons for something extra-special in the g— Double the profit per tub! Sell de ious 


SS we: 
way of ice cream. baaf Wall's ‘ Bananas-and=cream "’ ice 
sk: Wall's ‘‘Bananas-and-cream” not only 


Qes 


J and watch those we a 


SELL WALL’S “BANANAS-AND-CREAM” ICE” calls 
—AND EXPLOIT THIS NEW DEMAND 


T. WALL & SONS LTD., LONDON GODLEY, CHESHIRE FDNBURGH - “ ICE 555 
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Newslines on 


New Lines 


Longer Drinks Add 
to the Profits 


HE new Kia-Ora squash drink, Golden 
Orange Squash, has rapidly become a 
popular line The longer drink and 
fuller flavour evidently appeals to the public, 
and even in working-class areas cinema managers 
ire finding no difficulty in selling the Is. drink 
is against the former traditional 6d. cup squash 
In fact exhibitors are maintaining, and in some 
cases exceeding, the level of unit sales of drinks 
which they achieved with the 6d. flavours. With 
the terms that Kia-Ora offers on Golden Orange 
Squash this means that their gross profits in- 
crease handsomely 
Many cinemas are now handling Golden 
Orange Squash exclusively. Recently, after a 
{ run, a large circuit in the north of England 
decided to take the Is, line only. The test period 
has conclusively proved that when Is. drinks were 
sold the sterling turnover of drinks compared 
with other commodities showed a marked in- 
crease In every type of cinema 


A sample of 28 cinemas was used by Kia-Ora 
to assess the results of cup squash sales over the 
first quarter of 1957, the selected cinemas cover- 
ing a cross-section of areas and types from the 
small provincial family concern to the West End 
theatre he increase in turnover from drink 
sales during the first three months of the year 
was as high as 60 per cent. up on a similar 
period in 1956 This mark-up was a result of 
change over to the Is. drink. 

A range of supporting advertising material for 
Golden Orange Squash has been produced. An 
introductory filmlet was designed to accompany 
the launching of the new drink in a cinema: this 
is in colour and has an eye-catching spotlight 
them« A more recent “ follow-on” filmlet, in 
full colour cartoon treatment, is an amusing 
sequence of incidents in the tropical jungle with 
the explorer finding the necessary refreshment 
after his adventures in a carton of ready-to-drink 
Golden Orange A version of the latter filmlet 


s shortly to be issued with a sound track. 


Bananas and Cream 


OVER the past few weeks the Wall's organi 
sation has moved into action with the introduction 
of a new shilling line for cinemas. A concerted 
Operation, building up to a climax with the intro- 
duction to the public of * Bananas and Cream ”’ 


he new product containing, it is claimed, the 
goodness of real bananas and cream, 

This latest development of the market for Is. 
lines in cinemas is the result of a careful study of 
the industry and represents a calculated exploita- 
tion of the expanding potential. The result is a 
product which is something special in the way 
of ice cream 

By means of a brilliantly coloured large sized 
brochure posted to the managers of all the 


_pals NEW LUXURY 


4 frame from Wall’s ** Bananas and Cream ”’ 
trailer 


cinemas the company supplies, Wall's announced 
the introduction of this new product. The 
brochure, stimulating interest, was immediately 
followed by visits by Wall's representatives, giv- 
ing samples to cinema management and staff so 
that they could try for themselves this new ex- 
perience in ice cream. At the same time screen 
advertising was dispatched by post to all houses 
and a concurrent promotion in the cinema trade 
press provided added support 

Ihe screen advertising trailer is, of course, in 
the Wall's tradition—brilliant in colour, and 
appealing in quality of production 

Sound has definitely come to stay in cinema 
advertising and in the new Wall's sales interval 
trailer, which has been issued to the trade recently, 
the intricacies of design have again been combined 
with the ympact of sound. In this new trailer no 


continued on page xi 
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Latest addition to Kia-Ora display pieces 


Wall’s brochure for *‘ Bananas and Cream ”’ 


Three frames from Wall’s latest sound trailer which uses abstract shapes to advertise the company’s cinema ice cream range 


SS 
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Orange Maid 


The drink on a stick’ 


Enquiries please to J. LYONS & COMPANY LIMITED - CADBY HALL - LONDON W.14 


CV$-173 


June 20, 1957 


t to KINEMATOGRAPH WEEKLY 


a 
Newslines on 
.-. « > 
° 
New Lines 
7-7. -« «-74ee4ee404744474 404700708 
Longer Drinks Add 
to the Profit 
Hil Kia-O d , Golden \ prod c g C ed, th 
T 0 S pid con j rf nanas and Y 
por I d mw d ] developmer 0 | . {< Is 
j fi j pt pu C 1 s | ¢ ! udy of 
} n wm work Cu nung d d pre culated explo 
find jitt rn d k ’ yf Kpanding po Th ull is 
! d ! 6d. cup squas! prod whic n Tue n the w 
| ‘ { ‘ fice € 
, ling f us of drink By 1 s of ; ul cok d ge sized 
wh dw 6d. flavou With ire posted lo gers of th 
Kia-O tl} Golden Orar 
S pron 
M ci WW d Golden 
O S x R f " 
I I nd 


“ | er “ ee wed ked | 3 AND 
ssseu the Tess of Cup Sauanh sales over the a 


5 atces One types fram ICE CREAM 


‘ 
i hig ( [ ( ip or 
d aS¢ I n k-up Ww i result of 
drink \ frame from Wall's ** Bananas and Cream * 
\ Ip] d gon 1 fe trailer 
, mn pro 
- - () Squ ; 4 Pp pommel be } he company supp s. W s ino cs d 
nchis f y drink einen hy introductio of this new) produc Th 
, i ‘ potlig chu : ing int 5 4 immediate 
\ . a cain film! : followed by visits | Wall's I Ves, giv 
f . ; : implies lo ¢ managen id staff so 
of a all tne : m ead = ! could fo en A Ss new ex 
' " , finding t} necessary refreshmes Pe lice ¢ n 1 n sc een 
I 1V | c I ! J drink - ng was disp ched by Pos houses 
Golden O " A \ of filn nd a c cu promoton 1 \ ide 
> — ’ p > provided added suppo 
, P The « n adv sing siller ts, of course n 
W ‘ dition cok und 
p ng ] oft Pp od on 


Bananas and Cream pene So Guecey <6 iret | me 
’ I Wall les interval 


OVER the past few week he Wall's ; dy ing und in the new I's s 
' {ir ' , which has been issued to the trade recently 
< oO ac rwithtl oduct 
ss lw mMtricacies of design have again been combined 
‘ new s§ I cinemas A concerted : 
yn, building up C x with the intre with the impact of sound In this new trailer no 
| f he public of “ Bar s d Cr continued on page xi Wall's brochure for ** Bananas and Cream “ 


iCE CREAM 
rE 


Three frames from Wall's latest sound trailer which uses abstract shapes to advertise the company’s cinema ice cream range 


ee 
ty 
i ; " 


Orange Maid 


The drinkon a stick 
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Cup Squash colour filmiet 


An amusing scene from the current 
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KIA-ORA LTD. (CUP SQUASH DIVISION), 33 RUSHWORTH STREET. BLACKFRIARS, LONDON, 
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Newslines on 
New Lines-contd. 


attempt has been made to use any particular car- 
toon or gimmick as a vehicle for the message, but 
the designer has merely employed the packs 
themselves, together with abstract shapes, to illus- 
trate the sales message, orientated in time with a 
catchy melody written in mambo rhythm After 
establishing firmly at the beginning that “ It’s time 
for Wall's.” the three main cinema lines, Tubs, 
Choc Bars and Fruties, are presented in an 
original manner by means of abstract animation 
so that the final effect leaves no one in the cinema 
in any doubt as to why the trailer was put on 
and whose brand of ice cream is on sale 


Peppermint Chocolate 


Sun-Pat Is. 3d. family pack of popcorn has a 
INNOVATIONS by Van Houten, Lid., include double-walled film bag 


two new sixpenny chocolate lines, peppermint 
) I 


milk and coconut milk. licorice, treacle and spearmint. Though this ts 

These are packed in two-dozen display outers traditional slab toffee, the bar is divided into 
which have now been adopted as standard for all welve. easy-lo-break squares fhe cost is 6d 
Van Houten’s sixpenny block range, in place of and 24 sixpenny cartons. cech distinctivels 
the four dozen outers previously used abelled and priced, are packed in a display box 

Sweet Filmlet Dual Pack 

A NEW fifteen second filmlet featuring the MACDONALD’'S YoYo chocolate biscuits ar ‘ 
most popular of the range of Welch’s sixpenny now available in attractive packs of two. designed & 
packets is be fe made and will soon be ready primar lv for self-servic Stores bu gually su \ 
Copies will be supplied on direct application to able for cinema sales Onc ee - oink j 
Tynemouth, or through the company’s represen orange and white—contains assorted flavou 
tatives. Welch's is also producing a wire display Another, in green and white, contains two bis 
stand oa contemporary design, which will be cuits with mint flavour. These dual packs which Still from the Sun-Pat popcorn trailer 
avaliable shortly ; are wrapped in Cellophane to preserve baker 

Fruit toffees, an assortment of lemon. lime. freshness. are sold at sixpence ; 
orange and raspberry flavours are now being newly designed p cks is the } Jb Jelly bs 
marketed in sixpenny and ninmepenny Cell« phane Jelly Babies c se bis é ae ble at ul boner és only in 
packets. This line is being offered experimentally ) cled a I clive | avail 
n selected areas and has proved successful PACKS available to cinemas from Bassett } New spechilly ck ven d display ou I 
Specially styled packets will be available latc now or in the near futu include } Ib. and $ Ib = On IS also availad oO n 4 |b, box 
this month. The ninepenny packets are 24 pe cartons of Liquorice Allsorts: | Ib. caskets of » the same di sign 
outer, and the sixpennies are 30 per outer; the Liquorice Allsorts; 4 Ib. cartons of Jelly Babies The new 4 Ib. Jelly Baby carton Pp 
outers include a free plastic display tray. Luxury and | Ib. cartons of Dolly Mixture being successfully piloted in Scotland and w 
Toffee is now available in four flavours, creamy First * off the line in a range of proposed continued on page xiii 


Book Early /- DUNHILLS 


LATEST GENERAL RELEASES 
PACKAGED SWEETS in 
EXTENSIVE RANGE with 
GENEROUS MARGINS 


Hee 


Send for Samples and Prices to: 


DUNHILLS (PONTEFRACT) LIMITED 


POST OFFICE BOX 1 + PONTEFRACT + YORKS. 
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An amusing scene from the current Cup Squash colour filmiet 
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Newslines on 
New Lines-contd. 


attempt has been made to use any particular car- 
toon or gimmick as a vehicle for the message, but 
the designer has merely employed the packs 
themselves, together with abstract shapes, to illus- 
trate the sales message, orientated in time with a 
catchy melody written in mambo rhythm. After 
establishing firmly at the beginning that “ It’s time 
for Wall's,” the three main cinema lines, Tubs, 
Choc Bars and Fruties, are presented in an 
original manner by means of abstract animation 
so that the final effect leaves no one in the cinema 
in any doubt as to why the trailer was put on 
and whose brand of ice cream is on sale. 


Peppermint Chocolate 


INNOVATIONS by Van Houten, Ltd., include 
two new sixpenny chocolate lines, peppermint 
milk and coconut milk. 

These are packed in two-dozen display outers, 
which have now been adopted as standard for all 
Van Houten’s sixpenny block range, in place of 
the four dozen outers previously used. 


Sweet Filmlet 


A NEW fifteen second filmlet featuring the 
most popular of the range of Welch’s sixpenny 
packets is being made and will soon be ready. 
Copies will be supplied on direct application to 
Tynemouth, or through the company’s represen- 
tatives. Welch’s is also producing a wire display 
stand of contemporary design, which will be 
available shortly. 

Fruit toffees, an assortment of lemon, lime. 
orange and raspberry flavours are now being 
marketed in sixpenny and ninepenny Cellophane 
packets. This line is being offered experimentally 
in selected areas and Bes proved successful, 
Specially styled packets will be available later 
this month. The ninepenny packets are 24 per 
outer, and the sixpennies are 30 per outer; the 
outers include a free plastic display tray. Luxury 
Toffee is now available in four flavours, creamy, 
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Sun-Pat Is. 3d. family pack of popcorn has a 
double-walled film bag 


licorice, treacle and spearmint. 

traditional slab toffee, the bar 
twelve, easy-to-break squares. The cost is 6d.. 
and 24 sixpenny cartons, cach distinctively 
labelled and priced, are packed in a display box 


Dual Pack 


MACDONALD’'S YoYo chocolate biscuits are 
now available in attractive packs of two, designed 
primarily for self-service stores but equally suit- 
able for cinema sales. One pack—in pink, 
orange and white—contains assorted flavours. 
Another, in green and white, contains two bis- 
cuits with mint flavour. These dual packs which 
are wrapped in Cellophane to preserve bakery 
freshness, are sold at sixpence. 


Jelly Babies 


PACKS available to cinemas from 
now or in the near future, include 4 Ib 
cartons of Liquorice Allsorts: 1 lb. 
Liquorice Allsorts; 4} lb. cartons of Jelly Babies 
and 4 Ib. cartons of Dolly Mixture. 

First “ off the line” in a range of proposed 


Though this is a 
s divided into 


Bassetts, 
and $ Ib 


caskets of 


Still from the Sun-Pat popcorn trailer 
newly designed packs is the } Ib. Jelly 
carton. (This is available at the moment on 
restricted areas.) An attractive pack is avai 
0 a new specially designed display outer 


Baby 


ly in 
lable 
This 


confection js also available loose in 4 Ib, boxes 


in the same design, 
The new $ Ib. Jelly 
being successfully piloted in Scotland and 
continued on page xiii 


Baby carton is at pre 
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Book Early /,, DUNHILLS 


LATEST GENERAL RELEASES 
PACKAGED SWEETS in 
EXTENSIVE RANGE with 
GENEROUS MARGINS 


HEE een 


Send for Samples and Prices to: 


DUNHILLS (PONTEFRACT) LIMITED 


POST OFFICE BOX I; 


PONTEFRACT -; 


YORKS. 
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Choose the 

sweets you sell 
as careiully as the © 
films you show... = 


Batgers are Sood— 


and your patrons know it! 


Choose Batger’s and you’re sure to have the sweets your patrons 
want. Batger’s is the name that has been famous for quality 
sweets for over two hundred years. Yes, Batger’s mean extra 


9 rofits for y very performance! 
Batger's SILM0S LOLLIES ssarattect andre 4 snssemanee 


The fruitiest fruit drops now in a new handy pack. 


Batger's JILLYS 


The juiciest fruit pastilles with that fresh-fruit 
flavour. 


Batger's JERSEY CARAMELS 


The creamiest of caramels in transparent bags. 


If you are not already stocking Batger’s confectionery— 
SEND OFF THIS COUPON TODAY 
BATGER & CO. LTD., CLAPHAM COMMON, LONDON, S.W.4 


Please ask your Representative to call on me with samples. 


ADDRESS 


| 
i 
| 
| 
! 
i 
| NAME 
| 
| 
| 
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Newslines on 
New Lines-—contd. 


in the Autumn, be sold and widely advertised 
in the London area on television and in the Lon- 
don local press. Sales promotion aids are in 
course Of preparation and will include a giant 
reproduction of the 4 lb. carton itself. 

?ress advertising for Liquorice Allsorts will be 
on a National basis commencing this month and 
followed up by a television advertising campaign 
in November on all three English stations and 
through September, October and November in 
Scotland. 


Boost Campaign 


SOMETHING new in auditorium sales boost- 
ing has been tried out by Eldorado Ice Cream 
Co.. Ltd 

In co-operation with the Palace cinema. Tre- 
harris, Glamorganshire, Eldorado has been run- 
ning a * Go-as-you-please ** amateur talent com- 
petition under the care of its area supervisor, 
V.sT. Dawe. The competition has been in 
four weekly heats, cach on a Wednesday. and the 
finals were on Saturday, June 15. Entries were 
received from all over South Wales and atten- 
dances at the cinema have been most encouriag- 
ing. First prize was a trip to London for two 
people, with a tour of the Eldorado factory 
lunch at a West End restaurant, and a visit to a 
film studio, arranged by the proprietors of the 
cinema. 


Count Line 


A CHOCOLATE coated peanut crunch ba: 
called Snap. has just been introduced by the 
Nestlé Co.. Lid 

The bar is packed in a display outer contain- 
ing 36 bars. The line is being advertised 
nationally in the press and on television both this 
month and next, the theme being Billy Bunter, the 
fat boy of Greyfriars, and a brightly coloured 
display piece is available. 

Nestlé is also distributing to its seaside cus- 


Batger’s Jingos are in a gay new container 
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Fruitline Lollies in a 4d. roll pack, are an addition 
to the Lyons confectionery range 


the Silmos Lollies against a background reproduc- 


on of the puppet boy from the television film. 
When placed side by side the trays show the boy 

full length. kor crowded windows and tight 
counters, howey the display tray featuring th 
lithe boy's head can b ised on its own to form 

comp display 

Bulg ‘ ( vision adv Using CONUNUC's to 
Appr Lwik weck in London, and a heavy 
has r campaign w need f{¢ the Mid 
lands this month 


Summer Range 


FOUR varictics comprise Walters’ Palm Toffe« 
tomers a special display card, featuring the nam« ly : nes. Summer fruits is a new, special 
of each resort individual! This is for the 2 oz inc of boiled sweets containing fruit flavours 
milk chocolate block blackcurrant, orange, lemon, pineapple, raspber 

and lim price to th consumer 1s 8d. per 

quarter, Frutoffs is an assortm of chewy fru 

Novel Display sweets with flavoured nougat centres, black- 
BATGER’S latest display piece for Silmos currant, orange, lime and pineapple, also selling 


Lollies has a direct link with its television adver 
ising in London and the Midlands 
This takes the form of three trays which display 


Sd. a quarter Assorted Fruit Whirls 
toffee and nougat whirls in lemon, orange and 


continued on page xiv 


14 “CONACAF” TWIN UNIT 


‘CONA ’— THE 
—AN 


DID SOMEONE SAY THE ENGLISH CANNOT MAKE COFFEE? 


coffee. and mM unenlightened cre les this LAY \ persists 


50 vears—ever since Cona made the first all-alass coffee maker 


world and even our friends in the U.S.A. owe their “ ALE Americ 


glass coffee makers to the original Cona design 
coffee can be encouraged tremendously 


with heat controlled milk urn bhere are models for every iv pe 
of catering establishment and domestic coffee makers. working 


on the same all-glass principle. from 365. 8d. including P.1 


{RISTOCRAT OF COFFEE MAKERS 

ASSET and AN INVESTMENT 
For full details of the 'CONA’ range write to: 
*CONA’ COFFEE MACHINE CO. 


Felden Works, Railway Place, London, 5.W.19. Telephone: LiBerty 7277/9. Telegrams: “Ozonised,” Wimble, London 


There was once a belief that the British could not make good 


The English have been able to make perfect coffee for over 


Cona British-made coffee makers are known all over the 


Dhere Is Ho doubt that by introducing a Cona the sales of 


We are illustrating one of the Cona catering uUtitts complet 
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Newslines on 
New Lines-—contd. 


raspberry flavours, at 8d. a quarter, or in Cello- 
phane bars at 9d. Summer Bars are fruit- 
flavoured nougat split bars at 3d, each. They 
are in gay wrappers with illustrations of the 
fruits, raspberry, lemon and orange, and are 
packed in two dozen boxes to an outer 


Reintroduced 


AN OLD favourite, Chocolate Roasted Al! 
monds, has recently been introduced by Chocolat 
Tobler, Lid. Only selected Valencia almonds are 
used, with a Tobler plain couverture. They are 
packed in attractively-designed 4 and 4 lb. cartons 
selling at 2s. 7d. and 5s, respectively. 

There are three other recent introductions by 
Tobler. A specially fine bean is used for th 
Is. 4d. Milk Tablets, and specially blended milk 
chocolate is also used for the Is. 4d. Mocca 
Tablets, with the addition, of course, of coffee 
Both these tablets are moulded in the convenient 
Continental style Tobler Classique Assortment 
n 4 Ib, and 1 Ib. rigid boxes, retails at 3s. 4d. 
and 6s. 6d. respectively. This plain chocolate 
assortment is completely new, and was finalised 
after months of market and consumer research. 
There are 12 centres, some hard, some soft, and 
some “in between.” 


Cream Caramels 


A striking new display box has been introduced 
for Murray Extra Cream Caramels, each box con- 
taining 5 lb. of loose packed caramels wrapped in 
non-scuff foil 

There is also a new display carton for the 
Murraymint tube pack. These tube packs, con- 
taining eight sweets and retailing at 4d. each 
are packed three dozen to a display carton, four 
inner display cartons making up an outer case. 

Wrapping Appeal 

ATTRACTIVE wrappings are a feature of a 
number of new lines introduced by George W. 
Horner and Co., Ltd., for the cinema trade. 

The company’s range now includes Springtime 
assortment, Italian Creme, Dainty Dinah As- 
sorted Eclairs, Dainty Dinah Fudge Eclairs, and 
Dainty Dinah Mint Lumps, all at 9d. per 4 Ib.; 
Blue Boy Tyrolean Toffee and Blue Boy Chocolate 
Crunch, both at 10d. per 4 Ib.: and Blue Boy 
Flaked Brazil Toffee, at ls. per }Ib. The assorted 
and fudge eclairs are available in 9d. bags, and 
Tyrolean toffee in 10d. bars 

In addition, the recently introduced Belgrave 
Assortment is available in } Ib. bags, selling at 
10d., and packed in the same style of wrapping 
as the popular Bond Street Assortment. 


Deleted 


TWO lines have been deleted by Carsons, Lid 
from its cinema range: these are the quarter- and 
half-pound cartons of Club Milk. 


Pressed Mint 


A NEW member has been added by Mars, Lid.. 
to the Spangles range 

This is Spangles Peppermints, a pressed sugar 
mint, which, it is claimed, is unique in the pressed 
mint field because it enjoys the advantages of each 
individual sweet being wrapped and then packed 
in an attractive, conveniently-sized packet retailing 
at threepence 


Coffee Making 


THE CONA system provides caterers with an 
easy and economical method of making perfect 
coffee. Even an unskilled operator, it is claimed, 
can achieve consistently good results. Mainten- 
ance costs are low and there is virtually no wast- 
age. The process is speedy, 5 to 6 minutes’ infu- 
sion on all catering models, whether for 3 pints, 
6 pints or up to 14 gallons output per operation 

he Cona system also provides additional ad- 
vantages jin its aftractions for clients. The name 
is well known and trusted and it automatically 
interests anyone who appreciates good coffee 
This type of coffee is also easy to serve. It is 
taken to the table in the glass bow! in which il 
s brewed. This not only gives each client the 
impression of fresh coffee made individually for 
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LUXURY 
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Weilch’s Luxury Toffee is now available in four flavours and in 6d. carton packs 


him-—which indeed may be the case—but also em- 
phasises the unique feature about Cona coffee, 
it is made entirely in glass. 

For large establishments there are Cona models 
with glass lined, heat controlled urn incorporated. 
[his urn can be used for milk, thus ensuring a 
ready supply of milk at the correct temperature. 
It can alternatively be used for storing coffee if 
large quantities have to be brewed in advance 

A popular model in restaurants where individual 
service 1s appreciated, is the Princess. This con- 


Cona ** Princess,” showing the four-burner hot 
plate and different sizes of coffee makers supplied 


The Cona Model FB 103 has a capacity (double 
infusion) of six pints 


sists of a four-burner chromium-plated hot plate 
and a selection of coffee makers in various sizes. 
Coffee can be speedily made at one central point, 
but in the exact quantities required for each table. 
It is then served in the maker. This model can 
be used in the dining-room, thus providing an 
additional attraction to clients. 


Retailing 
at 1/- 


Discount 


Super Quality Zenith Orange 
Squash. 


Giant Pack containing 10 fluid 
ounces of ready to drink squash. 


Now freely available—enquiries to: 


JEWSBURY & BROWN LTD. 


ARDWICK GREEN, MANCHESTER 12 
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ASSORTED 


Poatilles 


A star attraction 
with the movie fans. 
Production has been 
stepped up to meet demand, and 

supplies are now readily available. 10d. per 3 lb. 


“4 Carsons ' 
& Mascol 


Another ‘best seller’ 
with cinemagoers. 
Milk Chocolates and 
Toffees, in colourful 
wrappers, packed in 
handy cellophane 
bags. 1/- per 3 Ib. 


Get full details without delay from: 
Carsons i: 


— SHORTWOOD BRISTOL 
== Telephone : 6532]] 


JAMES PASCALL LIMITED - 


% 


a 


MITCHAM - 
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oe ® The Five Family 
y > Favourites 


ae 


T= a my, 
yes 
(p 


New Pack Milk 
Chocolate Assortment 
The pack to suit all 
your patrons 


Nut & Fruit 
Assortment 
Favourites with 


all the family 


Poppet 

Brazils 

Whole rich 

p omilky Brazils in 
milk 

chocolate 


Nut Assortment 
The choices! milk 
chocoiate 

coated nuts. 


Poppet Cherries 
Cherries coated in 
milk chocolate. 


che 
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rancher and a young married woman, daughter 
of a wealthy man, who are held to ransom by 
outlaws in the desert, but, thanks to the rancher’s 
clear head and sensitive trigger finger, come 
through the ordeal practically unscathed. The 
first half is on the slow side, but momentum 
quickly gathers towards the finish and it ends 
on a highly suspenseful note. Very good western. 

Story.—Pat Brennan, a cattle man, loses his 
horse in a bet and is given a lift by Ed. Rintoon, 
an old stagecoach driver. Ed’s other passengers 
are Willard Mims, a bookkeeper, and his rich 
bride, Doretta. Before they get far, Usher, Billy 
Jack and Chink, bandits, kill Ed, but just as the 
gunmen prepare to dispatch the others the 
cowardly Mims persuades Usher, their leader, 
to hold Doretta for ransom. Usher shoots Mims 
before he leaves to collect the money from 
Doretta’s father, but spares Pat. Later, Pat plays 
Billy Jack and Chink against cach other and 
wipes them out, and polishes off Usher when he 
returns with the cash. By now it’s clear that 
Doretta’s widowhood will be short. 

Production,—The picture keeps in the open, 
but is not a western in the accepted sense. Its 
stark drama emerges from the keen interplay o 
character in the hideout and the young couple's 
desperate secking of an escape route. Randolph 
Scott, cool as a cucumber, is in his element as 
Pat, Maureen O'Sullivan measures up to all de- 
mands as the frightened and intimidated Doretta, 
and Richard Boone registers as the thoroughly 
sinister Usher. Arthur Hunnicutt, Skip Homeier 
and Henry Silva also pull their weight. The 
backgrounds are restricted, but superb Techni- 
color photography gives them depth, 

Points of Appeal.—Intriguing and exciting 
tale, powerful acting, tense climax, Technicolor 
and U certificate. 


CALLING HOMICIDE 
AB-Pathe. American (U). Directed by Edward 
Bernds. Featuring Bill Elliott, Kathleen Case and 
Lyle Talbot. 5,480 feet. Release September 2, 

1957 


WHO-DUNNIT, set in Los Angeles. Its story, 
which concerns a_ police chief who busts an 
adoption racket while investigating a couple of 
murders, is a bit involved and far-fetched, but 
smooth acting by Bill Elliott as the ‘tec and 
resourceful direction prevent interest from flag- 
ging. There are quite a few thrills and it’s just 
right for size. Reliable second. 

Story.—Liecutenant Doyle, a police officer, has 
two cases on his hands, the strangulation of Fran- 
cine Norman, an altractive young woman, and 
the violent death of a “ flatfoot."” The crimes are 
related and clues lead to a school for models 
owned by the dead woman. Darlene, Gilmore and 
Tony Fuller, who run the organisation, are 
quizzed and it’s soon apparent that the place is 
a front for a baby snatching racket. Jim Haddix, 
a construction engineer once in love with Fran- 
cine, formerly a screen star, is suspected of the 
killings, but after Fuller receives a fatal bullet 
the murders are traced to the school’s slightly 
dippy handy man. 

Production.—The picture, semi-documentary in 
approach, tells a somewhat complicated tale and 
has no light relief, but its loose ends are firmly 
tied at the finish. Bill Elliott does a sound job 
as Doyle, and Kathleen Case, Jeanne Cooper, 
Myron Healey, Thomas B. Henry and Lyle Talbot 
make effective red herrings. The element of sus- 
pense is not strong, but flat and blind spots are 
avoided. Technically it’s up to scratch, 

Points of Appeal. — Holding s:ory. competent 
players. hectic climax, provocative title and use- 
ful footage. 


THE BRIDE IS TOO BEAUTIFUL 


Renown. French (A). Directed by Pierre Gaspard- 
Huit. Featuring Brigitte Bardot, Louis Jourdan 
and Micheline Presle. 8.432 feet. Release not fixed 

ROMANTIC comedy, made in France, but 
amply equipped with English sub-titles. It centres 
on a pert cover girl who goes to great lengths to 
satisfy her handsome boss that she is ripe for 
matrimony. The opening sequences are a trifle 
protracted, but Brigitte Bardot never allows male 
eyes to wander from the screen. Its sex angle is 
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shrewdly plugged. Good star Continental for both 
commercial and art houses. 

Story.Judith and Michel, successful maga- 
zine publishers, spot Catherine, a pretty teenager, 
in a remote village. They soon realise that she 
is photogenic, bring her to Paris, re-name her 
Chouchou and turn her into a popular cover 
girl. Later, they decide to feature her in a country 
wedding supplement and arrange a mock cere- 
mony. A member of the staff is selected to play 
bridegroom, but Chouchou has no time for him. 
She loves Michel, but he thinks her too young 
to wed. She sets out to prove otherwise, but 
before she oversteps the mark Michel changes his 
VICWS, 

Production.—The picture takes its time to 
warm up, but once the marriage gag is introduced 
i skates boldly on thin ice before arriving at its 
traditional happy ending. Brigitte Bardot ex- 
ploits her figure to the full as Chouchou, Louis 
Jourdan is an amiable and gentlemanly Michel, 
and Micheline Presle has poise as Judith. The 
other well-known French players, too, capture 
the right mood. The interiors and exicriors are 
more than adequate, while the English sub-titles 
prevent too much from being left to the imagina- 
tion. In all, generously sugared and spiced bridal 
cake. 

Points of Appeal. 


easy-to-swallow tale. 


Brigitte Bardot, tithe and 


FACE IN THE NIGHT 
Grand National. British (A). Featuring Griffith 
Jones, Lisa Gastoni and Vincent Bali. Produced 
by Charles A. Leeds. Directed by Lance Comfort. 
Screenplay by Norman Hudis, director of photo- 
graphy, Arthur Graham. Musical Director, Philip 
Martell. 7.015 feet. Release July 15, 1957 

STRAIGHTFORWARD “cops and robbers.” 
It's about an attractive young woman who wit- 
nesses a hold-up and gets pushed around by the 
police and the thieves, but ultimately sees that 
justice 1s served. Comedy and romance effectively 
punctuate its rough stuff, while a hectic motor 
chase prefaces its happy ending. The acting meets 
all demands, and so does the staging. Good 
British crime stuff. 

Story.—A mailbag snatch, carefully planned 
by Rapson, a smooth crook, and his associates, 
Art, Ted and Victor, is witnessed by Jean Francis, 
a comely blonde. Jean contacts the police, but 
Rapson manages to discover her identity and 
threatens the life of her young sister unless she 
withholds further information. Bob Meredith, a 
reporter, is also intimidated. Later, Rapson 
murders Victor, and Art and Ted attempt to 
share the loot, contrary to Rapson’s orders. Jean 
ygmoved by the bandits’ cruelty, now agrees fully 
to help the authorities. The net closes in on the 
thugs and Rapson plunges to his doom trying 
to motor across Tower Bridge as it opens. Jean 
and Bob then find themselves in love. 

Production.—The picture vigorously dispenses 
humour, romance and gunplay against authentic 
London backgrounds and tops the lively amal- 
gam with a spectacular thrill. Lisa Gastoni wins 
sympathy as the frightened Jean, Vincent Ball 
makes a manly Bob, and Griffith Jones thor- 
oughly convinces as the ruthless Rapson. Eddie 
Byrne. Victor Maddern and Clifford Evans also 
pull their weight. Its dialogue is to the point, 
and some of the night shots are most impressive. 

Points of Appeal.—Actionful yarn, virile and 
versatile team work, intriguing title and quota 
ticket. 

HOT SHOTS 


AB-Pathe. American (U). Directed by Jean Yar- 
brough. Featuring Huntz Hall, Stanley Clements 
and Joi Lansing. 5,527 feet. Release July 22, 1957 

THUMBNAIL comedy extravaganza. The 
latest of the Bowery Boys, it tells how the little 
tough guys protect the interests of a precocious 
TV star. Huntz Hall is the only survivor of the 
original team, ‘but Stanley Clements, a live wire, 
and Phil Phillips, a supremely confident nipper, 
make up strength. Vigorously acted and more 
than adequately staged. it’s good for a number 
of laughs. Reliable series second. 

Story.—Joey Munroe, a juvenile television star, 
becomes friendly with Sach and Duke, Bowery 
boys, and as soon as P. M. Morley. president of 
the television network, realises that Sash and 
Duke can handle the difficult Joey he appoints 
them vice-presidents of the company. George 
Slater, the boy’s guardian, Connie, Slater's girl 
friend, and Karl, his chauffeur, have been fiddling 
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the firm’s books and plan to recoup their losses 
by kidnapping Joey and holding him to ransom. 
Sach and Duke are, however, able to stay one 
jump ahead of the crooks and safeguard Joey's 
future. 

Production.—The picture’s cracks at TV are 
not particularly subtle, but jolly intermittent slap- 
stick keeps the fun at near concert pitch. Huntz 
Hall gives a characteristic performance as the 
lunatic Sach, Stanley Clements registers as the 
vernacular Duke, Phil Phillips contributes a minor 
rour de force as the mischievous and cocky Joey, 
and Joi Lansing displays quite a figure as Connie. 
It not only ends on the right note, but at the 
right time. 

Points of Appeal.—Slap-happy tale. tireless 
cast, handy length, obvious exploitation angles 
and U certificate. 


THE RISING OF THE XIOON 
Warner. Trish (UV). Directed by John Ford. Fea- 
turing Noel Purcell, Jimmy O'Dea and Frank 

Lawton, 7.273 feet. Release not fixed 

THREE-IN-ONE comedy melodrama of Iris! 
fe. Made in the Emerald Isle by John Fore 
with a practically all Irish cast and ** compered ” 
by Tyrone Power, it has variety, but is a little 
too regional and heavy in brogue to carry wide 
uppeal. The fact that it counts for quota, how 
ever, entitles it to some consideration. Offering 
principally for the Irish element 

Stories. he Majesty Of The Law’ concerns 
a tough, impoverished farmer who is arrested for 
assaulting an old enemy, but prefers to go to 
jail rather than give his generous victim’ the 
satisfaction of paying his fine. “A Minuie’s 
Wa _” deals with the passengers and crew of a 
trein, delayed at a remote station, who compli- 
cate things by refusing to budge from the buffet. 
“1921 tells of a successful plot to whisk a 
political prisoner, sentenced to be hanged during 
the Black and Tan trouble, from the condemned 
cell, and the part played by a sympathetic cop. 

Production.—The picture's first item is some- 
what drawn out, and its second repeats salient 
gags too often, but the third, although on the 
scrious side, gives a vivid account of life in 
Dublin at the ume of the war between the rebels 
and the Black and Tans. Noel Purcell, Cyril 
Cusack, Jimmy O'Dea, Maureen Potter, Maureen 
Cusack and Frank Lawton are the most promin- 
ent of the hand-picked cast. Appropriate airs and 
true backgrounds heighten atmosphere, but, even 
so, the over-all is definitely an acquired taste 
Points of Appeal.— British label. 


AT THE STROKE OF NINE 


Grand National British (A). Featuring Patricia 
Dainton, Stephen Murray and Patrick Barr. Pro- 
duced by Harry Booth, Michael Deeley and Jon 
Pennington. Directed by Lance Comfort. Screen- 
play by Tony O'Grady, Harry Booth, Jon Pen- 
ington and Michael Deeley. Director of photo- 
graphy, Gerald Gibbs. Musical director, Edwin 
Astley. 6.505 feet, Release July 1, 1957 

HIGHLY-COLOURED, yet holding, thriller. 
It's about an inhibited pianist who determines to 
settle a grudge against the press by murdering 
a girl reporter, but, fortunately for his intended 
victim, ain up. The acting is sound, the staging 
realistic, and down-to-earth treatment puts a kick 
into its extravagant plot. It will have no difficulty 
in keeping the ninepennies on the edge of their 
seats. Good British crime fare. 

Story.—Phillip Garrett, a well-known pianist, 
hates the Evening Clarion, a popular newspaper, 
because its sensational! headlines had driven his 
father to suicide. He hits back by kidnapping 
Sally Bryant, an ace reporter, imprisoning her in 
his cellar and giving her only five days to live. 
She is forced to write her experiences and Garrett, 
rehearsing for a concert at the Festival Hall, 
posts her copy to the Clarion’s office. Frank, 
Sally's boy friend, MacDonnell, the editor, and 
Inspector Hudgell of the Yard soon get cracking 
and luckily stumble across a vital clue in time 
to save Sally's life. Garrett and Frank then 
grapple and the former plunges through a window 
to his doom, 

Production.—The picture divides its time 
between Fleet Street. Garrett's eerie mansion and 
the Festival Hall and the constant change of 
backgrounds prevents the tale from becoming too 
heavy. Patricia Dainton runs the full emotional 
gamut convincingly as the long-suffering Sally. 
Stephen Murray acts with appropriate flourish 
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as the maniacal Garrett, and Patrick Barr, Dermot 
Walsh and Clifford Evans are adequate as Frank, 
MacDonnell and Hudgell. The climax is suspense- 
ful, and music plays an effective part 

Points of Appeal.--Popularity of — thrillers, 
attractive cast and quota tcket 


Chapter Play 


FIVE CLUES TO FORTUNE 


British Lion (U) Directed hy Joe Mendoza 

Featuring John Rogers, Roberta Paterson, David 

Cameron and Peter Welch. Eight episodes of 
about 16 minutes each 

THAT grand old ndby, hidden treasure 
provides the material for the plot which is well- 
knit and moves quickly and effectively The set- 
ting, howeve s qu out of the ordinary, for 
the story of a search by children for the treasure 
of Woburn Abbey is set in that stateliest of 
stately homes. Much of the picture was shot 
in the Abbey and its park with its fine collection 
of wild animals, and the glimpses of the artistic 
treasures are notab in themselves 

The four children who seek the Abbot's 
treasure are played with commendable natural- 
ness by John Rogers, Roberta Paterson, Pet 
Godsell and David Hemmings. David Cameron 
plays suave but villainous ducal secretary with 
conviction and two minor vijlains in the comic 
tradition are effectively portrayed by Daftyd 
Havard and Norman Mitchell. 

Direction aad photography are of high quality 
and taken all in all, this serial, which was pro- 
duced at Merton Park Studios for the Children’s 
Film Foundation, is a natural for children.—BW. 

‘ 

Shorts 
pane 
Anglo Amalgamated 

INSIDE INFORMATION. British (U). Direc- 

ted by Monteomer) Tully Featuring Ronald 


‘TOMMY STEELE 
STORY’ FOR 
1 WERICA 


SPEAKING at the annual general 


4dam, Basil Henson and Colette Wilde. 2,841 
feet. Release not fixed. This crime featurette, 
the latest of the real life Scotland Yard series, tells 
how the police solve several murders, the first of 
which is traced to a Guy Fawkes’ night bonfire. 
Ihe authentic case history provides a sturdy script 
and the director and leading players, aided and 


abetted by Edgar Lustgariten, recapture its 
ts headline thrilis. Not foot is shot in vain. 
Very good quota fill-in. 
Arehway 

SUMMERTIME IN MAYFAIR. British (U). 
Eastman Color 2.300 feet approx.—A journey 


through the lushest parts of London’s West End 
takes in many varied glimpses of the past and 
presem haunts of kings and queens, as well as 
such plebeian playgrounds as Hyde Park, Berkeley 
Square and Grosvenor Square. Of appeal to 
those who are interested in the £ s, d. lights of 
London 


THE UNKNOWN 


Eastman Color. 


PIRATE British (UW). 
> 400 feet. One of a series based 
on the adventures of Robert Louis Sievenson’s 
piratical character, Long John Silver. The late 
Robert Newton hams his way hilariously through 
a story of pirates. murder and robbery, with grog 


flowing in gallons. The plot is such that its 
appeal will be effective with only the most un- 
critical of juvenile audiences. Indeed, it has to 


be seen to be dishbelieved.—BW 


MGM 
AUSTRALIAN DIARY 9293. — British (U). 
1.546 feet.—This issue of a tried favourite places 


the emphasis on life and work in the state of 
New South Wales. A visit is paid to the Royal 
Hospital in Melbourne, work is seen in progress 
at the great Royal Australian naval yard at New- 
castle and at a vast works where items are made 
for use in heavy industries. Other facets include 
a pleasure cruise down the Murray River and the 


‘Low Prices at Expense 


of Development’ 


the Theatre and Cinema | very well. 
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making of Aboriginal-type dolls and souvenirs. 
Well balanced and interesting to all the family. 


HORSE TALK, British (U), 1,486 feet.— 
Although all too many people nowadays think of 
horses in terms of frames for drying clothes on 
and ponies as sums of money, the quadruped has 
by no means had his day. Some of the many 
ways in which the horse sull holds his own in this 
country are portrayed in a series of studies rang- 
ing from the New Forest pony to the Newmarket 
thoroughbred. A two-reeler of wide general jn- 
terest, 


GIVE AND TYKE. American (U). 598 feet. 
A Spike and Tyke CinemaScope cartoon in 
which it is proved that two dog licences among 
three canines will not go with the local dog- 
catcher. Plenty of action, plenty of laughs, and 


well up to average 


FEEDIN’ THE’ KIDDIE American (U). 
659 feet.—Tom and Jerry CinemaScope cartoon 
in which the mouse becomes fed up trying to feed 
up a rapacious small nephew. Matters are made 
more difficult—and more amusing—by the efforts 
of the cat. Good. 


GRIN AND SHARE IT. American (U). 594 
feet.—Exceptionally good Droopy cartoon in 
CinemaScope. No sooner do Droopy and _ his 


crooked mining partner strike gold than the latter 
does his worst to wipe Droopy out with dynamite. 
Like the explosives, the short certainly goes with 
a bang. a 


TIMMY TABBY, American (U).—623 feet. 
In this Tom and Jerry CinemaScope cartoon, the 
cat is visited by a cousin who is allergic to mice. 
The mouse takes advantage of this fact to terrify 


the feline visitor until team work brings him 
double trouble. Another excellent cartoon. 
BW. 


Renown’s Bardot 
Picture Starts 
West End Run 


RENOWN’S Brigitte Bardot picture 


ANGLO SLULes tat its export 
department has been inundated with | 
overseas inquiries about * The | meeting of 
Tommy Stecle Story.” and that the Association 
American distribution rights have 
already been sold to a top American | that few 


io whom a 
immediate 


distribution organisauon, 
print has been flown for 
release 

The biggest deals ever put through 
on any of the company's films are 
being effected in many Overseas areas 
and distribution companies in those 
areas already going all out on ex- 
ploitation to tie-in with the rm lease of 
the film in their territories, the com- 
pany idd 


ire 


RCA Wardour 


Street Conversion 


THE RCA sound equipment at the 
Crown Theatre. Wardour Street, 
London, WI, 1s to be converted for 


reproducing 200mil studio magnetic 
trac 

The equipment installed is an RCA 
LG220 and additional items to he 
supplied include l MI32109D mag 
netic conversion kit, LMI32246 pre- 
amplifiers, LMI32186 power supply 
unit and MI10795 magnetic heads. 

The RCA LMI9031 soundheads in- 
stalled at the Crown Theatre are 
already fitted with LXI11J clover leaf 
spool boxes and are readily adaptable 
for running studio magnetic. Dubbing 
and re-recording faciliuies can also be 


added later, if required. 


(Ireland), in Cork, 
H, Kenneth Campbell, president, said 
businesses had suceceded as 
the cinema in maintaining 
prices so low despite inflationary 
pressures. This had been achieved 
latterly at the cost of inadequate pro- 
vision for future renewal and develop- 
ment. 

Generally speaking, it was not 
possible to build a new cinema today 
and make it pay, Obviously this 
could not continue for very long. 


well as 


During the year two member cinemas | 


had been compelled to close. Over 
one-third of the average admission 
price was paid in tax. In 1955 an 


increase in prices became unavoidable 


but this increase was entirely offset 
by a fall in attendances during the 
past year. Due to anomalous incid- 


ence of duty however a higher pro- 
portion of tax was payable. 


Unrealistic’ 


The scales on which duty was levied 
were now quite unrealistic, but he had 
hopes that the more anomalous as- 
pects of the scale would be elimin- 
ated. 

Campbell said that during the 
year community of outlook between 
the association and the trade union 
had continued to develop. Many 
trade problems had been examined 
and resolved satisfactorily in the in- 
terests of the trade as a whole. The 


Edmond A. Grace, 
Irish Cinemas, Ltd., was elected pre- 
sident for the coming year, and W. 
Bergin, of Capital Provincial Cine- 
mas, Ltd., was elected vice-president, 


Sunday Opening 


For Hornsea ? 


HORNSEA Urban District Council 
is to be asked to pass a_ resolution 
making application to Parliament for 
powers to allow Sunday opening of 
the town’s cinema. It will also be 
asked to fix the date and place of a 
public meeting of local government 
electors to consider the proposal. 
This was recommended by the 
General Purposes Committee at a 
meeting of which a letter was read 
from Star Cinemas (London), Ltd.. 
stating that a petition of 900 local 
residents, in favour. had been 
organised. 


Dance Hall Sold 


THE Palais, Dagenham, an old- | 


established dance hall occupying a 
prominent position in the High Street. 
has been disposed of by Harris and 
Gillow. 


“ The Bride is Too Beautiful ” starts 
. 4 run at the Cameo-Poly, Regent 
secretary Of | Street today (Thursday). It is the 


first continental production to be pre- 
sented by this company. 

* The Bride is Too Beautiful * was 
directed by Pierre Gaspard-Huit with 
Brigitte Bardot as the lovely bride in 
this gay comedy drama. Her co-stars 


are Louis Jourdan and Micheline 
Presle. 
The film is French with English 


subtitdes and has an A certificate. 


NEW ISAS 
MEMBERS 


THE new member of ISAS for 
Canada is Times Theatre Advertising. 
Lid. The company will be represented 
in ISAS affairs by its managing 
director, David Coplan. 

; — Advertising Service, Bombay. 
1s the 


; new member for India and 
Ceylon. The company will be rep- 
resented by its joint owners, Freni 


Variava and Mr. Bijlani. 


AN application in outline, by the 
| Anglo-Scottish and Foreign Trust, 
| Ltd., for permission to erect a cinema 
and shops on the site of the Royal 
| Pavilion Hotel, Folkestone, has been 
| turned down by the Folkestone Hous- 
ling and Planning Committee. 


tn las 


ee 
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‘Papers Badly Timed’ 


Advertisers’ 


Resolution Defeated 


A RESOLUTION that the 
advertisers was defeated by the 


cinema 


South Wales and Mon. 


tax should be transferred to screen 


branch, CEA, at a 


special meeting called to consider the Gleneagles papers of Clifford Barclay 


and John Davis. 


It came from Arthur Andrews, who 
opened the discussion with his own 
personal observations on the two 
papers. He said Mr. Barclay had failed 
to menuon the industry's biggest fail- 
ing screen advertising. “We 
have far too much advertising,” said 
Mr. Andrews. The public is com- 
plaining about it and there is no 
doubt that that is where we have 
fallen down. I should like to make 1 
serious suggestion that we should 
iry to make a strong case to put be- 
fore the Chancellor of the Exchequer 
that the advertiser has now become 
the chief entertainer in the 


country 
and should bear the tax. 
{ Good Case 
Speaking generally, Mr, Andrews 


said he thought the Gleneagles papers 
had been badly timed but agreed with 
Mr. Davis's argument that they had 
to convince both MPs and permanent 
officials that the industry had a good 
case for tax reduction. “It is not 
much good sending wires to MPs,” 
he went on, “ they have to vote ac- 
cording to the party whip. I think 
we should have a public relations 
officer with influence with the per- 
manent officials.” 

Mr. Andrews followed up another sug- 


gestion made by Mr. Davis concerning 
the possibility of having a foreign films 
quota by proposing that the genera 


should send Mr. Davis a message 
tg that if there was to be a quota at 
al!, it had to be a renters’ quota We 
have had this one-sided quoia ong 
enough,’” commenied Mr. Andrews He 
concluded with a sirong condemnation of 
the government's actions over the Eady 
evy which, he said. had been accepied 
by the indusiry on the understanding that 
it was part of the tax siructure 

A. B. Watts seconded both resolutions 
but later withdrew his support for the 
quota proposition 


Berriman (Pontypridd) was against 
advertising tax suggestion 1 am 
going to support the tax going on 

anyone,” he said I want a fight for 


the removal! of the tax from exhibitors but 
I don’t believe in foisting it on to some- 


Quota 


I would be prepared support Mr 
Andrews on the question of a foreign 
films quo. I don’t know if Mr. Davis 


is correci when he says we must be pre- 


pared to ac ot of foreign films. The 
centre of tron may, of may not 
move away from Hol'vwood If it does 
I think we must fight against a quo. 
being inflicted on the exhibitors.” 
Further opposition to Mr. Andrews’s 
tax proposal came from Dennis Owen 
who spoke in similar vein to Mr. Berri- 
man, who returned to the attack I 
think this would be one of the mosi retro- 
grade steps we could take as an associa- 


tion,”” he staied ** We ourselves spend 
a lot of money advertising, so we would 
only be pushing up our own costs and in 
addition we should lose a lot of sym- 
pathy from a very powerful industry.” 
The meeting 
feating 
majority 
On the foreign quota proposal, Mr 
Owen said it would make it compulsory 
to show Continental films in Britain 


endorsed his views by de- 
the resolution by an overwhe!ming 


whether hey were eood bad or in- 


lifferent The cha rman, Henry Ponking, 


agreed wich Mr. Davis's description that 
the prospect was horrifying None 
of us would I:ke » be forced to show a 
bad forcizn film any more than we like 
having to show bad British films.”" he 
said 

Doni let us fall for this’ one,” 
pleaded Mr. Berriman If Mr. Davis 
wants tO get a market abroad for his 
films. he must get it by some other means 
I am looking forward to the time when 
we have no quotas at a I wani io see 


us showing 95 per cent. British pictures 


because ihey are worth puiiing on our 
screens and not because of any quota 
laws.” 

Ultimately, it was agreed to act on a 
proposal of Mr. Owen that the genera 
counc! should be informed thai the 


branch would st any suggestion of mm- 
posing any further quota of any descrip- 
on upon the trade 

Mr. Berriman was also ouispoken on 
the question of extended playing tme 
This, he said. was making things very 
difficu't for the subsequent-run halls as 
biz films were reaching the cinemas up to 
nine months after their first showing. By 
then the glamour and publicity was lost 
and hey were doing mediocre business 


as a fesu 


It was agreed to insiruct the genera 
counc delegates to bring he matter 
before the next counci!l meeiing, siressing 


the damage being done 
hal's by exten 
delay mn 


to subsequent-run 
plaving time and the 
films © ihree-day 


re.casing 


situaiuons 


Admission Prices 


The question of raising admission prices 
was brought up by Mr. Owen, who said 
that with the new NATKE agreement the 
from box-office profs 
could be reduced to as little as £1 million 

We cannot re-cquip our cinemas from 


indusiry’s take 


box-office = profits he said “so the 
obvious thing to do is to increase our 
admission prices l think ijt is essentia 


for our very existence 
In his report on the 
meeting. Mr. Owen re 


uenera coune! 
erred to the re- 


quesis for funds from the National Film 
Finance Corporation from producers of 
TV films It seems we are going to be 


ked to subscribe funds for TV out of a 
fund which was designed for making 
British films for British cinemas.”” he said 

There was some strong comment about 


“a he members, too, felt strongly and 
treed a comp —— from Mr 
Andrews a H. are Jones that the 
genera be asked to take the 
maiier i that CEA members shou'd 
be asked n book the films of af 


producer who had received NFF( cash 


hold a special meeting 
discuss the new 


‘Wiggery-Pokery’ 
A LINE 


the report 


accidentally omitted from 
on Jules Simmons’s new 
producti me There is a Happy 
Land.” last week" s issue, attributed 
the pd sade: of * Wiggery-Pokery ”’ 
to the wrong person. 

The paragraph should have read: 
‘Bruce Graeme, the author of many 
best-sellers. and Hastings Draper 
author of ‘ Wiggery-Pokery,’ are 
writing the screenplay.” 


Hampshire and 


branch meeti 


Newspapers, Lid., 
papers in the 
tres 
month, 


been 
board, but 


FOR SOME 
newspapers, all 
their advertising to a two-inch single-column space per theatre 
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HANTS & DORSET S.0 Extension 


Newspaper Rates Up: 
Space Taken, Down 


WEEKS, following an increase in advertising 


local 
exhibitors in the Southampton district have 


limiting 


rates by 
been 


heir action was commended at the 
East Dorset CEA of Sunday 
ng. held last week, when The application related particularly to 
was read from Southern | the summer months, when Bournemouth 
owners of evening | ' full of hohday visitors The council 
br “h n- was informed that in inclement weather 
. (wo main anca cx there had been cases of patrons queueing 
of Southampton and Bourne- 


opening hours 


eller 


from 2 p.m. on a Sunday afternoon un 

Stating that the representa | the doors opened two hours later Ihe 

tions of a branch deputation had © branct erefore applied for permission 
carefully considered by the | to open at 2.30 p.m. to commen a 


refusing any concession 3 p.m., and to terminate at 10.30 p.m 


n advertising rates P it w 4s agreed to consider the quest on 
= further at « wx Dranch mec ye 

E. J. Cox said that, by cutting their When the meeting considered the report 

advertising, they had gained money of the CEA technical committee with re 

and lost no patronage, and Donald | gard to the terms of lematograph 

Shave. ABC district manager, re- | licences the chairman said that, on this 


ported that if 


remers came in with subject, the authorities of both Southamp 


any extra advertising for a particular oo 2 ygerome ne nny — TO tec 
film, it was arranged that that advere | "te en it was much better for th wal 
! & t ata He felt it was much better for the loca 
tising should go on another page of | people to deal with their own affairs 
the paper and he was grateful to the authorities for 

The chairman, Harry Mears. said he | trying to make the exhibitors’ lot as easy 


proposed to cut his 


advertising to the as they could 


barest minimum at the end of this month A letter was reported from Ralph 
He said that it might bring the news Bromhead seeking the branch's support 
paper to its senses if all the cinemas | for the CTBF memorial fund The chair. 


agreed to go out of the paper altogether 
for 

Members heard with regret a 
the 


man said the branch had already con- 
sidered this The appeal had their who 

letter from | hearted support, but they had decided to 
town clerk of Bournemouth indicating | defer consideration until autumn It 


a mon.h 


that the borough counci] had turned down | was hoped to run a social event in aid 


the 


branch’s application for an extension = of the fund 


N | DEATH < =. THE NEY toa FABULOUS Fone 


LEE PATTERSON 
HY HAZELL 


wth COLIN GORDON - PHILIP LEAVER 


Directed by ALEC C SHOWDEN 
Produced by MONTGOMERY TULLY ' 
Screenplay by J MACLAREN - ROSS 


CERTIFICATE ‘U 


ANOTHER new British 


thriller from ANGLO ! 


TRADE SHOW 
Thursday, June 20th at 10.30 a.m. 


at the 


HAMMER THEATRE 
113 Wardour Street, W.1 


ABC CIRCUIT RELEASE 


Monday, SEPT. 9th 
ANGLO AMALGAMATED 
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Anderson, the Man On 
a Tightrope 


DIRECTOR Michael Anderson balanced a pea on the prongs of his fork 


and held it 
like this, 


high over the centre of 
he explained 


the 
He began to gently rock the fork, the pea rolled 


lunch table. 


“I'm on a tightrope, 


precariously close to the edge, hovered and fell safely back again 


Anderson was explaining the prob- 
lems of handling a thriller film: 
problems he is 


now coping with at 
ABPC studios where he is making 
- Sleep No More,” a thriller for 


Associated-Dragon Films 

The young man who has won such 
high praise for his * Dam Busters.”’ 
‘Around the World in 80 Days” 
and “* Yangtse Incident,” said: ““A 
lot of people warned me not to take 


this picture They said it wasn't big 
enough. Well, it’s not a big picture 
in one sense It certain'y doesn't 
have the spectacle of the Todd pic- 
ture t lacks the national prestige 
value that was associated with pro- 
ductions like ‘Dam Busters’ and 
*Yangtse Incident But it does 
have a very fine script And that's 
what counts 


The man on a tightrope said that 
“Sleep No More” was not only a 
change of pace but a challenge for 
him. “It demands,” he said, “ an 
entirely different technique. It re- 
quires a special kind of interpreta- 
thon. 


The Difference 
* With the 


two wa subjects I had 
the job of making entertainment out 
of reality Here the object 1s to 


create reality out of what is basically 


a contrived fictional situation,” he 
added 

rhe story tells what happens when 
“a young woman (Anne Baxter) is 
confronted by a man _ (Richard 
Todd) claiming to be the brother she 
knows was killed a year before The 
man has irrefutable proof of his 
identity, including passport, photo- 
graphs and other personal posses- 
sions The woman belicves she is 
the victim of a plot to deprive her 
of a fortune in jewels, but when the 
local ponce chief and her unck 
refuse to accept the man as an im- 
poster she begins to wonder if he: 


Sanily 1S going 
“Sounds like 
I suggesied 


vintage Hatchcock,” 


‘Delighted’ 

“I'm trying to forget all about 
Hitchcock plied Anderson “ht 
might influence and confuse the way 
I'm handling the story But if 
vintage Hitchcock means a_ good, 
well-made thriller then TH be de- 
lighted if the final result looks lJik« 
Hitchcock 

Dougla Fairbanks is producing 
with Thomas Clyde as associate 


Vou 


“THE 
RISING OF THE MOON’ 


SHOWING 


PR 


OPTICAL TITLES BY 


STUDIO FILM LABORATORIES 
71 DEAN ST. LONDON W.1 


Hillier 


Tommy 


Erwin 
with 


is hghtung cameraman 
White operating. Bob 
Lynn is first assistant director: Her- 
bert Bird, sound recordist. Produc- 
tion manager is Barry Delmain. 

Art director is Paul = Sheriff. 
Sheriff, incidentally, has recently 
formed his own film and television 
production company in association 
with cinematographer Otto Heller 
and John Douglas They have 
appointed Richard Coit chairman of 
the company 

With Todd and Baxter are Herbert 
Lom, Alexander Knox, Faith Brook 
and Alan Tilvern The picture is 
being shot in black and white for 
AB-Pathe distribution 


3s es 2 
THAT Monarch 


have successfully 
Woman Opposite, 


NOW 
uons 
* That 


Produc- 
launched 
made at 


Walton last year, I expect to see 
them put “* The Man from the Sea,” 
on the floor before many months 
have clapsed The property, based 
on Michael Innes’ best-selling novel, 
is in active preparation and should 
make a very fine film. 


PRODUCER Emeric Pressburger 
plans to make “ Night Fighter,” the 
story of John (“ Cats Eyes”) Cun- 
ningham for The Rank Organisation. 
Production is expected to begin at 
Pinewood next year. The film will 


be based on the book by C. F. 
Rawnsley, Cunningham's partner, 
and Robert Wright. 

oo 5 * 


GORDON JACKSON and Sarah 
Lawson co-star in “Three Wise 


Crooks’ for producers Harry and 

Lee Danziger at New Elstree 

Studios. Ernest Morris is directing 
5 a s 


SCRIPTWRITER 
just returned 
36,000 miles 


Ted Willis has 
from a four-month, 
journey to Australia for 


ABPC’s — director of production 
Robert Clark His assignment: get 
the facts about emigration; facts 
that will form the background of a 


future ABPC screenplay 
Willis travelled out in an all- 
migrant ship, living in exactly the 


same conditions as the emigrants. He 
visited all the states except Northern 
Territory and Tasmania. He met and 
studied hundreds of emigrants in 
their homes and places of work. His 
verdict is that the proportion of 
happy emigrants to unhappy ones Is 
ten to one 

Last week Robert Clark gave a 
welcome home party for Willis at the 
Café Reyal. He was asked whether 
or not he saw much future for film 
production in Australia. He replied 
that there was an endless supply of 
good, virile stories to be found 


Michael Anderson, Anne Baxter and Richard 
Associated-Dragon Films’ thriller, SLEEP NO MORE 


down-under if anyone took the 
trouble to dig them out 
** What is needed,” he said, “ is the 


of 


development some regular pro- 
gramme of film production there, 
rather than the present sporadic 
visits of British producers.” He added 
that the studio facilities were con- 
tinually improving and = increasing 
and there were many good techni- 
cians—many of whom were emi- 
grants. 


Meanwhile, Willis continues to live 
up to his reputation of being one of 
Britain’s busiest and most prolific 
screenwriters. While in Australia, 
he gained the unique distinction of 


having two films on the floor con- 
currently at Elstree: “ Woman in a 
Dressing Gown” and “ The Young 


and the Guilty.’ 

He is now working on an original 
screenplay about steel erectors, called 
“The Skywalker.” This will be pro- 
duced by his company (Godwin- 
Willis-Lee-Thompson Productions. 

At the reception it was revealed 


that Willis had signed a long-term 
contract with ABPC. 
& s a 
AMERICAN producer Sheldon 
Reynolds, who made “ Foreign 
Intrigue,” has formed a British com- 
pany: Sheldon Reynolds Produc- 


tions, Ltd. Seems that Reynolds is 
contemplating British production. 


FINAI 
and the 


* The 
Melina 


casting for 
Gentleman * 
couri, the Greek actress who 
such a powerful debut in 
recently in “* Stella,”’ 
Patrick McGoohan, Flora Robson 
and June Laverick. Maurice Cowan 
is producing the picture at Pinewood 
with Joseph Losey directing. | 
gather the picture is a_ kind of 
“Wicked Lady” in Eastman Color. 
Janet Green has -cripted from the 
novel * Darkness I Leave You.” 


Gypsy 
Mer- 
made 
London 
Keith Michell, 


PRODUCER George Maynard is 
due back this week from Hollywood 


PETER EVANS' STUDIO ROUND-UP 


Todd on the ABPC set of the 


where he has been searching for a 
lead for his next production: ** V1” 
based on Bernard Newman's “* They 
Saved London,” the factual story of 


how the Polish underground move- 
ment helped destroy the German 
rocket sites and _ — experimental 
stations 

ul so * 


DIRECTOR J. Lee Thompson tells 
me he has succeeded in getting John 
Mills for the lead in “Ice Cold in 
Alex which he expects to put be- 
fore the cameras around September. 
[he picture will have extensive loca- 
tions in Tripohi with studio work 
being completed at ABP( 


THE FINAL sequences for Pine- 
wood’s “ Campbell's Kingdom” are 
being filmed at Beaconsfield because 
of the pressure on the Iver stages. 
Director Ralph Thomas says he is so 
impressed with the potentialities of 
Beaconsfield that he is now thinking 


mu terms of making a big feature 
there sometime. 
af te 2 
THE new telephone number of 
Studio Film Laboratories is Gerrard 
O831-S 


IN AN article in the May 30 issue 
of the “Kine.” on the projected 
Ealing film “We The Friendless,”’ 
the phrase “ Rowton House is still 
overcrowded with wrecked human- 
ity * was used, 

Rowton Houses, Ltd. now points 
oot that “the suggestion that the 
residents of these hostels come within 
the category of *‘ wrecked humanity ” 
and that the hostels are crowded with 
such people is grossly untrue.”’ The 
company also states that “ every 
effort is made not to admit persons 
of ill-reputation; that the residents 
are men of good character, and the 
majority have steady jobs.” 

The words used in the “ Kine.’ were 
not intended as a derogation of either 
Rowton Houses or of the residents 
at these hostels, and we offer our 
apology for any misunderstanding 
that may have occurred. 


all 


are cee Se ae an Ni 


tern eters 
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ONE OF the regular features of this column 
is throwing a spotlight on the outstanding poster 
of the month. This is done in the belief that 
this medium is one of the most important 
weapons we have for publicising our product, 
and that, for this reason, a high standard of 
poster design should be encouraged. 

The object of a poster is to appeal to the 
public—to make people want to see the film in 
question and to tell them where they can see it. 
Its message, therefore, does not have to be long 
—indeed, must not, for it has to tell the story in 
the time taken to walk past it. This is a fairly 
simple formula, but one which seems to be dis- 
regarded by many people advertising films. For 


TELEVISION 
AND RADIO 


ITV's “ Box Office” is a programme that 
simply sets out to make people want to go 
the cinema. The selection of extracts in the 
June 9 edition must have had the opposite effect, 
however. Not one had any real punch. *‘ De- 
signing Woman" (MGM) had such a confusing 
snippet that one simply didn’t know what was 
going on and had no desire to learn. A clip 
from “ Valerie (UA) followed and, even though 
1 made notes during this seauence, | still cannot 
understand what the film was meant to be about, 

I expected the extract from “ Boy on a Dol- 
phin " (20th-Fox) to check this dreary trend, but 
without luck. It’s all very well, but Miss Lofen’s 
thighs are simply not the complete substitute to 
some idea of the plot—we were again left in the 


dark, 


Bright Spot 


The one bright spot in the programme was the 
film of the premiere of ‘“ The Admirable 
Crichton.” This had the spirit of show business, 
there was a good commentary and the whole 
thing had more punch than the rest of the pro- 
gramme put together. 

BBC television’s * Picture Parade " on June 10 
had a much superior choice of extracts to the 
ITV show. “ Westward Ho, The Wagons!” the 
Disney western had a real slap-up cowboys and 
Indians sequence in the grand manner—just the 
right thing for the audience at which the film is 
aimed. This was followed by * The Aristocrats ” 
(Curzon) with a clip of two boys engaged in a 
duel. An intriguing snippet which was helped, 
rather than hindered, by intelligent sub-titling. 

The interview with John Ford was not up to 
expectations—not due to interviewer Derek Bond, 
but chiefly, I think, because Ford is a man who 
likes to tell a story in a leisurely way, and there 
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Posters Don't Need Credits 


example, many posters are ruined by something 
called “ contractual obligations "—that is, com- 
pulsory crowding in of a large number of names 
and general credits which the poster does not 
need to do its job. 

This is a tricky problem. Over the last few 
months I've noticed a large number of posters 
which are cluttered up with superfluous material 
—superfluous, that is, to the effective selling of 
the film. Often, the whole basic design is poor 
because of this; alternatively, a good design is 
spoiled by needless minor ilustrations and 
credits. It would be a very good thing if we 
could put a stop to this sort of “ contractual 
obligation ” and use our posters for the purpose 
for which they are intended—-selling the film. 


simply was not time for this sort of treatment 
The interview did, however, give the right intro- 
duction for Ford’s new film, * The Rising of the 
Moon” (Warner), and once again the viewer 
was left wanting to know more. 

*Heaven Knows, Mr. Allison” (20th-Fox) 
neatly set its scene, with a nun and a marine 
alone on a desert island, and naturally one wanted 
to Know the outcome of this adventure 

The final interview was with Hopalong Cassidy, 
and what an endearing fellow he turned out to 
be! A pity the kids were in bed, but even the 
grown-ups must have been entertained and assured 
that they could let their children go to see his 
films without worrying about * bad influences.” 

“ Picture Parade certainly provided meaty 
entertainment this week, and romped home far 
akead of its rival on the commercial channe! 

Extracts from Warner's long-awaited “ The 
Prince and the Showgirl” and MGM’s “ The 
Vintage ** can be viewed in the June 24 edition 
of BBC television's “ Picture Parade.” There 
will also be an interview with Richard Wattis. 
who has a part in the former film. 

The June 22 edition of ITV's “ Box Office ” 
will include extracts from “ The Tommy Steele 
Story” (Anglo): “The Unholy Wife’ (RKO 
Radio): “The Way to the Gold” (20th-Fox): 
and * The Young Stranger (RKO Radio). 


RENTERS 


CAMPAIGNS 


WARWICK is one of the few companies that 
still carry out exploitation in the old style. ts 
aims are high and its thoughts big—and at this 
silage in our history we need this sort of attitude 
towards selling. 

Its campaign book for “ Fire Down Below 
is big in the same way. It contains 84 pages of 
stills, ideas, biographies and all the basic material 
one could possibly want. The opening remarks 
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Well, why shouldn’t he want to see Walt Disney's 
THE AFRICAN LION? He (the tiger) recently 
visited the Gaumont, Maidstone, accompanied 
by his trainer and enjoyed a seat in the circle 


tok tk tok tok tb Oh ht 


by Irving Allen and Cubby Broccoli set the pat 


tern for what the book aims to do: “ Few pro- 
ducers have had a cast so big as this one, and 
each performance leaves nothing to be desired. 
The result of two years’ hard labour is in your 
hands. In selling it to your customers and to the 
paying public we ask for your best endeavours.” 
1 cannot possibly cover all the material and ideas 
in the book: suffice to say that each still has its 
correct caption from the film script, while there 
are excellent ideas on the music, travel, television 
and a good precis of the story. This book is the 
work of Euan Lloyd and it sizzles with ideas 
Even if you're not playing the film—get a copy 
and learn from it! 

I see that Disney arranged for one of Bertram 


Mills’ tigers to see “ The African Lion” at th 
Maidstone Gaumont recently Accompanied by 
his trainer, the tiger enjoyed a seat in the circle 


and appeared to be absorbed by what he saw 


\ 


\ 

AS I mention in the keading comment, few 
posters in the last few months have been out- 
standing, to my way of thinking, because they 
have been overloaded with extraneous material 
which is so much dead weight as far as selli 
is concerned. In fact, I thought that, for this 
month, | would have to include several com 
Petent posters which have one or two points to 
their credit, rather than an outright winner 


Fortunately, I was saved this melancholy task 
by the top-class effort produced by RKO for 
“The Young Stranger.” Once again, the single 
figure emerging (though still partly hidden) from 
a black background is employed. and shows how 
simplicity is the very essence of bold, hard-selling 
posterwork. I think it’s a pity the two small 
pictures at the bottom of the poster should have 
been included, since these tend to disperse the 
interest and distract the eye 

I regret it’s impossible to illustrate this poster 
in colour in this column, but recent advertise- 
ments in the Kine. show the same sort of quality 
as the poster In particular, the single byline 
succeeds brilliantly in summing up the general 
theme and point of view of the film in a few 
short words Altogether a fine effort 
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THE COMPANY 


Doctor at 


OF SHOWMEN 


Large’ is 


Ideal for Campaigns 


THE THIRD of the successful “ Doctor ” films 
has been receiving the full treatment by many 
managers. TT. Phillips, Gawmont, Watford, has 
sent me a cartoon from his local paper in which 
a lady is asking where she can see “ Doctor On 
Strike "or whether she must get it from the 
Stationery Office. This same cartoon blown-up 
was the centrepiece of a full window display in 
the newspaper's window. For a street stunt, the 
white-coated and masked “doctor” pushed an 
operating trolley (complete with posters) through 
the streets, and Mr. Phillips’ photo showed how 
effective this was. 

John Iddes, Palace 
road safety and th 
a fine photograph 
window 


Bideford, concentrated on 
local police helped him mount 
display on this theme Iwo 
displays were also arranged with the 12- 
sheets forming the main background 

1 me 
piug a 
gave to the 
was being 

irge banner 


weeks ago the advance 
Gaumont, King’s Cross, 
film when the tower of his theatre 
repaired On the scaffolding, he had 
iding “ Preparing For * Doctor 
This time, his street stunt included 
a patient on a stretcher with a doctor in whites 
which was so realistic that called the 
fire brigade-—Mr. Moyes prove 


ntioned flow 
Burns- Moyes, 


someone 
sem pictures to 
A serics of displays. both at the theatre and 
in shops. was the main part of A. La Haye’s 
campaign at the Gaumont, Camden Town. Many 
of these took the “tonic slant and all were 
characterised by good layout and lettering 

Some of the best displays I’ve seen so far were 
the work of L. R, Clarke, A/M, Gaumont. Ports- 
mouth In addition to his very attractive effort 
in the foyer, using many of the small display 
items available from the renters, he also arranged 
another of a hospital ward, complete with 
*nurses,”” linked with the blood donor scheme 
There was also a full window in the local gas 
showroom, in which a “ doctor” is giving a 
cooker the once-over and for which the caption 
neatly links both film and gas board Good 
press, throwaways and a competition were othe: 
items that built this into a neat campaign 

Aspirin tablets as part of a novelty throwaway 


and a full composite page were the highlights of 
N. Peter’s campaign at the Ambassador, Slough: 
while Geoffrey Eleock, Odeon, Deal, even 
managed to get the local hospital to co-operate 
in a street stunt—complete with ambulance and 
attendants 

One of the best blood donor 
arranged by James Bass A /M, Gaumont. 
This was not an individual display but a full 
theatre dressing—hospital beds with dummy 
patients, blood transfusion equipment and Red 
Cross nurses in regular attendance. The service 
also supplied throwaways linking the appeal and 
the film, while display advertisements were taken 
jointly in the press. A preview was arranged 
on the Monday morning which the mayor. chief 
constable and other civic figures attended and the 
press gained for this was outstanding. Direct 
film display at the theatre was not forgotten, 
while a full composite page was arranged in four 
newspapers 

The old illuminated skeleton idea was used to 
good effect in L. K. Claxton’s street stunt for the 
Ritz, Southend, while bold banners on the front- 
of-house and 


tie-ups was 


Hanley 


quite good press coverage. main- 
tained the public interest 
Bold Front-of-house 
R. G. Porter, Majestic. Leeds, had a hold 


front-of-house display for ** Doctor at Large ” in 
the form of a giant prescription form. This was 
the idea he followed through the rest of his 
campaign. And, just to clear up a point I men- 
tioned after my Leeds visit, it's James Cagney 
who reminds me of Mr. Porter—not the other 
way round! 


Under the title * Operation Laughter.” a foyer 
display, complete with doctors and patient await- 
ing the first cut, was the main display point in 
E. C. Hurry’s campaign for this film at the Regal, 
Edmonton. He also made good use of the many 


and varied renter’s aids available for this film. 


A full composite page by D. P. Lowe, Hippo- 
drome, Colchester, catches my eye: well laid out, 
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THE YOUNG 
STRANGER. 


a at 
=a 


POSTER 
OF THE 
MONTH 


Title winner for 
this month is the 
RKO Radio poster 
for THE YOUNG 
STRANGER. Its 
simplicity is an ex- 
cellent example of 
bold hard-selling 
poster work 
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with top plugs for the film and with cach advert 
leading in with medical jargon. 

At the boating pond and tennis courts near his 
theatre, D. White A/M, Gaumont, Derby. had 
bold and attractive banners erected for the film 
The end of each banner had a small plug for 


the co-operating trader, in this case, the local 
council—which was the reason for the unusual 
Slices. 


Maurice Cheepen, Troxy, Stepney, got himself 
and his theatre into the national press again with 
his advertising for The Day they Gave Babies 
Away.” He persuaded a local baby linen 
stockist to give two layettes to the mothers of 
two babies born in the East London Maternity 
Hospital during the week the film was showing, 
and casually said the theatre would pay for any 
“extras.” Eventually the number qualifying 
was whittled down to three babies which meant 
he had to foot the bill for a third baby-set. 

The gifts were handed over in the hospital to 
the mothers by Lady Ebbisham, chairman of the 
hospital governors, the day after each baby’s 
birthday Mr. Cheepen also had 3,000 pape: 
handkerchiefs (Handy Hanky) overprinted with 


the message “ You will need this when you sce 
*The Day They Gave Babies Away’ at the 
Troxy,” with screening and other details. He 
had these distributed in the theatre before the 


run, and away from the theatre during playweek. 


Brochure 


J, Whatley, Park Hall, Cardiff. sends a detailed 
report of his comprehensive campaign for * The 
Girl Can't Help It.” This included the produc- 
tion of an ecignt-page brochure, containing news 
of the film, entry forms for various contests— 
and sufficient trade advertising to pay the printing 


costs. 6,500 of these were distributed to news- 
agents and periodicals, which also were given 
posters with credits for display purposes. Many 


hundreds of entries were received for the glamour 
and singing contests, the prizes being four 4 
guinea hair perms and a case of records. There 
was also an amusing street stumt. Good over-all 
coverage from the local press. 


Next, another composite page that used the 
letters of a film title for linking co-operative 
traders. This was for “Giant” and was 


arranged by W. Roberts, Capitol. Wallasey. In 
order to make it even more effective each adver- 
lisement was inserted in a line-drawn parcel or 
box with, underneath, a single plug line—** See 
Rock Hudson in * Giant’, and so on through 
the main members of the cast. 

Benzeval, Regal, Derby. had a novel and 
welcome throwaway to publicise this film As 
patrons left each night a week before playdate, 
they received a sample packet of Ovaltine and a 
small packet of biscuits—** Giant value in every 
way.” Grecery stores had window displays linked 
with the Ovaltine tie-up, while a painting contest 
was arranged in the local paper. 

J. Dunachie, Regal, Glasgow, is lucky in his 
local paper, for 1 don't think I could name 
another with more punch in its layout and general 
presentation. In addition to having a top-class 
artist to illustrate most film subjects, it also goes 
to endless trouble designing headings and the 
over-all effect produces something one wants to 


read. I mention this because the serialisation of 
“Giant” was billed as “James Dean's Last 
Film,” and every aspect of this had the right 
balance without descending to the morbid. 500 


d/cs were distributed in support of this serial 
and with 48-sheets to the tune of a round dozen, 
* Giant” was certainly an apt name, 


Services Co-operation 


“Ill Met by Moonlight” has brought in a 
number of fine campaigns during its run. This 
film, based on a true story, has provided 
managers with ready-made exploitation angles, 
and one of the highlights of most efforts has 
been co-operation with various army units. This 
was again a feature of R. S. Sowden’s campaign 
at the Gaumont, Chelsea, and here the local TA 
unit mounted an interesting and informative dis- 
play. I liked the manner in which portrait stills 
were attractively arranged, also the use of press 
cuttings and the personal recommendation of the 
manager 

Another good and colourful army display was 
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NEW MEMBERS—— 


P. B. BENN, Ritz, Keighley. 


part of W. Lockyer’s campaign at the Gaumont, way, Peterborough, arranged an initiative test for 
Barnsley. Here film and army posters were care- members of the local cadet corps. The test was 
fully married together with film stills and on the usual lines—travelling from point to point 
actualities of original military operations. over country to test initiative, with only half a 

Next, some of the best press I have seen for crown in the pocket. To win, cadets had to have 


: B. BINT, Gaumont. Chorlton-cum-Hardy 
this film, all linked with a single idea. Three the half-crown intact when they returned. The . = CLAXTON A M_ Ritz ‘a oan 
weeks before oneal F. A. Washford, Broad- mayor came along to the theatre on opening "Sea. aii asia i iuegais 
A. L. CULLIMORE, Playhouse, Miles 
Platting. 
7 he Showman Al L. EDGE, Albania, Shotion 
sO ommen $s eee L. EDGE, Alham!ra, Shotton. 
P. G. FRANKLIN, Ritz, Barnsley. 
° ° ° . ° - a A/M, Gaumout, Sunder- 
Figures in parentheses indicate number of credits 
ADAMS, H. W.. Odeon. Godalming: Grand National The Fiends (2). Nimse, G. A., Ritz, Southend: The 1, GLENISTER, Langham, —— _ H . 
newsreel, The Hunchback of Notre Dame (2). Ames, Mone Carlo Siory | Dhan icture ouse, 
ohne aeece. oo mee at Large PAREEZER, A. L., Odeon, Bognor Regis: Il Dennistoun 
/ - D. N.. Gaumont, Yeovil: Il] Met by Moon- Met by Moonlight, Brothers in Law (2) Parry, 
light ~-_ —4 Gaumont, Manchester: Doctor G. C., Gaumont, Edgware Road: Docior at HONORARY LIFE MEMBERS 
at Large arr. R. E., Astoria, Glasgow: Four Girls Large Perkins, S. E., Regal, Farnham: Theatre . Ee 7 : 
in Town Basson, E. A.. Gaumont, Chesterfield Publicity Peters, N.. amibemader, Slough "The G, KEELING, manager of the Kingsway, 


Theatre publicity Batterick, A. E., Strand, Bide- 
ford: Press publicity Beacham, V., Odeon, Herne 
Bay: True as a Turtle. Benzeval, H. E., Regal 
Derby: The Good Companions. Birse, H. C., Roxy 
Glasgow: Four Girls in Town. Bish, H. S., Gau- 
mont, Chippenham: Newsree! Bishop, D.. Play- 
house, Guildford: The Monte Carlo Story, 


emdiies of Dates tines Hadleigh, has been enrolled as Life Mem- 

Hemswell: The Scarlet Hour ber No. 292. 

RAMSEY, D., AM. Forum, West Hartlepool: Rock W, DAVANY, manager of the Riiz, Gates- 
Rock, Rock Randell, H., Odeon, Littlehampton head, has been enrolled as Life Member 
ae in = , om w. ~ H.. nem Belper Pay 293. 

Stage show eed, C. H., A , Gaumont, Dundee , . ® - 
newsree] The Hunchback of Notre Dame. Reed, P., Given. A. SHORT, manager of the Picture House, 
(2). Bonnick, M. L., Playhouse, Dewsbury: The Portsmouth: Man Afraid. Rees, D. C., Odeon, Doncaster, has heen enrolled as Life 
Good Companions. Brissenden, F. E.. Gaumont Sketty: Newsreel. Reynolds. H. G. C.. Odeon, Birm- Member No. 294. 

Dover: Seven Waves Away, Sailor Beware (2) ingham: Zarak Rider, D. A.. A’M. Gaumont, 

Browne, J. E.. Odeon, Yeovil: Mister Cory Burns- Edgware Road: Children’s club, The Day They Gave FIRST SEAL OF MERIT 

Moyes, J. 1., Gaumont, King’s Cross: The Day They Babies Away, newsreel publicity Rifkin, A. W.., * : 

Gave Babies Away. Button, P., Playhouse, Bexhill- Ritz, Harringay: The Good Companions. Rintoul, J. G. POWER, Oricni, 

Member No. 238) 
SAUNDERS, Odeon, 
Member No. 75) 


Purves, C. A., Astra 


Birmingham (Life 
on-Sea: Press publicity : ‘ D.. Gaumont, Grimsby: Don't Knock the Rock, Up 
“AMPBELL, H. S.. Odeon. Edgware Road: Newsree! in the World (2). Rebdrup. S., Empire, Darlington H. 


Cattell, A. G., Regal. Torquay: The Smallest Show Newsree!, Godzilla. King of the Monsters (2) 


~ 


Prestwich (Life 


on Earth. Cook, R. L.. Savoy, Swindon: Children’s Roberts. C. W.. Odeon. Wrexham: Battle Hymn 

club. Cooke, R. S.. A’M, Odeon, Guernsey: Holly- Roberts, W.. Capito!, Wallasey: Giant Rogers, THIRD SEAL OF 

wood or Bust. Cooke, W., Gaumont. Kettering H. 0., Odeon. Bishop Auckland: Newsree! publicity + SOI OF MERIT 

Ill Met by Moonlight. Crawley, V. A. H.. Odeon Ross, 1., A’M, Regal. Colchester: Brothers in Law, C. GREENWOOD, Odeon, Lancaster (Life 
Sevenoaks: Zarak. Crooks, M., Odeon, Horsham True as a Turtle. Rowland, T., Odeon, Bristo! Member No. 95) 

Oklahoma! Cross, L. J., Ritz. Bexhili: Zarak, Don't Newsree!. Rudd, H. T. R.. Pavilion, Scunthorpe 


Knock the Rock, Giant (3). Curtis, W. J.. Empire 


: Children’s club, Four Girls in Town, Davy Crockett 
Wolverton: Three Men in a Boat 


and the River Pirates, Zarak, stage show (5) 

DAVIES, H. B.. Plaza. Southampton: Earth v. the SCARDIFIELD. J. A.. Odeon. Dover: Newsree! 
Flying Saucers. Deacon, V. H., Gaumont, Coventry Scott. R. A.. Rex. Norbury: Public relations 
Doctor at Large. Dumachie, J.. Regal, Glasgow Shaxted, W. T.. Gaumont, Burslem: The Silent 
Giant World Shepperson. K. C.. Zetland, Richmond, 


night to present awards to the winners and this 
idea gained over 108 inches of press, 


Harry Shatwell, Gaumont. 


’ : ee - Halifax, secured a 

EDWARDS. G.. Odeon. Warrington: Press publicity Yorks: Man in the Sky, Children’s club (2). Short, » tite : rae 

FIELDER. R.. Bristol. Birmingham: Baby Doll. The T. D., Rialto, Southampton: Newsreel.  Skellon, rg ced ping on the public relations side in 
Wrong Man. Furness, G. A.. Foresters, Bethnal P. E.. Odeon, Spalding: Oklahoma! Smidmore, us local paper. This was a very long feature 
Green: Doctor at Large F. 3., Odeon, Manchester: Brothers in Law. Smith, article which noted the “ glamour but also 

GALLACHER, J. A., Regal, Kilmarnock: Land of C., Odeon. Folkestone: Newsreel, Fortune is a emphasised the long hours and hard work en- 
Robert Burns. Gaston, P. H.. Claremont, Moss Woman, Oklahoma! (3). Smith, J. H., Dominion tailed in the efficient management of a cinema. 
Side: Sharkfighters, The Jolson Story (2). Gauk- Southall: The Smallest Show on Earth, The Good 


The article was one of a series being run by the 


rodger. J.. Empire. Glossop: Wichita. Glenister, J.. paper on interesting jobs in the town. 


Langham, Pinner: Public relations. Goddard, B. 1.., 
Vale, Mirfield: Press publicity, theatre publicity (2) 


Companions, Giant (3). Smith, J. L.. Ritz, Edin- 
burgh: Rock. Rock, Rock, Giant (2). Sowden, R. S.., 


Gaumont, Chelsea: Ill] Met by Moonlight, newsreel (2) For “Fortune is a Woman” C. K. Watts 
Grazier, T. F.. Odeon, Hanley: Theatre publicity, Spooner. H. E., Gaumont, Reading: Newsreel. Spurs, Odeon, Torquay, had 1 successful contest in ~ 
Bundle of Joy (2). Grossman. H.. Savoy. Uxbridge R. D., Odeon, Newcastle: Newsreel. Squires, R. A., : hd : € 


local paper. It was called “ Star for a Night ” 
and a local beauty parlour agreed to give the 
winner full treatment. Accessories were loaned 


Seven Waves Away, The Rainmaker, Anastasia (3) 
HARDIE. W. W.. A’M. Odeon, Torquay: Newsree! 
Helyer. J.. Gaumont, Nottingham: I!] Met by Moon- 


Odeon, Bilston: House of Secrets. Stead, D., Odeon, 
Middlesbrough: Newsreel Stephenson, W., Odeon, 
Whalley Range: The Passionate Stranger. Stevens, 


light. Hobdell, R. E.. Odeon, Marlow: Mister Cory B.. A'M. Lyric, Wellingborough: Rock, Rock, Rock by jewellers and a gown manufacturer and the 
Heacymaa. RB. G.. Odeon, Ayr: Mam’selle Sirip- Stewart, P. A.. Odeon, Hamilton: Bundle of Joy. winner attended as the guest of honour the late 
tease Humphreys. W.. Odeon. Sittingbourne Stokes. A. F., Gaumont, Leyton: Newsreel. Suck- night showing of the film 
Brothers in Law. Harry, E. C., Regal, Edmonton ling, R. C., A/M, Langham. Pinner: Doctor at g . 


The Silken Affair 


JACKSON, F. E. J., Gaumont, George Woodman, Grange, 


Large aia 
TAYLOR, Kilburn, had a 


Liverpool: The King E. M.. Odeon. Hinckley Oklahoma! enenre pe 9 > _? 
and Four Queens. Jones, . . W., Odeon, Blox- Taylor, R. C., Regal, York: Children’s club, The ec any =i pod a { bp Secret J lace. 
wich Newsreel. Jones, W. T.. Odeon Newport, Good Companions, Their Secret Affair (3). Tindall, Ose taking par ad to Tine the place desea 
1.o.W.: The Rainmaker C. V.. Alexandra, Aldershot: Godzilla, King of the was in the windows of certain traders. Prizes 


KING, T.,. Empire. Aldershot: Newsree! 

LAMB, B. D.. Odeon, Cheetham Hill: The Passionate 
Stranger Lambert, W. E. P.. Odeon. Kingston 
Newsree!. Larrosa, E.. Gaumont, Bootle: Tammy 
Levenson, A. G.,. Odeon, Wealdstone: Interpol, 
Davy Crockett and the River Pirates (2). Linz, 


Monsters. Thomson, A., Astor. Glasgow: The King were donated by various traders and the press 
and Four Queens. Thomson, J. N., Grand, Brigg gave its support. 

Checkpoint. The Battle of the River Plate (2) 
Thornton, P. J... Gaumont, Northampton: The Silent 
World Todd, R.. Odeon. Blackpool: Newsree! 
Turner, J. C.. Brothers in Law. 


Composite Page 


MAJOR, R.. Rex. Farnborough: newsreel! 


NEGUS, R. D., Odeon, 


3. G.. Gaumoni, Smethwick: Newsreel. Lioyd, VALENTINE, J. S.. New Cinerama, Perth: Doctor at ; Ss 
K. B.,. Gaumont, Southport: The Secret Place Large Vere. F. R.. Carlion. Boscombe: The Another composite page for this film. with a 
Lloyd, T. L.. Queen's, Wolverhampton: Abdullah Smallest Show on Earth. Vernall, E. R.. Gaumont, plug in every advert, was arranged by G. J. 


the Great. Lockyer, G.. Odeon, Stafford: Newsrecel 
Lockyer. W.. Gaumont, Barnsley: I!] Met by Moon- 
light. Lorrimer, R.. Bedford. Liverpool: Three 
Violent People, newsreel (2). Low. D. A.. Regal. 
Wembley: The Good Companions 

Marshall, 


P. T.. Gaumont, Edgware: I! Met by Moonlight, 
Doctor at Large (2). MeGregor, J. F.. Regal, Liver- 
pool: Don’t Knock the Rock, Oklahoma! newsreel! 
(3). Meclver, R. C.. Odeon. Ashford: Ill Met by 
Moonlight, newsreel (2). MeNeill, G. A., Majestic. 
Scunthorpe: Bundle of Joy. Hit and Run (2). Me- 
Phail. D.. Odeon. Greenock: Newsreel Merrill, 
J. A.. Magnet, Wavertree: Three Violent People 
Merrills, W.. Roxy. Sowerby Bridge: The King and 
Four Queens. Mills, P. J., Gaumont, Liverpool 
The Secret Place Minnican, H. N., Gaumont, 
Sunderland: Newsreel Moar. S.. Odeon, Crosby 
Battle Hymn. newsreel (2). Moody. R. A.. Savoy. 
Teddington: Up in the World ee a R. D.. Odeon, 
Sidcup: Battle Hymn Moneypenny. L. A. L.. 
Opera House, Jersey: Spring Reunion. Morris, F. V., 
Odeon. Rotherham: Newsree!. Murdoch, S. V., 
Gaumont. Anfield: Newsreel. Murray, H., Odeon, 
Sheffield: Brothers in Law. 

Henley: Up in the World 
Neill, J. D., A/M, Regal, Falkirk: Shake Rattle and 
Rock, Baby Doll, Brink of Hell, Loser Takes All, 


WAINWRIGHT, Mrs. N. L., 


Barnet: The Monte Carlo Story 

Hornsea: It's Great to be Young. 
Gaiety, Worksop: Chil- 
dren’s club, Battle of the River Plate (2). Walker, 
E. H.. Odeon, Morecambe: Newsree! Walker. J.. 
Odeon, Hove: Brothers in Law. Wall, A. F., Carl- 
ton, Glasgow: Spring Reunion Wallace, N.., 
Alhambra, Barnsley: Battle Hymn, newsreel. Wal- 
shaw. H. P., Odeon, Plymouth: Newsreel 
ford, F. A.. Broadway, Peterborough: Ill Met by 
Moonlight. Watson, G. A., Gaumont, Guernsey 
The Rainmaker. Weedall, J. H.. Odeon. Radcliffe 
Oklahoma! Western, D. H., Regal. Gloucester 
Public relations. Wheeler, A. D.. Odeon, Horn- 
church: Oklahoma! Whiteley, E.. Regal, Hudders- 
field: A Hill in Korea. Whittaker. T.. Savoy, Wol- 
verhampton: The Smallest Show on Earth, Giant (2). 
Wilkins. L. A.. Gaumont, Islington: Doctor at 
Large. Tammy, newsreel! (3). Williams, J. P.. Gau- 
mont, Wembley: Tammy. newsreel (2) Willmott, 
E. C.. Scala, Leeds: Newsreel Wilton, N. A., 
Odeon, Winchester: Il] Met by Moonlight. Witts, 
T. A.. A/M, Odeon, Southampton: Davy Crockett 
and the River Pirates. Wood, R., Gaumont, 
Wallasev: Autumn Leaves, newsreel. Worrill, H., 
A/M. Regal, Derby: Giant. Wright, K.. Gaumont, 
Peckham: Newsreel. Wyeth, E. P., Odeon, Read- 
ing: Press publicity 


Vickers, J.. Star, 


Green, Odeon, Chorley, and as the story was 
scrialised the two tied very well together 

Balloons are a part of many campaigns, but 
John Payne and his assistant Richard Rigg filled 
theirs with gas and when they were let loose from 
the roof of the Gaumont, Stratford, they caused 
quite a few heads to turn skywards. Each was 
printed with theatre and film credits. The story 
was serialised in pictorial form in the local paper 
and a bold front-of-house—with the colourful 48- 
sheet and a banner emphasising stereophonic 
sound—was quite an eye-catcher. 


W. J. Hackett, Kenninghall, Clapton, managed 
to get a tea company to link up with the film 
and it provided throwaways that carried full 
credits attached to which were sample packets 
of tea. Some of the old age pensioners who are 
regular patrons received tea caddies and biscuits 
This novel link (it was the first time this com- 
pany had linked its advertising with a film) also 
gained press mention. 


We certainly seem to be in the thick of crime 
this week. Another manager whose cinema was 


28 


ee ee et a ee a oe oe a 


| ‘HUNCHBACK’ DISPLAY \ 
' 


) 


) 
\ 1 must again comment on the excellent \ 
\ displays V. H. Deacon of the Gaumont, 
Coventry, arranges for his programmes. \ 
This one was for THE HUNCHBACK 
OF NOTRE DAME 


j 


broken into was M. Cheepen, Troxy, Stepney 
His thieves, however, were frightened away by 
a sketch Mr. Chedpen had obtained in con- 
nection with his campaign for “Doctor at 
Large.” This incident made quite a splash in 
the national evening papers. The skeleton was 
part of a foyer display, and was also wheeled 
around Stepney by an attendant in a hospital 
smock. Other items in a first-class campaign 
included throwaways made out like doctors’ pres- 
criptions; a gala opening attended by Shirley 
Eaton; a reception for local doctors and nurses: 
and the transformation of the circle foyer into a 
miniature replica of a hospital. Altogether, a 
comprehensive and highly inventive effort. 


‘KINE' MGM £600 CONTEST 


28 Window Displays 


on Designing Women’ 


ANYONI 
of Maidstone 


walking around the shopping area 
and thousands do—could not fail 
to know that “ Designing Woman" was coming 
to the Ritz for, arranged by A. P. C. Bridger 
and A/M M. S. Williams, there were no fewer 
than 28 shop window displays, all advertising the 
film and playdate 
Double-sided 
similarly informed the 
crowns on selected sites. 
The designing contest in Woman and Beauty 
was publicised by showcards and a large blow-up 
of Gregory Peck surrounded by photographs of 
local sportsmen further attracted attention to the 
film 
The big feature of the campaign on “ Julie” 
at the Ritz. Leyton, carried out by Nat Matthews 
and A/M Harold McBean was a major contest 
organised with Lustre cream and Cadum soap. 
The contest, with 45 prizes, was publicised by 
2,000 leaflets, three newspapers, every stockist of 


s] ps on the town’s buses 
public as did 20 quad 


the products throughout three districts, displays 
by these stockists and a large display in the 
theatre. 


A natural tie-up was with a dress shop of the 
same name as the film, which gave a full window 
display and distributed glossy postcards. Two 
further shops co-operated in a similar manner and 
four branches of W. H. Smith's gave displays of 
the book. 

A 16-mm trailer was exhibited in two areas and 
press coverage was up to the Matthews standard. 
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MANAGEMENT 


A HOLIDAY MEAL 


HOW NOT TO RUN A 
CINEMA RESTAURANT 


BANK HOLIDAY is traditionally the time 
when Pa, Ma and the kids pack up shop, catch 
a coach to the nearest seaside resort, and spend 


a lazy day among the recumbent bodies and 
blowflies on the sandy shore ; 

After an hour or two of this, tedium, iced-up 
extremitics or torrential rain usually sends them 
looking for a cafe, where the kids gorge them- 
selves with ices until their eyes begin to pop, while 
Ma and Pa try to get by with cold meat salad. 
It is a testing time all round. 

This, at any rate, was the 
family and I over Whitsun. Round about Junch- 
time we were feeling a bit peckish, so I thought 
we might try the local cinema restaurant. The 
same idea had occurred to the rest of my family 

and, apparently, most of the population of 
Southern England. 


Like Army Medical 


I suppose this sort of influx is likely to put any 
restaurant in a flap, but I’m convinced it wasn't 
necessary for the management to line us up as if 
we were waiting for an army medical. It might 
not have been so bad if there had been some 
space to park our sodden raincoats or if the 
toilets had had hot water to get one’s circulation 
on the move again. As it was, one could see 
neurosis creeping in from all sides. 

At all events, the manageress simply could not 
cope with the numbess present: nor had she pro- 


schedule for the 


vided a menu in keeping with the sub-arctic 
weather. I have nothing personally against 
salads: mixed in an olive-wood bowl, with plenty 


of garlic and a finely balanced dressing, I find it 
an excellent dish. On the other hand, I can’t 
work up a great deal of enthusiasm for a piece of 
limp tomato, a slice or two of rapidly drying 
cucumber and a lettuce that resembles a motor- 
man’s glove. These were placed on our plates 
in such a way as effectively to conceal the meagre 
ration of ham we were allowed. 

There was some salad “ dressing” in a jar 
which was shared between six tables in our sec- 
tion. The rim of this jar was encrusted with old 
bits of dressing which were turning brown with 
age, and I was careful to wipe these away with 
the waitress’s cloth before pouring. Then, on 
the reasonable assumption that the contents of 
the jar could hardly be more frightful than the 
contents of our plates, we smothered the latter 
with the former. I have to report that we did 
not suffer from apoplexy, food poisoning or even 
violent stomach cramps as a result, though | 
cannot speak for our fellow diners 


Intolerable Position 


By this time, most of the latter were prolong- 
ing their meals on the principle that while their 
bored kids could behave pretty frightfully in the 
restaurant, this was nothing compared with the 
ghastly mischief they might get up to once they 
got outside. Also, the restaurant provided shelter 
from the downpour and gale-force winds. On 
the other hand, this only added to the well-nigh 
intolerable position of the queues of would-be 
diners. Indeed, one had scarcely finished the first 
course before the bill was thrust at one in a 
meaningful manner. At the table next to us a 
voung couple sat deeply engrossed in themselves, 
and the waitress was clearly getting impatient 


with them. I must admit I got rather annoyed 
when she tried to make me a party to her com- 
ments on the time people take when others are 
wailing. 

I'm no expert restauranteur, but I should have 
thought that arrangements would automatically 
be made at holiday time to cater for increased 
trade. If the weather ts bad into the bargain, 
there’s bound to be heavy traffic, and the efficient 
establishment should be ready to meet it. Wait- 
ing customers should be told politely how long 
they are likely to have to wait before getting a 
table. In particular, | object to having a crowd 
of hungry looking people breathing down my 
neck wailing to pounce on my chair as soon as 
I get up. It tends to spoil conversation, and it 
plays hell with the digestion. 

I confess that the general, dreary conditions 
abominable weather, kids crying and loss of 
tempers all round—conspired to make one 
hypercritical of the meal. All the same, we 
would have done just as well to have bought our 
own lettuce, tomatoes and ham and eaten it in 
the car—in comparative comfort ! 


ee ee ee 


} RECORD ROUND-UP} 


MOOD music has always been a feature of the 


cinema, and the new RCA recordings provide 
the basis of a first-class library. The first 
is “One Night in Venice.” Armando and 


his Orchestra have made a record usable for any 
occasion (RD27005) * Bon Voyage ” is the next 
* blanket cover ’’ name and is another RCA disc 
(RD27007) with Al Nevins and his Orchestra. 
Favourites like “Great Day,’ * Sentimental 
Journey,” “ Putting on the Ritz,” and many 
others are built into what is. I feel, a novelty 
record made for special treatment. 

LVA9051 has Roberto and his Orchestra with 
a generous string section. ‘ Earthbound ”’ is the 
title, and tunes include ** Amore Mio,” * Another 
Love,’ ** Only Forever ” and many others. 

* Dust on the Moon” (RD27012) has Pablo 
Beltran and his Orchestra giving top film tunes the 
treatment, ‘* Tender Trap,” *Love is a Many 
Splendoured Thing,” ‘“ Poor People of Paris ” 
among them. This orchestra is one your patrons 
will ask about. 

Also on RCA, Mario Lanza, 
show tunes from ‘“ Naughty Marietta” and 

* Very Warm for May ” shows what a fine range 
he has and when the film comes along this record 
could support anything you may be doing on the 
Star. 

Two other film long-players. ‘“ The Best 
Things in Life are Free ” (London U1069) with 
Lionel Newman and his Orchestra. On London 
HA-P2040 under the title “ Tribute to James 
Dean ” are the main theme musical scores from 
East of Eden,” ** Rebel Without a Cause ” and 
** Giant.” 

“The Man Who Plays the Mandoline and 
“Sunday Evening,’ by Eddie Barclay and his 
orchestra, are both nice, lively numbers and are 
on Felsted SD8005]. The _ other disc is ‘* The 
Donkey and the Schoolboy ” (a catchy tune) and 
“ The Gift ” on London HLU8411. 


in a cavalcade of 


SHIP CARBONS 
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TRADE SHOW OFFERS-—MAY, 1957 


Tivut 
of AIR STRIKE E CRICHTON, THE 


M 
+BOY ON A DOL PHIN 
tBUSTER KEATON STORY, 
THE 

CANNIBAL ATTACK 

CHECK-MATE 

CRUEL TOWER, 
“+C a OF FRANKENSTEIN, 


DARK VENTURE 
Le GHTER OF MATA HARI, 


“DEVIL "S PASS, THE 
FEMALE JUNGLE 


*+iFIRE DOWN BELOW 


+FORT YUMA 
FRIENDS FOR LIFE 


FUZZY PINK NIGHTGOWN, 
THE 
GIRL ts BLACK STOCK- 
INGS, THE 
HALF SUMAN 
HELL’S HORIZON 
T}JOE BUTTERFLY 


+JOE DAKOTA 
tJUNGLE BEYOND 


*KILL = TOMORROW 
tKRON at 


t{LAST OF THE BADMEN 
LAW OF THE STREETS 
*ttLET’S BE HAPPY ‘ 


tLONELY MAN, THE re 
+/MADEMOISELLE DE PARIS ... 


MONSTER FROM GREEN 
+NAKED PARADISE 
NIGHT IN HAVANA 
+OBSESSION 
+OKLAHOMAN, THE 
ee THE DEVIL 


EPOTE 
+PU BLIC PIGEON NO. 1 
*QUATERMASS II ° 


*ROCK YOU SINNERS 

SHADOW ON THE WINDOW 
THE 

tSHE DEVIL 

*{SHIRALEE, THE . 

+tSILK STOCKINGS 
SOMETHING OF VALUE ; 

+{SPIRIT OF ST. LOUIS, THE 
*STEEL BAYONET, THE 
*STRANGER IN TOWN 
STREET OF SINNERS ... 


SUICIDE MISSION 
*THAT WOMAN OPPOSITE 


tTHIS COULD BE THE NIGHT 
*TOMMY STEELE STORY, THE 
TRAIN TO TOMBSTONE 
TROUBLE FOR THE LEGION 
*+TYPHOON OVER NAGASAKI 


TtIUNHOLY WIFE, THE 
VOODOO WOMAN 


TWAKAMBA ! 
YOUNG STRANGER, THE 


GOOD SAM 
KEEP FIT 
NO LIMIT ... 


(CC) Excellent for Children. 


RrGp. No. 


Br. E. 22438 
22360 
22395 
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F. 22379 
F 


. 22391 


"] 


22382 
22431 
22471 
22476 
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Br./E. 22479 
F. 22420 
F. 22385 


Br./E. 22439 
F. 22441 

F. 22467 

F. 22435 
Br./E 

Br./E. 22375 
F. 22364 


. 22381 


Br. 


"7 
tute 
toh 
fs 


—— 
te 
to 
s 
~ 
ro 


F. 12758 
Br. F 
Br./E. 


15070 
12311 


E. 22275 


_ 22407 


JE. 22411 


TIME (MIN.) FICATE 


RUNNING 
RENTER 
Columbia 93 
Exclusive 63 
Paramount 107 
20th Century- lil 
Fox 
Paramount 91 
Eros 68 
Exclusive 59 
AB-Pathe 69 
Warner 83 
Exclusive x4 
Regent 4 
AB-Pathe 56 
Irb 69 
Columbia 115 
United Artists 75 
Contemporary 82 
United Artists 86 
United Artists 70 
Eros 63 
Eros 78 
JARFID 90 
JARFID 78 
Curzon 43 
Renown : 80 
20th C entury- 78 
Fox 
AB-Pathe 79 
Columbia 100 
AB-Pathe 105 
Paramount 87 
Regent 92 
JARFID 82 
RKO Radio 72 
Eros 78 
Eros 70 
Anglo Amal- 62 
gamated 
United Artists 83 
Cl 87 
AB-Pathe 79 
JARFID 80 
Intercontinental 90 
RKO Radio ... 80 
United Artists 84 
New Realm 58 
Columbia 72 
20th Century- 78 
OX 
MGM 99 
MGM 117 
MGM 113 
Warner oo 
United Artists 84 
Eros... ; 73 
United Artists 75 
Eves .. 69 
Monarch- 83 
British Lion 
MGM 103 
Anglo Amal- 81 
gamated 
Exclusive $7 
DUK 58 
Curzon 100 
RKO Radio 95 
Anglo Amal- 74 
gamated 
RKO Radio ... 65 
RKO Radio ... 84 
Butcher's 84 
Equity-British 82 
Equity-British 81 


(C) Suitable for Children. 


Certi- LENGTH 
(FEET) 


L 8,399 


STARS 
Kenneth More 


5.718 Richard Denning 

9,609 Bob Hope ... 

10,000 Sophia Loren, 
Alan Ladd 

8,210 Donald O'Connor, 
Ann Blyth 


Johnny Weissmuller 


Jeffrey Lynn 
John Ericson 
Peter Cushing, 
Christopher Lee 


L 
A 
L 
L 
L 6,148 
L 
A 
x 


l 7,695 John Calvert 
A 7,560 Ludmilla Tcherina 
U 5,092 John Slater 
A 6,300 Jayne Mansfield, 
Lawrence Tierney 
A 10,322 Rita Hayworth, 
Robert Mitchum 
A 6,887 Peter Graves, 
U 7,500 Geronimo Meynier, 
Andrea Scire 
L 7,897 Jane Russell 
A 6.400 Lex Barker, 
Anne Bancroft 
x 5.716 John Carradine, 
Russ Thorson 
L 7,071 John Ireland, 
Marla English 
U 8.072 Audie Murphy, 
George Nader 
A 7,062 Jock Mahoney 
U 3,870 Commentary by 
Frank Hawkins 
U 7,277 Pat O'Brien 
A 7,026 Jeff Morrow 
U 7,195 George enenguaneRD, 
x 9.011 Josette Arno, 
U 9.570 Vera-Ellen, 
Tony Martin 
A 7,893 Jack Palance 
A 8.555 Giselle Pascal 
A 7,324 George Nader - 
A 6,531 William Campbell 
x 7,020 Robert Hutton, 
A 6,315 Jim Davis, ... 
Barbara Turner 
A 5,636 Richard Denning 
A 7.502 Errol Flynn 
A 7,944 Michele Morgan 
U 7,184 Joel McCrea 
A 7.141 Jeff Chandler 
U 8,100 Pablito Calvo, 
U 7,158 Red Skelton 
x 7,632 Brian Donlevy, 
John Longdon 
U 5.300 Adrienne Scott, 
Philip Gilbert 
A 6,510 Phil Carey 
A 6.977 Mari Blanchard, 
Jack Kelly 
A 8,942 Dana Wilson, 
Elizabeth Sellars 
U 10,567 Fred Astaire 
x 10,195 Rock Hudson 
U 12,138 James Stewart, 
A 7,652 Leo Genn 
U 6,637 = Alex Nicol, 
x 6,824 George Montgomery, 
Geraldine Brooks 
U 6,233 Michael Aldridge, 
A 7,510 Phyllis Kirk, 
Dan O' Herlihy 
U 9,378 Jean Simmons, 
Paul Douglas 
U 7,371 Tommy Steele, 
Hilda Fenemore 
U 5,153 Don Barry, 
Robert Lowery 
U 5.266 Viviane Romance, 
Irene Galter 
U 9,000 Danielle Darrieux, 
Jean Marais 
A 8,514 Diana Dors 
xX 6,741 Marla English, 
Tom Conway 
U 5.888 Commentary by 
Paul E. Prentiss 
A 7,593 James MacArthur, 
Kim Hunter 
REISSUES 
U 7,702 Gary Cooper, 
Ann Sheridan 
U 7,340 George Formby 
U 7,230 George Formby 


(NC) Not for Children. 


* British Quota Picture. 


Box-Orrice ANGLE 


Excellent light booking (CC) 
Definitely not recommended (C) 
Excellent general booking (C) 
Excellent general booking (C) 


Very good general booking (CC) 


Reliable industrial and family hall 
second (CC) 

Handy-sized second (C) 

Reliable tough situation second (C) 

Excellent British certificate shocker (NC) 

‘ * 
ry, very moderate second (C) 

Capital Continental booking for com- 
mercial, as well as specialised halls (C) 

Doubtful booking (C) 

Potential title and star turn-up for indus- 
trial spots (C) 

First-rate popular booking (C) 


Reliable alfresco thick-ear (C) 

Outstanding programmer for both popu- 
lar and art houses (CC) 

Very moderate light fare (C) 


Very moderate second (C) 


X certificate catchpenny for industrial 
halls (NC) 

Passable support for secondary situa- 
tions (C) 

Very good ‘ight booking (CC) 


Very good general booking (C) 

Reliable second, particularly for family 
halls (CC) 

Good British thriller (C) 

Very good hokum (C) 


Very good western (CC) 
Moderate art house thick-ear (NC) 

Capital light booking especially for the 
family trade (CC) 

Moderate western (C) . 

Reliable Continental fare (C) 

Fair average programmer (C) 

Good second (C) 

Reliable British stunt booking (NC) 

Reliable stunt booking for industrial 
situations (C) 

Stout popular fare (C) .. 


Reliable double bill (C) 

Average Continental offering (C) 

Very good western (CC) 

Very good alfresco thick-ear (C) 

Very good specialised hall fare (CC) 
Acceptable light booking (CC) 

— -rate British X certificate shocker 


NC) 
Good British title proposition for the 
masses (CC) 
Reliable second (C) 


Booking mainly for tough 
element (C) 
Good popular fare (C) 


industrial 


Excellent light booking (CC) 
Outstanding adult fare (NC) . 
Very good general booking (CC) 
Ticklish booking (C)_... 
Reliable British programmer (C) 
Very good X certificate fare (NC) 


Fair support (C) 
First-rate British thriller (C) 


Capital light booking (C) 

Capital British star and title proposi- 
tion (CC) 

Acceptable small hall second (C) 

Acceptable second for industrial halls (C) 

Very good specialised hall fare (C) 

Very good crime fare (NC) : 

Very good X certificate hokum, par- 
ticularly for industrial situations (NC) 

Fair average second (CC) 


Excellent general booking (C) 


Reliable reissue for secondary halls (C) 
Good light revival for popular audiences 


(cc 
= slapstick revival for the masses 
(CC) 


+ In Colour, 


* Kone” 
REVIEW 


May 30 
May 

May 9 
May 2 


May 
May 9 


May 2 
May 
May 2 


May 2 
May 23 


May 9 
May 


May 2 
May 2 
May 


May 23 
May 16 
May 2 
May 16 
May 2 
May 


May 30 


May 30 


May 30 


t Wide Screen 


29 


RELEASE 
Date 


Aug. 12 
June 10 


June 17 
Floating 
Not Fixed 
Not Fixed 
May 20 


Not Fixed 
Floating 


Not Fixed 
Not Fixed 
July 


29 


Not Fixed 
Not Fixed 


June 3 
May 27 
Floating 
Floating 
June 10 


Not Fixed 
Not Fixed 


July 8 
Not Fixed 


Not Fixed 
Not Fixed 
Aug. 19 
June 15 
Floating 
May 13 
Not Fixed 
Floating 
Floating 
Floating 
May 20 
Floating 
June 3 
June 10 
Floating 
Not Fixed 
June 17 
Floating 
June 10 
Not Fixed 
July 29 
Sept. 9 
July 15 
Aug. 26 
June 3 
Floating 
Floating 


Floating 
June 3 


July 1 
June 24 
Not Fixed 
Floating 
Not Fixed 


June 24 
Floating 


Not Fixed 


June 24 


Floating 
Floating 


Floating 


30 KINEMATOGRAPH WEEKLY. JUNE 20, 1957 


TALKING OF PEOPLE by Paul Penman 


CLASSIFIED ADVERTISEMENT RATES. 


SITUATIONS VACANT 9d. per word 
SITUATIONS WANTED es 
FINANCIAL lier wow 


FOR SALE & WANTED 


Huddersfield Manager Appointed | 22 tc. a 


All Classified Advertisements must be 
prepaid (except approved accounts). 


bd hd ’ ° . ° Kinematograph Weekly, 96-98, Long Acre, 
ir ui London, Ww C2 
Telephone : TEMple Bar 2468. Ext. 271 


D. W. TURRELL. manager of the 


presented him with a set of cuff-| Birmingham Hippodrome, has just re- 


Cosy Nook cinema, Salendine Nook, | links and a pen. tired from the post. Mr. Adams was SITUATIONS VACANT 5 
Huddersficld, has been appointed ‘@ r u for 21 years manager of the Holborn KINE. WEEKLY is seeking a first- 
technical adviser to the circuit. He Empire and has spent nearly 60 years | class Advertisement Representative. This 
will be succeeded at the Cosy Nook Andrew Broom who has been | in the trade. post - for . man —_ a proven sales 
by Mrs, Norman Hargreaves, who : : ‘ : recor nowiedge of and contacts in the 
; a _— ie . mobile manager, based at the Odeon, s ” ™ film industry, the ability to sell at all 
as ce , ca nic at ine emic Kensington, for the last three years, levels, and a flair for creating sales ideas 
cinema, Paddock, for 12 years has retired from CMA at the age of R. Ogeley. who has been assistant All applications will be treated in the 
a a » 65. Mr. Broom was manager of the | manager at the Gaumont. Weston- strictest ¢ nfidence Writ te, giving the 

Tatler, in Charing Cross Road, for | super-Mare. has returned to the | Mest information concerning experience, 


. . e : - . age and salary required, to the Advertise- 
D. W. M. White has relinquished | 2) Y4t8 and subsequently managed | Taunton Gaumont in place of W. A. ment. Manager, KINE. WEEKLY, %-95, 

the managership of the Odeon, Sutton - Aged ae in Regent Street | Holdon, who has left the industry. Long Acre, London, W.C.2 

Coldfield, to sail for Montreal with | UM! It closed down. 


CHIEF Projectionist required Stam- 
his wife on June 26. Subsequently w# & 8 * * . ford, Lincs. CinemaScope. Fuli Stereo- 
they travel to Toronto, where Mr. . , . . . ; phonic sound Good  references.—-H., 
White hopes to resume employment Barry L. Goddard, well known for W. Court, who for the past few | Rox $26 Kinematograph Weekly 

' his showmanship activities as man- | Y¢4rs has been manager of the Prin- - ee 

with The Rank Organisation anSnp é ‘ ‘ . cess Cinema. Hovland. near Barns- EXPERIENCED Film Laboratory En- 

ager of the Vale, Mirfield, which he | FS°S Stiema, Seer f es Sc ” gineer required for construction and main- 

a & a left recently, is going into business as = ib eo oF the scala, | tenance Interesting situation for right 

an exhibitor. He is taking over the | ?™4!/0rook street. applicant Write to Sub-Standard Film 

Frank Rawlinson, second operator North cinema, Guernsey, which he is “ A w Finishers, Ltd., Colville Mews, Lonsdale 

at the Regal, Rochdale, has been renting from the present owner, and Road. London, W.11 ’ 

promoted to trainee-manager and will manage the hall himself, The new manager of the Shep FILM DISPATCH MANAGER - re- 

transferred to the Ritz, Keighley, herd’s Bush Gaumont is Ronald T, quired, CARDIFF. Apply M., Box 506, 
Yorks, for training. Before leaving a 3 id Evans, who has been with CMA since | Kitematograph Weekly 

the Regal, the resident assistant Bertie Adams, who for the past 16 | 1934. Mr. Evans has been manager WANTED.—Baxperienced Second Opera- 

manager, P. J. Hannmavy, and staff years has been manager of the | of the Richmond Odeon since 1950. tor. Apply, Ben Hur Cinema, Whitehorse 


Road, Stepney. Stepney Green 1145. 


FILM PRODUCERS GUILD, LTD., 
require Writers and Directors for Docu- 


LONDON AND PROVINCIAL TRADE SCREENINGS = 82° gxeSectey (0% 


linson >, Upper St 
Lane. W.€ 
LONDON ; Fil M E ot (known —— 2; iim 
Mon., June 24 10.30 Studio One Saint Joan as .. United Artists Richard Widmark A - roduction Giicet) requree by Fevers! 
> r : . F . jovernment of Nigeria for Film Produc- 
es » 24 10.30 Own The Garment Jungle . Columbia... Lee J. Cobb ton Unt. Information Service. on 
iss a 2.30 Own The Burgler ' ... Columbia Dan Duryea contract for 18/24 months in first 
Tues., ,, 25 10.30 Studio One Crime in the Streets : ... AB-Pathe  ... James Whitmore X | instance. Salary according to experience 
& 25 10.30 Celluloid One short .. Fd » eee. 7 — U | in scale (including inducement addition) 
25 10.30 Hammer . Second Fiddle .. British Lion Adrienne Corri... U | £1.170 thing to £1.488 a year. Gratuity 
25 2.30 Own Ring of Greed , oe ... AB-Pathe .... Megs Jenkins. A\ es hn 0a ja gear on as —— 
- a 2.30 Own The Schemer pas ... AB-Pathe . Lindon Travers... U = * sce fein hielo cs Ragas 6 ae 
* . passages for officer and wife Grant up 
Wed., ,, 26 10.30 Studio One Dragoon Wells Massacre AB-Pathe ... Barry Sullivan ... Aji £150 annually for maintenance of 
fe a 2.30 Own ; a Nine shorts wea te8 ... Columbia _... -- U | children in U.K. Free passages for 
Thur., ,, 27 2.30 Own Six shorts . j JARFID 3 U | children up to cost of two adult return 
fares (It is thus often possible for an 
BIRMINGHAM officer whose children are being educated 
Tues.. » 235 10.30 West End . Miracle in Soho ... 7 JARFID : John Gregson ... Ui? the U.K. to arrange for them to spend 
Th 77 10.30 West End S; Jox U “d A Richard Widmark A | two or more schoo! vacations in West 
Ul., » << est Enc Saint Joan - ‘ oes nite rtists ichar 1dm ar Ag Africa with free passages.) Candidates 
must be experienced in editing to final 
DIFF stage both 16-mm. and 35-mm. docu- 
Tues., ,, 25 10.30 Capitol The meadaant ro the Window... Columbia __...._— Phil Carey * A | mentary and educational! films and must 
Wed., ., 26 10.45 Capitol Miracle in Soho ... . JARFID _... John Gregson U | have the ability to lay dialogue, com- 
Fri., ». 28 10.45 Odeon Saint Joan Ue fs . United Artists Richard Widmark A mentary. music and effects tracks. A 
knowledge of film processing would be 
an advantage Write to the Crown 
P ; GLASGOW : ; Agents, 4, Millbank, London. S.W.1 
Tues., ., 25 10.45 Gaumont Saint Joan waa ... United Artists Richard Widmark A | State age, name in block letters, full 
Wed., .. 26 10.45 Gaumont Miracle in Soho ; ... JARFID 5 John Gregson U | qualifications and experience, and quote 
Fri., . 28 10.30 Gaumont Gunfight at O.K. ¢ ‘orral . . Paramount Burt Lancaster A M3B 35002) K¢ 
rel GOOD all-round Manager wanted 
: LEEDS urgently for first-class cinema in Southend 
Tues., ., 25 10.30 Odeon ... Gunfight at O.K. Corral ... ... Paramount .... Burt Lancaster ... A area. Not over 45.—E., Box 523, Kine- 
Wed., ., 26 10.45 Odeon Saint Joan ’ ; . United Artist Richard Widmark A_ ™atograph Weekly 
Thur., ., 27 10.45 Odeon Miracle in Soho .. re . JARFID ... John Gregson .. U A YOUNG MAN with good standard 
of education who has completed National 
LIVERPOOL Service is required as ASSISTANT 
Tues., ,, 25 10.30 Gaumont Fire Down Below ; .. Columbia... Robert Mitchum A EXHIBI ~ MANAGER. Some know- 
Wed., , 26 10.30 Odeon Miracle in Soho... ; - 2... ene ., O | ee ee eee 
Thur., ,, 27 10.30 Odeon Saint Joan . United Artists Richard Widmark A | Secretary. MADAME TUSSAUDS. LTD. 
Fri., » 28 10.30 Gaumont The Shadow on the Window... Columbia... Phil Carey A | Marvlebone Road. London, N.W.1 
MANCHESTER HOLIDAY RELIEF MANAGER ‘re- 
ired for month of August, London 
Tues., ., 25 10.45 Odeon Miracle in Soho... ; .. JARFID ... John Gregson ... U pa Ww. my S15. Rinematograph 
Wed., ,, 26 1045 Theatre Royal Last of the Badmen ; ... AB-Pathe  ... George Montgomery U | Weekly 
Thur., ,, 27 10.45 Gaumont Fire Down Below ... Columbia... Robert Mitchum A CHIEF Operator required for country 
Fri., .» 28 10.45 Theatre Royal Dragoon Wells Massacre.. ... AB-Pathe ... Barry Sullivan .... A | town cinema House available Top 
wages.—G Box 525, Kinematograph 
NEWCASTLE Weekly Pe = 
Wed., .. 26 10.30 Gaumont Gunfight at O.K. Corral . ... Paramount ... Burt Lancaster ... A CINEMATOGRAPH ~ Servicing — En- 
Thur., .. 27 10.30 Gaumont Fire Down Below e ... Columbia . Robert Mitchum A V6 C oo ge ye ~ agp “y 
2 3 : : ~ “mm. soun iim projectors essentia 
Fri., ,, 28 10.30 Odeon ... Miracle in Soho... ve .. JARFID .. John Gregson U | Worksh ops Central London. Hours 8.45 
to 5.30. Five-day week. Pension scheme 
SHEFFIELD it r Write, D., Box 522, Kinematograph 
Fri., » 28 10.30 Odeon ... Saint Joan ; ais ... United Artists Richard Widmark A! Weekly 
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SITUATIONS VACANT (cont.) 


“CHIEF Operator required for Midlands 


na «VU ite Ww x Ww 
Ss .] Ip sa n scheme ( I 
t ible posit Apply Manag 
Regal Cinema, Coalville Leics 
“tie Pr mist required, Grad 
cinema (Hertfordst re) Unf 
l 1 flat availat App stat re 
and experic Box SI, Kinema 
graph Week 
EXPERIENCED Second Pr 
required North I for S! 4 
Good wag per heme App 
Manager 4 ria T} 
Park, N.4 
= ie 
tthe WANTED 
ANY Exhib r q € 
“ Jucated Manazer € xp 
ence Operating x managem 
Gro ‘ Sta £9-£10 
week \ Box 519, Kinen gray 
Week 
MANAGER f t fr 
V I re i Dow 
e { and approact e Ex 
req nm s Tor ma zg 
guaiifica le b 1 
fid bond Y Box 17. K I 
graph Week 
EXPERIENCED | CINEMA CAF 
Ma s ine SOt THE RN 
ENGL AND \ situa it requ 
jing up sidered Salar ind m- 
miss I Box S13 Kinematograp 
Weekly 
CHIEF OPERATOR, 15 rs xper 
cluding ( maScope Jesire 
ange \ replies acknowledged.—l 
Bo x S14, Kinematograph Week 


FOR SALE & WANTED 
~ FOR sale “ Neve R ectifie tw 
R Projectors nm -mm with 
R Arcs Complet BTH Sound Equip 
One Dimmer and her tems 


FOR sale, Newton Rectifier, £65. Ou 


} s 2 mf 
Cinema, Frampton-on-Severn. G 


CINEMAS 


LANCS. 

Freehold Cinema with good 
capacity. Main shopping position 
in well-known town. Exception- 
ally well fitted and equipped, and 


offering unlimited scope with 

up-to-date management. Price 
7,00C C.199 

YORKS. 

In large and important town, 


freehold Cinema with good 
capacity. Western Electric sound 
Seven day. Present satisfactory 
takings and profits must increase 
with installation of CinemaScope 
All figures and accounts available 
Price £14,00¢ C.195 


OXON. 
Freehold 


opposed 


Exempt tax, un- 
Cinema, car park and 


bungalow Profits about / [,50 
p.a Would divide. Price £6,5 
A.133 


Further particulars of the 


HARRIS & 


available properties will be supplied to 
MESSRS. 


FOR SALE 


MIDLANDS 

Profits £5,000 p.a Price only 
£,20,00 Freehold. Substantial 
mortgage, if desired. In most 


important town. Seating over 9 
Balcony. Wide Screen. Westrex 
sound and equipment. Unusual 
opportunity. E.16 
LANCS. 

In favourite seaside resort. Ideal 
for Owner Manager or Beginner 
Well-fitted Cinema in shopping 
centre and including two shops 


Lease over 900 years. Ground 
rent £12 p.a. Price £7,500. Flat 
available at {2,5 3.13 


MIDLANDS 

Birmingham area Three 
soundly established Cinema 
heatres, two of which are free- 
hold All with good capacities 


and occupying excellent posi- 


tions. Combined profits exceed 
f,10, p.a. Unusual opportun- 
ity. Price £65,0 E.120 


above and of ail other 
principals only 


GILLOW 


Telephone: GERrard 2504 (10 lines) 


Cinema and Theatre Agents, 


93/95 WARDOUR STREET, LONDON, W.! 


Valuers aad Auctioneers 


Telegrams: Faddist, Londoa 


£2,000, BUICK CENTURY 


Ww rare Seating, Projectors, Rec 
fier Anam rp! Lense Must |t 


sec x Box Sle kK na if 
We 

PAIR 1 i4 Arcs j j 
2 1 cond Pr « B B 
$20, Kinema iph Week 


THEATRE SEATS 


The « « « « » SEATING SERVICE 


& New Chairs—Deferred Terms 
we Rebuilt Modern Seating—As New 
% Good Used Chairs from 12/6 Complete, 
Guaranteed Untorn and Unbroken. 
w Your ewn Seats Renovated as New 
w Expert Fixers—Part Exchanges— 
—Spare Parts 


AT PRICES YOU CAN AFFORD 


Man. Dir.: GERALD LEVENSON 


BRIGHTON ROAD. LONDON, N.16 
CLISSOLD 2988 


LOOK TO 


THE FUTURE 


with the best 
FRAMES AND PUBLICITY 
COMBINED SERVICE 
CLASSIC DISPLAYS LTD., 


303-7 Upper Street, Londen, #.1 


CANnonbury 9401-2 


BARGAIN of the WEEK 


Large selection of secondhand lenses from 

2} in. upwards, prices from £15 per pair. 

Please state requirements for exact quotation. 

C.W.0. only, refunded if goods returned within 14 

days of receipt 

SANKEY, PICTUREDROME, ATHERSTONE, WARKS 
Tel.: Atherstone 3210/3202 


GODDARD & SMITH 


Newcastle : 52 Stowell Street. Tel. : 25539 
Carditf : 99 Cathedral Road. Tel.: 31609 
Glasgow: 130 Renfleid St. Tel.: 7508/9 Dougias 


MODERNISATION 1 


SPECIALIST CONTRACTORS 
@ Head Office 


29 Hanover St., 
Batley, Yorks 
Tel , 734. 


co Whirlow baaei 
Sheffield, 11. 
Tel.: + FeBSe. 


DECORATIONS Fibrous Lighting 


London : Midlands ; 
23 Fir Grove, 9 Jahn Bright St., 
New Malden, Birmingham, | 


Surrey 


Tel . Malden 0399 Tel.: Midland 3440 
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CINEMAS FOR SALE 
FREEHOLD CINEMA MIDLAND 

SEATS; PROFIT £4 OWNER 
RETIRING OFFERS REOUIRED 


FROM PRING 


PALS ONLY N BOX 
KINEMATOGRAPH WHEEKIY 


=== Joinery, Furnishings 


Displays 


of exceptional 
finish & distin tion 


COLTMAN'S 


FRAMES 


STILL and POSTER 
BACKGROUNDS 
CASES & CABINETS 


CATEGORY BOARDS 
SEAT INDICATORS 
INTERCHANGEABLE 
LETTER BOARDS 


Outright Sale or fully 
maintained and serviced at 
low inclusive weekly charge 


COLTMAN’S 


FAIRFIELD WORKS 
HOUNSLOW 3265-6 


GAUMONT BRITISH 


35mm PORTABLE SOUND 
PROJECTORS 


New or Rebuilt Models available Series 
3 or 4. We have a large stock of these 
pepular sound projectors new in makers’ 
cases or rebuilt models with full after 

sales service to purchasers. Spaces 
available from stock. Spools. Film 
| ag le Bins. Projector Stands. Lamps. 

Film Splicers £9. Premier Junior Film 
Menders £3. Rewinders £4 pair. 35mm 
Horizontal Bench Rewinders, new. 
2,000 ft. £10 per pair. Other accessories 
available. 

HARRINGAY PHOTOGRAPHIC SUPPLIES 
423 GREEW LANES, LOWDON, WA MOU 5741/2 


22 KING STREET 
ST. JAMES'S 
LONDON, S.W.1 


WHI. 2721 (20 lines) 
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Enquiries please to J. LYONS & COMPANY LIMITED - CADBY HALL - LONDON, W.14 | 


